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TGie  history  of  many  an  advertisement  might  read:  Sired 
by  inspiration,  mothered  by  hard  work,  bred  by  brains,  art¬ 
istry,  experience  and  expense — but  missed  by  millions. 

If  your  salesmen  had  to  call  in  crowds  upon  prospects  who 
had  no  time  or  chance  to  see  them,  they  couldn’t  do  busi¬ 
ness  either.  In  the  first  eight  months  of  1925,  New  York 
City  newspapers  carried  101,810,399  agate  lines  of  adver¬ 
tising.  But  one  New  York  paper,  with  the  largest  circula¬ 
tions  in  America,  carried  only  2,989,536  agate  lines — every 
advertisement  presented  on  a  small  page  that  could  be 
wholly  seen,  in  a  small  paper  that  could  be  wholly  read  and 
was  wholly  interesting  to  all  its  circulation  throughout  all 
its  pages.  ^  Is  it  any  wonder  that  every  advertisement  can 


do  more  work,  reach  more  prospects,  sell  more  goods 
the  New  York  News?  n  Get  the  facts!  • 


August  Circulations  ■*/ 

Avtragts  for  the  month 

Daily  ....  944 ,7 

Sunday  ....  1^142,666 
(Tb*  LMgtii  CirtMUti$iu  in  Amm:.S) 
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Announcing'^ 


The  expansion  of  the  successful  fiction  program 
that  made  “The  Flapper  Wife”  and  “May  Sey¬ 
mour  (Footloose)”  the  outstanding  circulation 
builders  of  the  year. 

These  stories  brought  thousands  upon  thousands 
in  circulation  to  newspapers  that  exploited  them. 

They  have  caused  American  newspapers  to  look 
to  NEA  Service  for  leadership  in  resultful  fiction. 

NEA  Service  is  responding  with  a  program  more 
ambitious  than  anything  that  has  gone  before. 

A  great  mystery  story  and  a  thrilling  story  of  heart- 
intrigue  and  married  life  are  now  in  preparation. 

Release  dates  and  titles  will  be  announced  soon. 


> 

V 

Newest  and  best  authors  is  NEA  Servicers  policy, 

NEA  SERVICE,  Inc., 

1200  West  Third  Street,  Cleveland,  Ohio  — 

The  World's  Greatest  Vlet/uspaper  Feature  Service 


Sold  on  Sig>ht 
to  Twenty  Big  Newspapers 

The  story  behind  the  song  is  sometimes  more  romantic  than  the  song  itself.  Who 
knows,  for  instance,  that  the  two  great  Southern  songs,  “Dixie”  and  “Old  Folks 
at  Home,”  were  both  written  by  Northerners,  and  that  the  author  of  the  latter  never 
saw  the  Swanee  River,  but  found  it  in  an  atlas? — Or  that  the  author  of  the  pretty 
“On  the  Banks  of  the  Wabash,”  and  other  sentimental  songs,  was  the  brother  of 
Theodore  Dreiser,  most  realistic  of  modem  novelists? — Or  that  “Sweet  Adeline” 
started  life  as  “Sweet  Rosalee”? 

Not  all  song  writers  spend  their  last  days  in  poverty  and  neglect,  but  it  seems  to 
be  the  lot  of  most  of  them.  J.  J.  Geller,  in  a  series  of  sketches,  writes  with  deep 
sympathy  and  from  a  wide  experience  on  the  lives  of  our  song  writers  and  the  songs 
that  have  lived  after  them. 

This  series  of  fifty-two  articles,  superbly  illustrated  by  Reginald  Birch, 
may  still  be  for  sale  in  your  territory.  Write  for  samples  and  prices, 

Mettr^ork  Herald  STribum  Sgndicate 
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PHILADELPHIA 


IS  AMERICA’S  THIRD  LARGEST 


Automobile  Market 


L58 
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With  a  population  exceeding  three  million  in  the  city  and  suburban  trading  zone, 
Philadelphia  is  very  important  in  your  consideration  of  your  advertising  campaigns. 

There  are  more  than  520,000  separate  dwellings  in  Philadelphia,  Camden  and 
their  vicinity. 

According  to  a  study  of  the  car  registration  figures  of  the  U.  S.  Bureau  of  Public 
Roads  compared  with  the  data  on  homes  compiled  by  the  U.  S.  Bureau  of  the  Census, 
cities  and  states  which  have  the  most  autos  in  ratio  to  population,  also  have  the  high¬ 
est  percentage  of  dwellings  owned  by  their  occupants. 

Philadelphia  leads  all  the  big  cities  in  the  number  of  homes  owned  by  occupants, 
and  automobile  sales  in  this  market  prove  the  accuracy  of  the  foregoing  paragraph. 

Your  sales  in  the  Philadelphia  territory  will  be  increased  if  you  will  follow  the 
plan  of  most  of  Philadelphia’s  advertisers,  that  is:  concentrate  in  the  newspaper 
nearly  everybody  reads, — THE  EVENING  BULLETIN. 

DOMINATE  PHILADELPHIA 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper 

“nearly  everybody”  reads — 

Slf  tftiniii®  'pullttin 

PHILADELPHIA’S  NEWSPAPER 


526,796 

Net  paid  average  circulation  for  six  months  ending  March  31, 
1925. 

The  circulation  of  The  Philadelphia  Bulletin  is  the  largest  in 
Philadelphia  and  is  one  of  the  largest  in  the  United  States. 


CHICAGO 

Verree  &  Conklin,  Inc. 

28  East  Jackson  Boulevard 


NEW  YORK  f  j 

247  Park  Avenue 
(Park-Lexington  Building) 

SAN  FRANCISCO  KANSAS  CITY,  MO, 

Thomas  L.  Emory,  Verree  &  Conklin,  Inc.  C.  J.  Edelmann,  Verree  &  Conklin,  Inc. 
681  Market  Street  1100  Davidson  Bldg. 


DETROIT 

C.  L.  Weaver,  Verree  &  Conklin,  Inc. 
117  Lafayette  Boulevard 
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No.  18 


^'owering  New  Homes  for  Many  Papers 
Built  at  Cost  of  $100,000,000 


end  Generally  Away  From  Factory  to  Structures  Which  Match  Best  Architecture,  Conform  to 
Surroundings  and  Provide  Maximum  Convenience  for  Employes  and  Public 


feENEVER  an  advertiser  asked  a  f 
newspaper  man  from  another  city —  j 
tit  any  city  in  the  United  States —  L 
d  the  prosperity  it  was  enjoying  this 
®er,  he  was  certain  to  elicit  a  tale 
lisy  factories,  bountiful  payrolls,  good 
p  at  profitable  prices  for  the  farmer, 

Bjl  bank-clearings  of  the  past  month, 

,  iiu  \  itably,  10  words  or  so  about  the 
and  unheard  of  value  of  the  build- 
fermits  just  issued  by  the  city  author- 
k  That  last  element  has  attained 
i  and  primary  importance  in  this  year 
1?25  as  an  index  to  prosperity.  The 
lit  nation  seems  bent  on  building  or 
Oldinir.  Practically  every  industry 
I  rot  one  but  a  dozen  or  more  model 
to  which  it  points  with  pride.  The 
Upaper  industry  is  included. 

%\v  newspaper  plants  opened  this  year 
to  be  in  operation  within  the  next  few 
Whs  represent  values  for  buildings, 

1  i  -trite,  and  machinery  well  in  excess 
ixX),000.  That  figure  is  conserva- 
t,  for  half  of  it  is  represented  in  the 
JUn  and  stated  values  of  less  than  a 

(of  large  city  properties,  and  not 
It  account  of  some  forty  other  con-  , 
Bttii.ii  jobs  for  daily  newspapers  in 
aller  cities.  Newspaper  publishers  are 
now  in  days  of  affluence  for  the 
b'lwn  future.  Make-shift  plants  and 
riliiated  machinery  whose  operation 
Ifdly  cost  more  than  the  factory  price 
ptw  equipment  are  being  discarded. 
^!e  room  is  being  provided  in  most 
fhe  new  construction  for  the  expan- 
p  that  the  next  five,  or  sometimes 
#ty-five  years,  are  expected  to  bring. 
K'.'d  beside  the  presses  and  type-set- 
g  machines  are  new  devices  which  the 
tl  plants  never  saw,  whose  purpose  it 
in  make  easier  and  speedier  and  less 
Itniive  the  production  of  daily  and 
iday  editions.  Comfort’  for  employes  - 
i conveniences  for  the  public  have  been 
Hr^d,  usually  without  regard  to  the 
Ipnsc  that  these  departures  added, 
•ifort  for  the  eyes  of  the  passer-by 
I  daily  occupant  has  also  received  the 
potion  of  the  publisher  and  his  en¬ 
ters  and  architects,  with  the  result 
i  the  newspaper  buildings  of  the  past 
■  years  are  among  the  finest  that  many 
possess.  Some  of  them  are  unique 
|thi  ir  beauty. 

Killions  of  dollars  have  gone  into  such 
tf^rtiircs  as  the  plant  of  the  Nnv  York 
►rf  on  West  43rd  street  off  7th  avenue, 
i  Chicago  Tribune  tower  and  plant  on 
■'hip.m  boulevard,  the  Philadelphia  In- 
W'’’  building  which  straddles  the  main- 
I  tracks  of  the  Reading  Railroad,  the 
r  buildings  of  the  Curtis  newspapers 
I  magazines  on  Independence  Square. 

I  the  new  palaces  of  the  Mihvaukee 
Sian  Francisco  Chronicle,  the 
P  '/f  Free  Press,  and  the  Nnv  York  ' 
tnid  Tribune.  Millions  are  beine 
■red  into  the  concrete,  stone  and  steel 
now  rising  for  the  Clex'eland 
fcr,  Nerv  York  Evening  Post  and  the 
Enquirer. 

Tnr  vears  the  Detroit  Nest’s  plant  has 
•rd  forth  as  the  most  handsome  and 
jfflificent  newspaper  factory  in  the 
pfrv,  hut  it  is  beginning  to  gain  rivals, 
ft  Chicago  Tribune  Tower,  whose  con- 


TYPES  OF  NEW  NEWSPAPER  TOWERS— NO.  1 


Magnificent  Chicago  Tribune  Tower 


struction  is  said  to  have  cost  $8,500,000, 
won  for  its  architect  a  prize  of  $100,000. 
Its  lines  of  clean  white  military  gothic 
slab  the  Chicago  sky-line  like  a  sword. 
The  New  York  Times  plant  rises  in 
ivory  grandeur  above  the  last-century 
homes  west  of  Broadway  and  42nd  street. 
The  San  Francisco  Chronicle  building 
is  the  monument  to  M.  H.  de  Young, 
to  whose  labors  of  50  years  San  Fran¬ 
cisco  owes  much  of  the  beauty  it  pos¬ 
sesses.  The  Philadelphia  Inquirer  and 
Detroit  Free  Press  buildings,  of  those 
which  came  into  active  service  this  year, 
are  superlative  types  of  modem  business 
architecture.  The  tower  idea  dominates. 

But  metropolitan  location  and  million- 
dollar  purses  are  not  at  all  necessary  for 
the  combination  of  efficiency  and  esthetic 
value  that  the  publishers  seek  today.  The 
Miami  News  a  few  months  ago  moved 
into  a  home  which  would  have  loomed 
familiar  in  appearance  to  Ponce  de  Leon 
when  he  was  Florida’s  first  realtor  400 
years  ago.  Its  tower  overlooking  Bis- 
cayne  Bay  is  modeled  on  the  famous  Gir- 
alda  of  Spain. 

Likewise  of  Spanish  touch  is  the  new 
home  of  the  Cape  Girardeau  Southeast 
.Missourian,  which  is  described  more  fully 
on  another  page. 

These  two  examples  of  the  unusual  in 
newspaper  architecture  may  be  the  pre¬ 
cursors  of  a  new  movement  in  the  smaller 
cities  away  from  the  factory  type  or  the 
business-block  variety  of  newspaper 
buildings.  Several  newspaper  publishers 
who  have  not  yet  announced  their  plans 
for  new  construction  arc  known  to  be 
considering  designs  of  marked  originality. 
Some  of  them  like  the  idea  put  into  effect 
recently  by  the  Pasadena  Star-News 
which  designed  its  building  to  conform 
architecturally  with  the  buildings  of  the 
civic  centre  group  to  which  it  is  adjacent. 
Others  are  desirous  of  making  their 
structures  exemplify  the  pure  early  de¬ 
sign  which  prevailed  in  the  colonial  era 
in  their  localities.  The  possibilities  in 
the  latter  field,  especially  in  New  Eng¬ 
land  and  the  old  Southern  states,  are 
alluring. 

The  "first  national  bank”  style  of  build¬ 
ing  retains  many  friends  among  news¬ 
paper  owners.  In  Ohio,  the  metropolitan 
Columbus  Dispatch  is  now  putting  the 
finishing  touches  to  a  fine  building  of 
this  class.  The  Athens  Messenger  a  few 
weeks  ago  moved  into  a  chastely  ornate 
building  of  the  bank  type  which  it  erected 
at  a  cost  of  Sir)0,000.  One  of  the  finest 
recent  small-city  structures  of  this  granite, 
marble  and  limestone  front  s*yle  is  oc¬ 
cupied  and  owned  by  the  Washington 
(Pa. I  Observer  &  Reporter.  It  was 
completed  about  two  years  avo  and  is  said 
to  have  cost  more  than  !S350.000. 

Somewhat  novel  huild'ngs  for  news- 
paner  ocennanev  are  those  of  the  Ashe- 
znlle  (N.  r.)  Times  and  the  Rirmingham 
■tee-Hero'd.  The  former  uses  several 
floors  of  the  onlv  tower-tvpe  skv-srraper 
in  .Asheville.  It  is  the  tallest  and  one 
of  the  most  impressive  buildings  in  the 
city,  which  has  had  a  tremendous  activity 
in  building  during  the  past  three  years, 
and  the  Times  early  this  year  moved 
into  a  commodious  plant  in  the  rear  and 
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Cyrus  H.  K.  Curtis  is  budding  this  great  structure  for  his  iVeu'  York 
Eveninfc  Post,  near  the  site  of  the  present  Post  building  in  lower  Manhattan. 


One  of  the  most  remarkable  of  the  newr  towered  newspaper  buildings  is  the 
richly  ornamental  Miami  News’  spike,  the  crowning  glory  of  a  structure  that 
is  the  pride  of  Southern  journalism. 

quired  voltage,  and  having  also  another  recently  the  Milwaukee  Journal.  Tin- 


source  of  power  from  a  generator  plant 
less  than  a  mile  away. 

And  while  electricity  is  in  the  mind, 
note  that  newspaper  architects  are  giving 
attention  to  space  for  radio  studios  and 
transmitting  units.  The  Scranton  Times, 
which  is  now  building  an  attractive  plant 
to  be  ready  next  year,  will  install  two 
immense  aerial  towers  on  the  roof  for 
its  broadcasting  station.  The  Long  Reach 
Press-Telegram  and  Pasadena  Star- 
News  have  also  provided  for  radio  ac¬ 
tivities. 

In  Kansas  City,  where  the  Star  and 
the  J oumal-Post  both  moved  into  new 
buildings  about  two  years  ago,  the  Star 
has  installed  a  magnificent  and  powerful 
radio  broadcast  plant.  The  Star’s  build¬ 
ing,  long  and  low,  follows  the  Spanish 
thought  in  its  design. 

Other  elements  which  were  foreign  to 
a  newspaper  plant  a  few  years  ago,  are 
now  demanding  the  attention  of  designers 
frequently.  Auditoriums  for  public 
gatherings  like  those  fostered  for  many 
years  by  the  Brooklyn  Eagle,  have  re¬ 
ceived  the  approval  of  several  publi.shers. 
Symbolic  decorations  for  the  exterior 
have  been  intelligently  and  attractively 
managed  by  the  I^troit  News  and  more 


Athens  (Ohio)  Messenger  and  the  Cape 
Girardeau  Southeast  Missourian  have 
added  an  Old  World  touch  to  their 
facades  by  the  decorative  motifs  on  en¬ 
trances  and  below  windows. 

Conveniences  for  employes  in  the  way 
of  rest  rooms,  lavatory  and  toilet  facil¬ 
ities  are  now  commonly  installed  in  news¬ 
paper  plants.  Shower  baths  for  mechani¬ 
cal  departments  are  commonplace.  One 
large-city  publisher  when  his  building 
plans  were  being  considered  ordered  the 
installation  of  three  times  as  many  wash¬ 
basins  and  toilet  appliances  as  his  archi¬ 
tect  and  engineers  advised  were  needed. 
Conference  and  reception  rooms  are  be¬ 
ing  generally  provided  in  multiple. 

Expert  study  is  being  bestowed  on  cor¬ 
rect  lighting  and  to  the  deadening  of  the 
familiar  clatter  of  newspaper  shops,  the 
clicking  of  linotypes  and  the  gear  and 
bearing  roars  of  the  press  rooms.  Selec¬ 
tion  of  materials  for  the  floors  of  the 
various  departments,  with  regard  to  dura¬ 
bility  and  also  to  the  comfort  of  men  and 
women  who  do  most  of  their  work  walk¬ 
ing  or  standing  is  also  regarded  as  of  prime 
importance.  And,  with  respect  to  floors, 
the  modern  publisher  sees  to  it  that  con¬ 
duits  for  power  and  light  wires,  for  corn- 


side  structure,  where  the  narrow  dimen¬ 
sions  of  the  tower  on  the  principal  square 
of  the  city  expand  on  less  costly  land. 

The  Birmingham  Age-Herald  occupies 
part  of  a  new  sky-scraper — the  city’s  tall¬ 
est — in  the  heart  of  the  business  district. 

Birmingham  has  another  novel  pub¬ 
lishing  factory,  shared  by  the  Post  and 
the  Progressive  Farmer.  It  is  a  manu¬ 
facturing  building  recently  erected  upon 
designs  specially  made  for  these  publica¬ 
tions.  The  building  is  owned  by  a  corpo¬ 
ration  distinct  from  either  of  the  publish¬ 
ing  firms.  It  is  well  out  of  the  business 
district,  free  from  traffic  congestion  and 
convenient  to  railroad  transportation. 
The  News  recently  announced  plans  to 
add  three  stories  to  its  present  home. 

In  the  Southwest,  the  Houston  Post- 
Dispatch  furnishes  another  unusual  situa¬ 
tion.  Its  new  three-.story  plant,  opened 
last  Spring,  is  abf)ut  two  miles  from  the 
city’s  heart,  on  the  railroad  and  in  a  low- 
rent  locality.  In  the  business  district  this 
newspaper  is  now  erecting  a  22-story  of¬ 
fice  building,  which  will  house  its  pub¬ 
lication  office.  Not  far  from  this  build¬ 
ing  is  the  white  and  green  gla/.cd-brick 
pile  occupied  and  owned  by  the  Chronicle. 
This  building  is  less  than  10  years  old 
and  is  an  excellent  example  of  the 
modern  combination  of  newspaper  plant 
and  office  structure.  The  Prc.is  owns  and 
is  sole  occutxmt  of  a  compact  two-story 
])lant  three'  blocks  from  the  city’s  centre 


yet  free  from  the  high  rents  of  the  busi¬ 
ness  section. 

Both  newspapers  in  Greensboro,  N.  C., 
are  well  situated  in  new  homes.  The 
Greensboro  News  plant  is  regarded  by 
many  publishers  as  one  of  the  best  small- 
city  shops  in  the  country.  It  is  located 
on  a  railroad  siding  and  is  at  the  same 
time  in  the  city’s  commercial  focus. 
Space  on  its  upper  floor  was  designed  to 
accommodate  future  growth,  meanwhile 
being  especially  fitted  for  occupancy  by 
a  photograph  studio  and  engraving  plant, 
lines  closely  allied  to  newspaper  publica¬ 
tion. 

An  office  building  and  factory  plant  lo¬ 
cated  on  one  of  the  busiest  squares  in 
Jersey  City,  across  the  river  from  Man¬ 
hattan,  has  been  occupied  by  the  Jersey 
Journal  since  last  Spring.  This  plant  is 
composed  of  three  units,  shaped  some¬ 
what  like  a  capital  “I,”  with  the  five- 
story  office  building  fronting  on  Journal 
S()uare,  a  three-story  building  in  the 
rear  housing  the  mechanical  departments 
and  a  three-story  “neck”  connecting  the 
first  two  structures  and  housing  the  edi¬ 
torial,  executive  and  business  offices. 
This  building  received  much  attention 
from  newsi)aper  men  who  attended  the 
publishers’  conventions  last  .Kpril.  One 
of  the  features  is  the  electrical  equipment, 
the  Jf)urnal  receiving  high  tension  cur¬ 
rent  from  the  main  pf>wer  house  of  the 
city  nearbv  and  stepping  it  down  to  re 
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Guining  light  and  air  for  a  large  interior  floor  area  there  is,  as  well,  a  distinct 
tower  flavor  in  the  sky-scraper  central  structure  of  the  new  Detroit  Free  Press 

plant. 
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pr  air  and  hot  and  cold  water,  and 
S.  valors  and  chutes  or  conveyor  con- 
,  ti  ins  between  various  departments  are 
the  plans  before  a  brick  is  raised  or 
hammer  falls  on  actual  construction, 
iven  in  remodelling  work,  which  a  num- 
of  publishers  have  done  recently  in 
effort  to  procure  adequate  working 


ion  (Ohio)  Star,  Savannah  (Ga.)  Morn¬ 
ing  News,  Sheboygan  (Wis.)  Press,  St. 
Petersburg  (Fla.)  News,  Attica  (Ind.) 
Ledger-Tribune,  Danville  (Ill.)  Com¬ 
mercial  News,  Dayton  (Ohio)  Herald 
&  Journal,  Fort  Scott  (Kan.)  Tribune- 
Monitor,  Fort  IVayne  (Ind.)  News- 
Sentinel,  Harrisburg  (Ill.)  Register,  Hi- 


A  tower  that  reflects  the  glory  of  the  famous  sky  statue  of  William  Penn  tops 
the  new  giant  Philadelphia  Inquirer  plant,  bridging  the  Philadelphia  and 
Reading  Railroad  tracks  in  the  heart  of  the  Quaker  City. 


^pace  without  the  sometimes  appalling  ex¬ 
pense  of  new  construction,  careful  plan- 
1  ning  for  the  future  is  now  the  rule  rather 
;  than  the  old  haste  to  finish  the  job  in  a 
'  fortnight. 

In  a  word,  the  newspaper  has  outgrown 
in  these  prosperous  days  the  habiliments 
'  of  the  last  decade.  The  volume  of  ad¬ 
vertising  on  the  whole  is  twice  what  it 
I  was  10  years  ago.  Circulations  are  at 
r  least  30  per  cent  greater.  Consolidations 
f  and  mergers  have  brought  it  to  pass  that 
f  the  revenue  provided  by  advertising  and 
\  circulation  is  divided  among  fewer  hands 
^  Md  has  made  it  possible  for  the  remain¬ 
ing  papers  to  strengthen  themselves  ad¬ 
equately  to  handle  the  increased  traffic. 
The  newspaper  publisher  has  learned 
|i  much  about  his  business  since  1914  and 
his  knowledge  is  appearing  in  concrete 
:  form  in  the  intelligent  designs  of  the 
new  buildings,  both  for  the  rapid  and 
economical  production  of  the  present 
I  volume  and  of  the  normal  year-to-year 
increase  for  some  time  to  come. 

'  Newspapers  other  than  those  mentioned 
[  which  have  already  moved  into  new  plants 
f  this  year  or  are  planning  to  do  so  within 
f  the  next  twelve  months,  include; 

I  .Alhert  Lea  (Minn.)  Tribune,  Rurling- 
I  ton  fla.)  Hawk-Eye,  Cedar  Rafids  (la.) 

I  Gazelle.  Des  Moines  Register  and  Tri- 
I  hme-News,  Lawrence  (Kan.)  Journal- 
j  IVorld,  Long  Beach  (Cal.)  .9««,  San 
ingeln  (Tex.)  Standard,  Ventura  (Cal.) 
Star.  Woodland  (Cal.)  Democrat,  Mar- 


awatha  (Kan.)  World,  Hoopeston  (Ill.) 
Chronicle-Herald,  Homell  (N.  Y.)  Tri¬ 
bune-Times,  Jacksonville  (Fla.)  Journal, 
Fort  Lauderdale  (Fla.)  News,  Madison 
(Wis.)  Capital  Times,  Monrovia  (Cal.) 
News,  Montreal  Gazette,  Okmulgee 
(Okla.)  Times-Democrat,  Rock  Island 
(Ill.)  Argus,  Toledo  (Ohio)  Blade. 


POST  PLANT  PROGRESSING 

New  Home  of  New  York  Daily  to  Be 
Completed  by  May  1 

Work  on  the  new  17-story  plant  and 
office  building  of  the  New  York  Evening 
Post  at  110  Washington  street  is  progress¬ 
ing  rapidly,  and  it  will  be  ready  for  oc¬ 
cupancy  by  May  1,  C.  C.  Lane,  business 
manager  announced  this  week. 

Considerable  new  equipment  has  been 
ordered  by  the  Post,  including  three  Scott 
octuple  presses  and  a  battery  of  40  lino¬ 
type  machines. 

Two  general  advertisers  will  make  their 
headquarters  in  the  Post  building  when 
it  is  compelled,  Mr.  Lane  said.  They  are 
the  Bristol-Myers  Company,  manufac¬ 
turers  of  Ipana  toothpaste,  and  Hill 
Brothers,  importers  of  Dromedary  dates. 

It  is  estimated  the  building  will  cost 
between  $2,5(X),(XX)  and  $3,(XX),0(X).  The 
building  overlooks  the  North  River  in 
the  lower  part  of  Manhattan. 


Tower  effect  of  the  recently  built  new  home  of  the  Oakland  Tribune,  which 
houses  the  well-known  radio  station  conducted  by  that  newspaper. 
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ENTIRE  CITY  CELEBRATES  DAILY’S  NEW  PLAN! 
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Business  in  Cape  Girardeau,  Mo.,  Laid  Aside  For  Two  Days  As  -Token  of  Community  Pride 
Southeast  Missourian  —  Building  and  Equipment  Cost  Elstimated  at  $400,000 
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Girar 
years 


Who  would  not  enjoy  walking  through 
this  clever  entrance  to  Mr.  Naeter’s 
apartment? 


A  CITY  of  16,000  people  laid  business 
aside  for  two  days  and  celebrated 
the  opening  of  a  new  newspaper  building 
claiming  it  as  a  community  asset. 

The  city  in  question  has  but  one  news¬ 
paper.  Ten  years  ago  it  had  two.  Pre¬ 
vious  to  that  it  had  three  daily  papers 
and  three  weekly  papers.  Now  that  it 
has  but  one  newspaiier  and  that  one  is 
prosperous  and  aggressive,  the  commun¬ 
ity  claims  it  as  its  own  and  glories  in 
its  achievements. 

The  mayor  and  two  commissioners  of 
Cape  Girardeau.  Mo.,  the  Chamber  of 
Commerce,  the  Rotary  and  Lions  Clubs, 
the  Church  Promotion  Association,  the 
State  Teachers  College,  the  Civic  Im¬ 
provement  Association,  the  executive 
committee  of  the  Salvation  Army  and 
other  organizations  got  together  and 
made  a  two-day  program  for  the  formal 
oj^ning  and  dedication  of  the  Ca(>e 
Girardeau  Southeast  Missourian  s  new 
building.  The  publishers  had  announced 
that  open  house  would  be  kept  Sept.  11 
and  12,  and  so  the  community  took  hold. 
Invitations  were  sent  to  editors  of  all 
daily  papers  in  Missouri  and  to  all  mem¬ 
bers  of  the  Inland  Daily  Press  Associa¬ 
tion.  Many  weekly  publishers  were  also 
invited  to  attend  and  a  special  trip  was 
made  by  the  new  steamer  Cape  Girardeau 
to  carry  the  p^uests  from  St.  I>ouis.  liach 
of  the  organizations  taking  part  sent  out 
invitations,  showing  that  it  was  a  com¬ 
munity  affair  and  not  merely  a  newspaper 
opening. 

More  than  75  editors,  statesmen,  and 
prominent  citizens  were  in  the  boat  party, 
and  scores  of  others  went  by  rail  an<l 
auto.  United  States  Senator  George  H. 
Williams,  former  Gov.  Frederick  D. 
Gardner,  Chas.  H.  Danes,  presiding 
judge,  St.  Louis  Court  of  Appeals^ 
former  Mayor  Henry  W.  Kiel  of  St. 
Louis,  three  congressmen  and  three  state 
officials  headed  the  delegation.  The 
Frisco  railroad  sent  10  of  its  highest  of¬ 
ficials,  the  Missouri  Pacific  two  and  the 
Illinois  Central  two.  The  .Associated 
Press  and  the  United  Press  each  had  two 
men  there. 

Friday  afternoon  more  than  2.000 
people  were  at  Courthouse  Park  to  hear 
the  formal  addresses,  and  between  2:30 
that  afternoon  and  9  o’clock  Saturday 
night  more  than  10.000  people  visited 
the  newspaper  building,  with  members 
of  the  various  organizations  present  to 
act  as  a  reception  committee. 

Friday  night  the  visitors  were  enter¬ 
tained  at  a  community  banquet,  attended 
by  250  men  and  women.  George  W. 


Marble,  editor  of  the  Fort  Scott  (Kan.) 
Tribune-Monitor,  secretary  of  the  Inland 
Daily  Press  Association,  and  E.  11.  Roach, 
president  of  the  Missouri  Press  Associa¬ 
tion,  extended  the  compliments  of  the 
great  organizations.  Governor  Gardner, 
Senator  VVilliams,  Congressman  Hawes, 
Dean  Walter  W  illiams  and  others  spoke. 

On  Saturday  the  visitors  were  taken 
for  a  trip  through  the  great  cotton  dis¬ 
trict  of  Southeast  Missouri. 

The  Marquette  Cement  Company, 
which  has  plants  at  LaSalle,  Ill.,  and  at 
Cape  Girardeau,  sent  its  concert  band 
of  30  men  from  LaSalle  to  furnish  the 
music,  and  the  community  had  its  Muni¬ 
cipal  Band  and  a  large  negro  band  to 
play  throughout  the  two  days. 

The  celebration  was  brought  to  a  grand 
close  on  Saturday  night  with  a  display 
of  fireworks  on  the  Mississippi. 

The  Southeast  Missourian  was  started 
20  years  ago  by  Xaeter  Brothers.  The 
little  plant,  which  had  failed,  was  vir¬ 
tually  given  to  the  three  brothers  who 
happened  to  visit  the  town  on  a  boat  ex¬ 
cursion.  The  plant  was  then  in  a  small 
storeroom.  Within  two  years  it  was 
moved  to  a  large,  old  residence.  Four 
years  later  the  Naeters  built  a  modern 
building  40  by  115  feet,  two  stories  and 
basement.  Two  years  ago  the  brothers 
declared  this  building  too  small  and  be¬ 
gan  IcKiking  for  a  new  site. 

Finally  they  agreed  upon  the  highest- 
priced  property  in  the  city,  in  the  very 
heart  of  the  community.  It  faced  175 
feet  on  the  main  street  and  the  price  was 
$200  a  foot.  The  lot  stood  from  five  to 
seven  feet  above  the  sidewalk,  and  the 
excavation  cost  was  considered  prohibi¬ 
tive. 

The  Naeters  declared  that  the  best  is 
never  too  good  for  a  newspaper  and 
Ixnight  it.  They  found  later  that  12,00<) 
yards  of  earth  were  hauled  away  at  a 
cost  of  more  than  a  dollar  a  yard,  bring¬ 
ing  the  price  of  the  property  up  to  the 
highest  figure  ever  known  in  Cape  Girar¬ 
deau. 

The  new  building  is  175  feet  front  and 
113  feet  deep.  It  is  two  stories  and  has 
a  basement  125  feet  by  75  feet. 

The  site  of  the  building  is  believed  to 
be  the  location  of  the  first  government 
established  west  of  the  Mississippi  river, 
the  Spanish  then  owning  all  the  territory 
west  of  the  river.  For  this  and  other 
reasons  a  true  type  of  Spanish  architec¬ 
ture  was  selected.  The  frame  of  the 
building  is  reinforced  concrete,  the  walls 
are  of  rough,  common  brick  stuccoed 
with  white  portland  cement.  The  trim¬ 
ming  of  the  building  is  vari-colored  mat 
brick,  terre  cotta  and  Carthage  stone. 
The  base  along  the  front  and  around  the 
corner  is  of  Moravian  style  to  a  height 
of  six  feet,  thus  giving  the  white  walls 


protection  from  becoming  permanently 
soiled  and  lending  a  highly  colored  em¬ 
bellishment. 

The'  roof  is  of  Mexican  mission  vari¬ 
colored  tile  and  the  chimney,  standing 
more  than  80  feet  in  the  air,  looks  like 
a  Spanish  tower.  The  iron  balconies,  the 
bay  windows,  the  two  or  three  signs 
hanging  from  brackets  and  the  three 
doorways  complete  the  Spanish  picture. 

The  building  is  of  fire-proof  construc¬ 
tion  and  in  addition  has  a  complete  auto¬ 
matic  sprinkling  system.  In  the  building 
recently  vacated  by  the  newspaper  the 
insurance  rate  was  $1.34  per  $100.  In 
the  new  building  the  rate  will  be  either 
eight  or  ten  cents  per  $100,  due  to  the 
sprinkling  system. 

The  main  lloor,  with  the  exception  of 
two  small  shops  at  the  right  end,  is  oc¬ 
cupied  by  the  newspaper  and  commercial 
printing  departments.  The  basement  is 
used  for  paper  storage,  a  garage  and  the 
boiler  room.  A  feature  of  the  building 
is  that  a  wide  driveway  extends  from  the 
street  across  the  back  yard  into  the  basc- 
meiil,  the  trucks  carrying  paper,  coal, 
etc.,  drive  into  the  basement,  thus  saving 
a  heavy  unloading  expense. 

'I'he  second  floor  facing  the  main  street 
is  leased  to  a  corporation.  The  second 
floor  facing  the  side  street  is  an  apart¬ 
ment  occupied  by  the  Naeter  brothers  as 
living  quarters. 

The  Southeast  Missourian  has  had  a 
remarkable  growth.  Late  in  1904  when 
the  three  brothers  got  the  property  for 
$1,800  on  a  promise  to  pay  when  possible, 
the  gross  receipts  for  the  first  year  were 
less  than  $5,000.  The  town  then  had 
nearly  8,000  population. 

In  1908  when  the  first  new  building 
was  occupied,  the  gross  receipts  that  year 
were  not  quite  $12,000. 

In  1924  the  gross  receipts  exceeded 
$150,000. 

Cape  Girardeau  is  a  city  of  perhaps 
16,000  population.  The  Missourian  has 
an  A.  B.  C.  circulation  of  7,365  and  a 
gross  circulation  of  about  8,000.  For  two 
years  the  newspaper  has  advertised  that 
it  makes  no  effort  to  get  more  subscribers. 

“Our  circulation  rates  are  based  on 
5,000  subscribers,”  a  circular  says. 

The  advertising  rates  are  announced  as 
follows:  Open  rate  50  cents  per  inch; 
2,000  inches  or  more,  45  cents ;  5,000 
inches  or  mare,  40  cents ;  12,000  inches 
or  more,  35  cents.  These  rate  will  in¬ 
crease  2)4  cents  per  inch  Feb.  1. 

The  circulation  rates  are;  By  carrier, 
15  cents  per  week,  in  advance  $1.50  for 
three  months  or  $6.00  per  year.  By  mail, 
$1.00  per  three  months,  or  $4.00  per  year. 
The  rate  of  $1.00  per  three  months  will 
go  to  $125  on  Jan.  1. 

The  Missourian  publishes  8  or  10  pages 
on  Monday,  10  or  12  on  the  other  days 


pictui 


Handsome  design  of  building's  main 
entrance 


Neat,  efficient,  pleasant  business  office 


excepting  F'riday.  On  Fridays  the  num¬ 
ber  runs  from  12  to  16  pages. 

All  subscriptions  arc  collected  in  ad 
vance,  excepting  the  weekly  collectiom 
which  are  made  by  the  carrier  boys, 
subscriber  who  does  not  pay  at  the 
of  the  second  week  is  cut  otT  and  cai 
taken  that  this  subscriber  does  not  ge 
the  paper  again  until  the  sum  is' paid 
All  other  subscriptions  are  strictly  in  ad 
vance. 

The  Missourian  is  owned  by  Naett: 
Brothers  Publishing  Company,  a  corpora 
tion.  The  job  printing  department  is 
owned  by  the  Mis.sourian  Printing  &  Sta 
tionery  Company,  a  corporation.  TIk 
new  building  is  owned  by  N»rter 
Brothers  Really  Company,  a  corporatioa 
The  newspaper,  the  job  printing  compam 
and  the  others  pay  rent  for  the  space  oc 
cupied. 

The  newspaper  and  job  printing  plants, 
while  in  the  same  building,  and  cooperat¬ 
ing  fully,  are  kept  strictly  separate  with 
different  accounting  systems,  etc.  Em¬ 
ployes  are  stockholders  in  the  business 
There  is  not  a  foreman  or  superintendent 
in  either  department.  There  is  also  not 
a  boss.  Each  man  works  for  himself  and 
in  full  cooperation  with  the  others,  with 
the  business  manager  of  each  department 
looking  after  the  details. 

That  the  advertising  manager  and  his 
one  assistant  write  most  of  the  ad  copy 
that  goes  into  the  Missourian.  The  paper 
has  three  advertisers  that  use  not  less 
than  1,000  inches  of  display  a  month. 
Two  of  these  seldom  know  what  their 
space  contains  until  they  read  the  paper 
at  home.  For  instance;  The  Missourian 
told  the  Chamber  of  Commerce  early  this 
year  that  it  would  tell  the  people  the 
importance  of  raising  the  annual  hudget 
from  $6,000  to  $10,000.  If  the  budget  of 
$10,000  was  subscribed  the  newspaper 
would  be  paid  for  the  display  space  at 
the  rate  of  50  cents  per  inch.  The 
proposition  was  accepted  and  the  Mis¬ 
sourian  was  paid  more  than  $500  for  the 
space. 

.A  dairyman  who  knew  of  this  proposi¬ 
tion  asked  for  a  similar  contract.  He 
naid  the  newspaper  $3.50.  A  new  packing 
house  was  to  be  promoted.  The  people 
were  asked  to  buy  $100,000  of  the  pre¬ 
ferred  stock.  As  it  was  to  be  a  Cham^r 
of  Commerce  enterprise  the  Missourian 
agreed  to  promote  it  upon  a  fee  basis 
The  newspaper  was  paid  more  than  $700 

This  mfeans  that  the  Missourian’s  ad¬ 
vertising  department  prepared  the  copy 
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and  carried  on  the  advertising  campaign. 
However,  not  all  such  plans  are  accepted, 
it  was  stated. 

The  Missourian  has  a  remarkable  cir¬ 
culation.  It  has  300  more  subscribers  in 
Cape  Girardeau  than  there  are  houses. 
It  has  more  than  1,900  regular  sub¬ 
scribers  in  2,200  farm  homes  of  Cape 
Girardeau  county.  Fop  the  past  three 
years  the  newspaper  has  given  annual 
picture  shows  in  11  communities  of  the 


BIRMINGHAM  DRUGGISTS  COOPERATING 
TO  FIGHT  CHAIN  STORES 

More  Than  100,000  Lines  of  Newspaper  Space  Being  Placed 
By  118  Independent  Firms  in  Locally  Promoted  Campaign 
— Applicable  in  Other  Cities 


A 


own,  although  forced  to  carry  what  ^e 
public  calls  for.  Hence,  the  sympathies 
of  the  newspapers  are  more  with  the  in¬ 
dependent  stores,  thousands  of  which  are 
more  or  less  regular  advertisers  individ¬ 
ually. 

At  St.  Louis,  St.  Paul  and  other  cities, 
grocers  are  working  together  through 
their  organizations  for  their  mutual  in¬ 
terests. 

On  Aug.  20,  a  mass  meeting  of  Chicago 

IV^ORE  than  100,000  agate  lines  of  space  advertising  had  been  signed  up  to  be  paid  grocers  was  held  with  P.  G.  Rapp,  presi- 
are  being  bought  at  Birmingham,  for  by  118  independent  druggists  and  as  dent  of  the  Illinois  Rrtail  Merchants  As- 
Ala.,  this  year  by  ind^ndent  retail  drug-  many  non-association  members  had  been 
gists.  This  is  the  story  of  how  the  co-  lined  up  as  mernbers.^ 

The  copy,  written  in  the  promotion  de¬ 


operative  campaign  was  sold  to  them  and 
of  an  opportunity  for  added  lineage  lurk¬ 
ing  in  nearly  every  city. 

The  growing  competition  of  the  chain 
stores  has  made  the  independent  retailer 
more  open  to  ways  and  means  which  will 
enable  him  to  meet  that  rivalry,  especially 
through  constructive  newspaper  advertis¬ 
ing. 

Like  most  other  typical  -American  cities, 
Birmingham  has  many  drug  stores  dotting 
the  corners  of  its  business  and  residential 
districts.  Each  store  caters  to  a  small 
g^oup  of  people,  most  of  whom  live  near 


partment  of  the  paper  and  submitted  to 
the  committee,  stressed  “Try  the  Drug 
Store  First.”  One  advertisement  on  Aug. 
4  was  headed  “Pills  and  Ills,”  featuring 
the  druggists’  responsibility  in  acting  as 
“the  service  station  of  humanity.”  On 
July  8,  the  copy  was  devoted  to  “Plan¬ 
ning  the  vacation.”  July  22,  large  space 
talked  the  soda  fountain  and  the  value 
of  ice  cream  for  the  daily  dessert. 

“Beauty  comes  from  the  drug  store,” 
was  the  heading  of  an  advertisement  on 
July  28  on  the  value  of  consulting  the 


it.  Because  its  clientele  is  limited  and  druggist  for  toilet  preparations. 


its  total  sales  do  not  permit  large  adver¬ 
tising,  this  type  of  merchant  has  never 
used  a  great  deal  of  newspaper  advertis- 
ing. 

The  down-town  chain  drug  store  with 


“For  many  years  I  watched  the  drug 
stores,  always  with  the  vague  idea  that 
some  way  they  should  be  gotten  together 
to  the  mutual  benefit  of  all  concerned,” 
Mr.  Thomason  stated.  “What  was  the 


sociation  presiding.  The  plan  was  pre¬ 
sented  of  forming  what  would  be  known 
as  the  Service  Food  Stores  of  Chicago 
to  conduct  a  co-operative  newspaper  ad¬ 
vertising  campaim  for  a  tryout  period  of 
three  months,  after  at  least  300  grocers 
should  have  been  signed  to  pay  $25  a 
month  apiece. 

The  advertising  will  feature  the  ad¬ 
vantages  of  the  independent  service  store, 
with  a  full  list  of  members  in  each  ad¬ 
vertisement.  Each  store  will  display  in 
its  window  the  same  insignia  which  ap¬ 
pears  in  the  advertising. 

CLAIM  EDITORS  LIKE 
PROHIBITION  LAW 


Eighty-foot  chimney  disguised  as  a  tower 


country,  showing  a  drama  and  a  comedy 
each  time.  At  these  showings,  which  are 
called  community  meetings,  one  of  the 
publishers  speaks  of  the  newspaper  and 
its  interest  in  community  work.  It  asks 
how  many  farmers  have  thought  as  much 
of  their  homes  as  of  their  dairy  cows. 
How  many  homes  have  running  water  in 
the  kitchen?  How  many  have  washing 
machines?  How  many  have  bathrooms? 
How  many  have  electric  light  plants? 
How  many  farmers  still  expect  their 
wives  and  children  to  carry  in  the  wood, 
carry  in  the  water,  carry  out  the  waste 
water,  do  the  family  washing  in  old- 
fashion  tubs,  etc.  ? 

These  questions  are  handled  vigorously 
and  then  a  testimonial  meeting  results. 
Women  and  men  stand  up  to  say  that 
since  last  year  they  have  made  certain 
improvements  and  then  explain  how  much 
enjoyment  and  satisfaction  they  have  re¬ 
ceived  from  them.  The  results  obtained 
from  these  picture  shows  is  beyond  de¬ 
scription  and  nearly  every  farm  home 
takes  the  Missourian. 

A  few  years  ago  the  Missourian  found 
homes  for  10  children  obtained  from  an 
orphan’s  home.  The  children  were 
brought  to  Cape  Girardeau  at  noon  Sun¬ 
day  and  the  crowd  at  the  depot  indicated 
that  a  circus  was  expected.  At  the 
theatre  that  afternoon  more  people  were 
in  the  streets  than  could  get  into  the 
building.  The  next  dav  18  approved  re- 
uuests  had  been  received  for  children. 
Some  of  that  grouj)  are  now  the  leading 
young  men  and  women  of  the  community. 
Th’s  novelty  was  so  effective  that  since 
that  time  more  than  100  children  have 
been  placed  by  this  one  orphan’s  home  in 
Cape  Girardeau  county  and  in  August  of 
this  year  12  children  were  nlaced  in  first- 
class  homes  in  Cane  Girardeau  city 
through  the  efforts  of  the  Missourian. 

These  are  merely  some  of  the  things 
that  have  aided  the  publishers  in  their 
remarkable  success. 

.\  special  edition  f)f  100  pages  was  is¬ 
sued  on  the  opening  day.  It  was  stated 
that  it  was  necessary,  due  to  lack  of  time, 
’o  refuse  some  of  the  advertising  offered. 
The  issue  contained  9..104  inches,  one 
store  using  a  special  section  of  eight 
pages,  printed  on  pink  paiier,  and  one 
I«^p  in  another  si-ction. 

The  Missourian  has  six  linotvnes.  a 
T-udlow,  a  16-page  tubular  plate  Duplex 
nress,  lea.sed  wire  of  the  Associated 
IVess.  a  special  Ignited  Press  service,  full 
N*.  E.  A.  service  ar>d  a  force  of  40 
regular  emnloves  in  the  office,  as  well  as 
eeeral  district  corresnoodents,  etc. 

The  hiiildin"  is  estimated  to  have  cost 
more  than  $200,000  and  the  equipment 
about  as  much.  George  .A.  \aeter  and 
Fr.-d  \aeter  are  the  publishers  and  pro 
prietfirs. 


large  volume  and  a  transient  trade  has  answer,  if  any?  Co-operative  advertising 
been  able  to  use  the  newspapers  to  ad-  — hulk  space  at  a  cost  so  small  that  it 
vantage,  but,  as  is  so  often  the  case,  in-  amounts  to  scarcely  an  inch  a  day  or  a 
dividual  advertising  for  the  neighborhood  week,  dependent  on  the  schedule, 
independents  was  considered  out  of  the  “The  answer,  while  simple  enough,  does 
question.  not  solve  the  problem,  because  in  the 

But  this  does  not  mean  the  small  store  average  city  will  be  found  from  100  to 
must  lay  down  and  quit,  not  if  co -opera-  1.000  retail  drug  stores,  mostly  independ- 
tive  advertising  is  used.  ently  owned  and  operated.  As  a  class, 

Birmingham  had  a  Retail  Druggists’  they  know  little  about  advertising,  and 
Association,  manned  by  a  faithful  few.  in  most  cases  are  poorly  organized,  if 
Many  retail  druggists  did  not  belong,  organized  at  all.  They  naturally  are  skep- 
Those  who  did  in  too  many  cases  skipped  tical  of  co-operative  methods,  whether  ad- 
the  meetings.  vertising,  buying  or  selling.  Consequently, 

Something  over  a  year  ago  C.  G.  there  is  little  likelihood  of  co-operative 
Thomason  of  the  promotion  department  advertising  or  merchandising  unless  a 
of  the  Birmingham  Post  began  to  get  strong  local  organization  can  be  built, 
in  touch  with  officers  and  members  of  the  “That  puts  it  squarely  up  to  the  news- 
association.  He  found  there  had  been  a  paper.  It  must  arrange  or  help  perfect 
committee  appointed  to  work  out  a  plan  this  organization.  It  must  sell,  first,  the 
of  co-operative  advertising  and  raise  the  organization  on  the  merits  of  advertising 
money.  Due  to  the  fact  the  druggists  and  co-operation  among  themselves.  Af- 
on  the  committee  were  busy  men  with  ter  that,  it  must  sell  the  druggists  sepa- 
their  stores  clamoring  for  attention,  they  rately  and  individually.” 
had  not  had  time  to  make  the  personal  The  campaign  has  been  running  for 
canvass  necessary.  The  committee  finally  more  than  six_  months.  It  was  sold  on  a 


Editorial  Director*  of  116  Dailies  in 
Virginia,  Kentucky,  Mi*si*sippi,  Mi»- 
*ouri,  Kansas,  and  Minnesota 
Approve  Measure 


Of  170 
published 


was  forced  to  admit  defeat. 


52-weeks  basis.  The  schedule  varies. 


“Gentlemen,”  Mr.  Thomason  said  at  a  sometimes  weekly  advertisement  and  some- 
meeting.  “with  your  jiermission  and  co-  times  daily  advertisements  are  published, 
operation,  the  Post  will  finance  and  put  ranging  from  ten  inches  to  a  page 


on  this  campaign  for  you.”  Then  he  out¬ 
lined  a  plan  in  mind. 

His  short  speech  ended  a  year’s  talk 
and  wrangling.  The  committee  was  au¬ 
thorized  to  work  out  the  details  with  the 
liaper  and  go  ahead. 

A  sliding  scale  of  prices  for  the  ad¬ 
vertising  was  evolved,  based  on  the  size, 
location  and  volume  of  business  of  each 
store.  The  stores  were  divided  into  three 
classes — down-town,  larger  suburban  and 


The  benefits  which  have  been  noted  may 
be  summarized  thus : 

.A.  To  the  public.  A  better  apprecia¬ 
tion  and  understanding  of  the  druggist. 
Timely  reminders  to  buy. 

R.  To  the  druggist.  Greater  confi¬ 
dence  from  his  customers  and  resulting 
greater  sales. 

C.  To  the  local  association.  New 
“pep”  and  interest.  A  reorganization  was 
brought  about.  New  officers  were  elected. 


smaller  suburban,  with  subscriptions  set  Twice-a-month-meetings  have  been  sup 
at  $2.50,  $2.00  and  $1.50  per  week,  the  planted  with  weekly  luncheons.  Attend- 


down-town  stores  paying  the  most.  The 
drug  stores  were  to  be  billed  monthly, 
like  other  advertisers. 

.An  agreement  was  effected  between  the 
newspaper  and  the  committee  governing 
the  space  and  its  usage.  The  Post  agreed 
to  turn  over  to  the  committee  the  total 
space  subscribed  on  the  monthly  budget 
plan,  each  month’s  budget  to  be  built  on 
the  strength  of  the  collections  for  the 
previous  month,  or  the  average  collections 
for  any  given  period,  to  protect  the  paper 
against  bad  credits,  bankruptcies,  etc. 

The  newspaper  printed  a  blanket  con¬ 
tract  for  each  individual  druggist  to  sign. 
This  was  drawn  to  protect  against  com¬ 
plaints,  cancellations,  etc. 

Then  followed  30  days  of  soliciting. 
The  druggists  took  well  to  the  plan,  but 


ance  has  climbed  from  an  average  of 
eight  to  a  weekly  average  of  about  30. 
During  a  month,  most  of  the  members 
have  attended  at  least  once. 

D.  To  the  newspaper.  Close  contact 
with  the  druggists  of  the  city  and  their 
boost  for  the  paper  on  national  adver¬ 
tising.  A  circulation  stimulus,  for  most 
of  the  druggists  sell  the  paper  over  their 
coimter  and  are  keener  to  circulate  it 
.•\dded  lineage.  Collections  have  been  sat¬ 
isfactory. 

The  chain  store  is  a  sore  point  with 
independents.  Chain  drug  stores  do  $206,- 
178.126,  of  which  $75,000,000  is  done  by 
one  cham,  the  rest  by  326  chains  operat¬ 
ing  1.751  stores.  Some  50,200  drug  stores 
do  $23,000,000,000  of  the  retail  trade. 

Out  of  perhaps  400.000  grocery  stores. 


were  hard  to  get  at  as  they  were  widely  45.(K)0  are  chain  members.  The  grocery 


scattered  over  many  square  miles.  In 
some  cases  five  or  six  calls  had  to  be 
made. 

The  paper  had  been  told  before  it 
started  that  if  it  could  sign  50  druggists, 
it.  would  be  doing  exceptionally  well. 
When  a  final  check-up  was  made,  it  was 
d'seovered  more  than  100,000  lines  o^ 


chains  sell  more  than  17  per  cent  of  the 
total  merchandise. 

The  chains,  with  a  few  notable  ex 
ceptions,  are  not  inclined  to  use  much 
newspaper  space.  They  try  to  promote 
their  own  private  brands  as  leaders  and 
keep  the  sale  of  nationally  advertised 
brands  at  a  mmimum  compared  with  their 


editors  of  daily  newspapers 
in  Virginia,  Kentucky,  Mis¬ 
souri,  Mississippi,  Kansas,  and  Minne¬ 
sota,  1 16  expressed  their  approval  of  pro¬ 
hibition,  according  to  report  compiled  by 
the  Research  and  Education  Department 
of  the  Federal  Council  of  Churches  of 
Christ,  made  public  late  last  week. 
Tabulation  of  the  replies  follows : 
Attitude  of  newspapers  toward  Vol¬ 
stead  Act: 

h'avorable  . . . 116 

h'or  repeal  .  6 

h'or  amendment  .  18 

Neutral  .  30 

170 

Opinion  of  editor  as  to  community 
sentiment — 

Favorable  . 106 

For  repeal  .  16 

For  amendment  .  22 

Mixed  .  22 

Passive  .  4 

170 

Individual  attitude  of  the  editor  toward 
the  Volstead  .Act — • 

Favorable  . 113 

For  repeal  .  12 

For  amendment  .  24 

Doubtful  .  5 

“Impossible  to  enforce” .  5 

Neutral  . 

For  resubmission  .  1 

163 

The  reiKirt  continues : 

"To  those  who  have  been  impressed 
with  the  hostility  of  newspapers  to  pro¬ 
hibition,  this  preponderance  of  favorable 
opinions  may  be  surprising.  It  must  be 
recalled,  however,  that  the  influential 
press  belongs  to  the  larger  population 
centres,  where  hostile  sentiment  .  is 
strongest.  In  general,  ‘dry’  sentiment 
proveil  to  be  stronger  in  inland  states. 
The  most  conclusive  returns  came  from 
Missouri  and  Kansas,  in  each  of  which 
fourteen  out  of  seventeen  replies  re¬ 
ported  a  prevailing  sentiment  favorable 
to  prohibition.” 

Busses  May  Carry  Indiana  Paper* 

Automobile  busses  may  carry  news¬ 
papers  in  Indiana  without  transgressing 
the  State  law,  according  to  a  ruling 
handed  down  recently.  They  will  not  be 
required  to  take  out  cargo  insurance. 


Brisbane  Talks  on  Ad  Copy 

Arthur  Brisbane  was  to  speak  on  “Ad¬ 
vertising  Cony  as  the  Publisher  Views 
It”  before  the  retail  advertisers  group 
at  the  .Advertising  Club  of  New  York, 
Sept.  25. 


8 


Editor  &  Publisher  for  September  2  6,  1  9  2  5 


NEWSPAPER  DYKE  CAN  CHECK  CRIME  WAVE 


Managing  E^tor  Asks  Ban  on  “Trial  By  Newspaper,”  Sob  Writing  About  Criminals,  and  Active  Inter¬ 
vention  in  Prisoner’s  Behalf — Says  Full  Details  of  Crime,  Plainly  Told,  a  Strong  Deterrent 


Tf7HAT  can  a  newspaper  do  to  check  By  WALTER  M.  HARRISON  commission  of  crime  would  have  a  mark- 

”  the  rising  tide  of  crime?  „  .  ^  '"J'  opinion  certain  pun- 

I  do  not  bei.eve  that  the  publication  Managing  Editor,  Uklanoma  LUy  Oklahoman  ishment  is  the  biggest  demand  that  the 

of  crime  news  increases  crime.  So-called  .  .  ,  . . .  ^  ,  •  ,  ,  •  newspapers  of  this  country  could  make  to 

good  people  find  their  worst  punishment  criminals.  The  criminal  law  snould  be  newsi^per  stand  for  a  quick  cleaning  up  check  the  rising  tide  of  crime, 
m  the  publication  of  their  derelictions,  as  swift  and  as  certain  in  operation  of  this  antiquated  underbrush  and  move  According  to  the  records  of  the  Amer- 

not  in  the  fact  of  their  sins.  And  so  a  f"?  modern  crook.  Shyster  lawyers  for  the  punishment  of  the  guilty  without 


newspaper  can  check  the  rising  tide  of  who  live  on  the  underworld,  alienists  who  circumlocution, 
crime  by  printing  the  facts  of  imporUnt  befuddle  the  juries,  political  judges  and  ^  Here  are  soir 


crime  by  printing  the  facts  of  important 
crimes  and  by  trying  to  aid  in  the  bring¬ 
ing  of  all  criminals  to  justice.  I  do  not 
believe  in  “trial  by  newspaper.”  That  is 
an  evil.  Newspapers  should  handle  crime 
news  with  the  public  good  in  mind  and 
not  for  the  benefit  of  rival  newspaper 
men. 

Every  newspaper  should  avoid  sob 
writing  in  criminal  cases.  Every  news- 

_ _  _ tn  courts  oi  me  uniieo  aiaies.  i  ney  are 

I  3  r/Mirt  aXor  a  fair  ^  throw-back  from  the  old  English  days  4.  That  the  number 

when  excessive  punishment  was  unjustly  materially  reduced 


some  suggestions  made  by  a 


ican  Bar  Association  during  the  ten 
years  ending  with  1923.  lOO.OOO  Amer¬ 
icans  were  murdered.  That  is  a  lot  more 
men  than  we  lost  in  France.  Although 
capital  punishment  is  the  law  in  all  but 
several  of  our  states,  not  more  than  200 


cheat  a  verdict  of  a  court  after  a  fair 
trial.  The  worst  crime  of  the  newspapers 
of  the  United  States  is  the  promotion  of 
an  occasional  campaign  to  save  the  life  of 
some  murderer  who  has  been  sentenced 
to  stretch  hemp.  No  crook  ever  should 
^  lionized.  Crime  never  should  be  made 
attractive.  Life  stories  of  bandits  and 
bioftraphies  of  bankrobbers  give_  many 
jazz-age  youngsters  the  wrong  impres¬ 
sion  of  life.  Such  narratives  have  no 
place  in  the  constructive  newspaper. 
Newspapers  should  be  temperate  in 


city  bosses,  the  league  of  crime  with  dope.  New  York  legislative  committee  seeking 
bootlegging  and  party  fixers  must  be  means  of  prevention  of  crime; 
warred  against  by  the  newspapers  of  1.  Recommendation  that  the  defendant 
this  nation.  shall  be  termed  innocent  until  proven  execuTions  have'taicVii  phcc^^^^ 

Something  is  woefully  wrong  with  a  guilty  by  satisfactory  and  convincing  States  during  that  period 
legal  system  under  which  five  offenders  evidence.”  ,  ^  ^  ^  In  Chicago  230  murders  were  corn- 

escape  for  every  one  caught  and  con-  2.  That  the  defendant  be  required  to  mitted  up  to  August  15  of  this  year 

victed.  There  are  too  many  safeguard.^  testify  or  suffer  the  consequences.  Mind  you,  these  were  murders,  not  homi- 

thrown  pound  the  defendant  in  the  3.  That  the  prospution  be  allowed  to  ddes  or  killings.  Every  year  Chicago  has 

courts  of  the  United  States.  They  are  show  _the  defendant  s  previous  record.  thirteen  times  as  many  murders  as  all  of 


of  appeals  be 


given  for  trivial  offenses,  when  the  loss 
of  an  ear  was  the  penalty  for  a  mis¬ 
demeanor.  Certainly  the  accused,  under 
the  circumstances,  had  a  right  to  dixlge 
punishment  if  he  could. 


Canada. 
Compare 


Chicago  and  London  for 


5.  ppole  be  denied  to  third  or  murders  in  1923 ;  London  had  27  murders, 

fourth  offenders.  k..  u  r  These  cases  were  disposed  of  in  the  fol- 

6  That  the  parole  system  be  abolished,  manner: 

All  our  experience,  all  our  legal  prac¬ 
tices  are  with  the  criminal.  The  odds 


9  death  sentences  were  inflicted. 

T,.  ,•  t  •  .  1  >  u  •  u.  u  ^  defendants  were  found  insane  at  the 

The  trouble  is  that  the  practice  has  are  against  the  crooks  being  caught.  He  tjme  of  committing  the  crime 
survived  when  the  cause  has  disappeared  has  better  than  an  even  chance  of  not  i  acquitted**  for  killing  in  self 

generations  ago.  We  have  a  system  from  being  tried,  after  he  has  been  caught,  defense  ^  ** 

the  dark  ages,  trying  to  cope  with  the  He  has  better  than  an  even  chance  that  j  while  awaiting  trial 
complicated  and  air-speed  civilization  of  if  tried  the  ^idence  will  not  be  sufficient  jq  other  cases^  including  3  double 

murders,  the  murderers  committed  sui- 


1925.  And  so  it  is  that  the  hearts  of  all  to  convict.  Even  if  he  is  convicted,  the 


XMCwspapers  s  ^  law-abiding  Americans  shudder  when  an  chances  are  that  he  will  be  helped  to  -:j„ 

mticism  of  courts  a  d  j  •  .  appeal  is  grant^  and  a  trial  is  dis-  fre^om  by  technicalities  which  have  no  xl 


intemporate  example  by  a  newspaper  is 
reflected  immediately  by  the  mob-minded. 

I  have  no  patience  with  the  intemperate 
who  says  that  the  newspapers  are  to 
blame  for  the  crime  wave.  The  only 
blame  that  can  be  attached  to  my  profes¬ 
sion  is  the  zeal  with  which  we  have 
covert  the  spectacular  Drake  holdups, 
mint  robberies  and  Wall  Street  explo¬ 
sions.  For  the  sensation  mongers  in  the 
business,  I  apologize.  But  the  great 
majority  of  newspapers  are  earnest  seek¬ 
ers  after  the  truth,  and  moving  rapidly 
to  a  higher  constructive  plane. 

The  average  newspaper  of  today  is  a 
reflection  of  average  good  citizenship. 
Hence  the  things  that  I  will  suggest  as 
within  the  power  of  every  decent  news¬ 
paper  may  be  taken  as  a  platform  for 
each  individual  personally. 

Every  newspaper  can  help  secure  a 
sound  body,  health  and  a  chance  for  the 
under-privileged  child.  Eighty  per  cent 
of  the  criminals  come  from  this  country’s 
population  of  500,000  under-privileged 
children.  And  so  the  Rotary  Club  in 
organizing  to  hospitalize  every  crippled 
hoy  and  girl  in  Oklahoma  is  doing  much 
to  stop  the  rising  tide  of  crime. 

Every  newspaper  can  work  for  the 
elimination  of  Imucks,  billy,  dirk  and 
pistol  from  the  store  shelves  of  the  na¬ 
tion.  Pistol-toting  should  be  made  a 
penitentiary  offense.  A  man  carries  a 
gun  for  a  purpose.  Possession  of  a 
deadly  weapon  should  be  prima  facie 
evidence  of  a  determination  to  commit 
a  felony.  A  man  caught  with  a  gun 
should  be  considered  a  criminal.  He 
certainly  is  only  waiting  for  the  oppor¬ 
tunity  to  become  a  felon. 

Every  newspaper  should  urge  all  good 


missed  because  of  a  misspelled  or  omitted  bearing  on  the  facts  in  the  case.  When 
word,  when  the  jury  room  becomes  an  he  gets  to  the  jail  or  penitentiary,  it  is 
arena  in  which  a  contest  of  sides  is  cartain  that  he  will  not  serve  all  his 
fought  between  lawyers,  where  rounds  time. 

are  won  as  in  a  boxing  match.  Let  the  Therefore,  certain  punishment  for  the 


ROCK  ISLAND  ARGUS  CELEBRATES  75th  YEAR 
BY  OPENING  NEW  $300,000  PLANT 


There  were  no  unsolved  murder  “mys¬ 
teries”  in  all  London  in  1923. 

In  1923  Chicago  had  270  murders.  Only 
9  sentences  of  death  were  passed  in 
these  270  cases. 

45  murderers  were  found  not  guilty. 

65  were  given  a  penalty  of  some  khid. 

70  received  no  penalty. 

There  were  scores  of  “mystery”  cases 
in  which  the  criminal  was  never  brought 
to  trial  and  scores  more  in  which  for 
some  excuse  or  other  the  defendant  never 
faced  a  jury. 

Could  there  be  a  larger  indictment  of 
our  miserable  showing  in  the  administra  • 
tion  of  justice? 

In  England  10  murderers  killed  them¬ 
selves  because  they  saw  the  gibbet  ahead 
of  them. 

In  the  United  States  there  always  is  a 
chance  to  defeat  the  extreme  penalty  un 
til  the  trap  is  sprung. 

Certainty  of  punishment  is  the  greatest 
deterrent.  Let  the  rule  in  tlie  United 
States  be  strict  enforcement  of  all  crim¬ 
inal  laws  against  rich  and  poor,  and  the 
rising  tide  of  crime  will  become  an  ebbing 
tide. 

I^ws  that  are  not  enforceable  should 
be  repealed  or  be  enforced  and  observed 
as  long  as  they  are  on  the  statute  books. 
Every  newspaper  should  vote  as  it  drinks. 
There  should  be  no  whisky  guzzling 
hypocrites  in  the  newspaper  world,  who 
urge  prohibition  in  business  and  drink  at 
home.  You  cannot  pick  out  the  laws 
you  w’ill  observe  without  giving  the  rest 
of  us  the  same  privilege.  So  enforcement 
of  the  national  prohibition  law  should  be 
a  part  of  the  masthead  of  every  news- 


'T'HE  Rock  Island  (Ill.)  Daily  Argus  housing  a  public  auditorium,  rest  room  and  paper  and  a  part  of  the  daily  life  of  the 
on  Sept.  18,  celebrated  its  75th  year  future  work  space;  and  second  floor,  con-  resixmsible  men  of  the  profession, 
citizens  to  accept  jury  service.  The  ad-  of  publication  as  an  evening  daily  by  taining  the  news  room,  editorial  offices,  Every  newspaper  can  campaign  for  the 
ministration  of  our  crime  laws  is  not  formally  opening  its  new  $300,000  publi-  and  composing  and  stereotyping  depart-  old-fashioned  home  life  by  encouraging 

better  than  our  jury  verdicts.  Often  the  cation  plant.  ments.  an  anti-jazz  philosophy  for  a  return  of 

best  men  in  a  community  refuse  to  serve  The  Argus  is  the  oldest  newspaper  in  Begun  in  1851,  the  Republican,  which  right  education  to  the  home,  where  re- 

on  a  jury  and  permit  the  loafers  and  the  tri-city  vicinity  and  the  only  daily  was  later  renamed  the  Argus,  occupied  a  spect  for  law,  order  and  country,  dis- 

riffraff  to  make  the  law  and  the  courts  printed  in  Rock  Island  at  present.  Al-  second  floor  back  room  and  was  operated  cipline  and  morality  engendered  in  the 

a  joke  by  returning  ridiculous  verdicts,  though  the  entire  building  is  occupied  by  by  Fred  S.  Nichols  and  John  W.  Dun-  family  circle  and  practiced  by  the  parents. 

Police  departments  in  city,  state  and  the  publication  plant,  room  enough  for  100  ham.  Since  then  it  has  occupied  only  will  have  a  most  salutary  effect  in  dis- 
nation  are  largely  political.  Schools  for  per  cent  expansion  of  every  department  four  other  sites.  The  paper  became  the  solving  the  rising  tide  of  crime, 
criminal  detection  must  be  developed  and  has  been  allowed.  All  construction  is  fire-  Argus  in  1855,  when  the  Republican  Lastly,  as  the  old  evangelist  said ;  “You 
the  political  copper  relegated  to  the  proof,  and  the  style  of  the  exterior  is  party  was  first  organized  under  that  name,  have  tried  the  Kecly  cure,  now  try  the 

scrapheap  if  the  country  is  to  catch  up  Italian  renaissance  executed  in  Indiana  the  Republican  having  been  Democratic.  Calvary  cure.” 

with  the  modem  criminal.  Newspaj^rs  limestone,  with  landscaping  providing  a  It  is  now  independent  in  politics.  There  is  no  crime  wave  among  people 

can  help  mold  public  sentiment  to  that  row  of  Lombardy  poplars  and  barberry  John  W.  Potter,  who  died  in  1898,  was  who  are  doing  the  best  they  know  how 

hedge  along  the  east  side,  and  ivied  walls,  the  publisher  from  1882  until  his  death,  to  follow  the  life  of  Jesus  Christ. 

A  firm  stand  for  the  integrity  of  the  The  interior  consists  of  the  basement.  His  widow  is  now  president  of  the  con-  And  so  every  newspaper  can  urge  a 

Supreme  Courts  of  the  United  States  where  print  paper  is  stored  and  where  trolling  company,  the  J.  W.  Potter  Com-  public  turning  to  real  Christianity,  to  a 

and  for  the  Constitution  of  the  United  there  is  a  vault  for  preserving  bound  files  pany,  and  his  sons,  John  W.  Potter,  Jr.,  simple  study  of  the  (jospel  to  encourage 
States  is  a  bulwark  against  the  rising  of  the  Argus  and  other  records,  in  addi-  and  Ben  H.  Potter  are  the  publishers.  individual  effort  to  emulate  the  Man  of 
tide  of  crime.  tion  to  heating  and  mechanical  equipment;  New  equipment  in  the  building  includes  Gallilee.  He  who  practices  the  Sermon 

Every  newspapCT  can  urge  the  elimina-  first  story,  housing  the  business  offices,  a  Duplex  48-page  press,  pneumatic  tubes  on  the  Mount  has  stopped  the  rising  tide 

tion  of  technicalities  from  the  trial  of  press  room  and  mailing  room;  mezzanine,  and  electric  copy  carriers.  of  crime. 


( 
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Detroit’s  Radio  Market 
Can  Be  Reached  Only 

through  The  Detroit  News 


Afot  only  doea  The  De¬ 
troit  News  Mignidcantly 
lead  in  radio  and  elec¬ 
trical  advertiaing  but  alao 
in  women'a  wear,  men’a 
wear,  department  atore, 
automotive,  houaehold, 
furniture,  aport  gooda, 
hardware,  grocery,  jewel¬ 
ry,  muaical  inatrumenta, 
toilet  articlea  and  in  every 
other  'aelling  claaaification 
of  advertiaing  dependent 
on  home  reading  for  re- 
aulta. 


66%  of  All  Radio  Advertising 
Printed  in  Detroit  Is  Carried 
By  The  Detroit  News 

Not  only  is  this  due  to  the  fact  that  only  The  Detroit  News  thor¬ 
oughly  covers  the  Detroit  field  with  its  more  than  310,000  Sunday 
and  290,000  week-day  circulation,  but  also  because  The  News  is  singu¬ 
larly  the  radio  medium  of  Detroit. 

The  Detroit  News  was  the  pioneer  newspaper  broadcaster  of 
America,  beginning  regular  programs  in  August,  1920.  Since  then 
its  station,  WWJ,  has  become  world-famous. 

As  a  result  advertisers  and  radio  enthusiasts  both  have  ac-  . 

cepted  The  News  as  Detroit’s  leading  radio  medium,  and  for  that 
reason  it  carries  66%  of  all  radio  advertising  published  week 
days  in  the  three  Detroit  papers  as  well  as  61%  of  the  Sunday 
•■adio  advertising. 

Electrical 

Advertising  Also  Appears 
In 

The  Detroit  News 


Electrical  advertisers  like¬ 
wise  show  overwhelming  pref¬ 
erence  for  the  columns  of  The 
News.  They,  too,  know  the 
value  of  intensity  of  coverage 
afforded  in  the  columns  of  this 
paper  as  well  as  the  marked 
reader  response  that  is  the 
natural  consequence  of  a  well- 
established,  dominating  home- 
delivered  and  home-read  circu¬ 
lation.  In  the  local  trading 
territory  practically  every  Eng- 
lish-reading  home  takes  The 
News.  In  fact,  the  thorough¬ 
ness  of  coverage  possible 
through  The  News  in  Detroit 
is  not  available  elsewhere. 


The  Detroit  News 

Greatest  Circulation  Week  Days  or  Sunday  In  Michigan 


some  advertised  product  and  help  to  PRESIDENTS  ON  PROGRAM 

sell  it,  the  answer  invariably  is :  - 

“No,  there  are  all  sorts  of  advertised  Head,  of  Two  Prew  Group,  to  Ai 
products  in  competition  with  each  other  .  d  t  . 

on  the  market.  Since  we  cannot  boost  P«»>h.her. 

them  all,  we’ll  boost  none.”  Presidents  of  two  eastern  press  ; 

“And  we  positively  refuse  to  print  their  ciations  are  on  the  program  for  the 
press  agent  stuff,”  added  Mr.  Lyon.  “The  annual  convention  of  the  Illinois  I 


NEWSPAPER  MAKERS  AT  WORK 

- By  PHIUP  SCHUYLER - 


the  concerns  sending  them  out,  is  the  best  They  are  John  L.  Stewart,  pren 
idea  of  combating  _  the^^  grab  habit  I’ve  of  the  Pennsylvania  Newspaper  Publi;, 
heard  of  in  a  long  time.”  Association,  and  James  T.  Murray,  jr. 

Next  year,  the  Mercury-Herald  will  dent  of  the  New  England  Daily 
be  75  years  old.  Preliminary  plans  are  Association.  J.  W.  Shaw,  secretary, ;; 
now  being  made  to  celebrate  the  anniver-  y  ‘  “  '  ’  ’  ’  ‘ 

sary.  There  is  also  some  talk  of  the  a 
newspaper  building  a  new  plant. 

The  present  owners  of  the  morning  rj 
daily  E.  A.  and  J.  O.  Hays,  have  been  ^ 
in  control  for  25  years.  Mr.  Lyon  has  r 
been  a  member  of  the  firm  for  the  same  ^ 
length  of  time.  Long  service  is  ap-  <*] 
parently  a  Mercury-Herald  rule.  The  130 
employes  have  served  the  newspaper  an 
average  of  nine  years.  Mr.  Lyon  said 
he  believed  in  taking  newspaper  men 
young  and  educating  them  himself.  One 
answer  to  the  why  of  the  long  service 
among  employes  is  the  group  insurance 
policy  the  Mercury-Herald  provides.  C 

Management  of  the  Mercury-Herald  l 
has  been  Mr.  Lyon’s  only  newspaper  ex-  used, 
perience.  _  He  settled  in  California 
1887,  coming  there  after  success  in  min¬ 
ing  in  the  Lake  Superior  region.  Be¬ 
fore  becoming  a  newspaper  manager  he  p’ublis’her“of  *the'Nm  Rochelirhmi 
spent  13  years  in  the  prune  industry,  star;  Francis  T.  Hunter,  vice-pres 
tor  which  San  Jose  and  the  Santa  Clara  and  treasurer  of  the  Westchester  N 
valley  is  noted.  papers,  Inc.,  owners  of  the  New  Roc 


New  Daily  in  Mammroneck  j 

First  issue  of  the  Mamaroneck  (N.^ 
Daily  Times  is  scheduled  to  appear  j 
1.  International  News  Service  wiDl 
The  publisher  will  be  GeorpI 
•n  Forbes,  for  the  last  25  years  owne 
the  Larchmont  Times.  Associated  i| 
him  will  be  T.  Harold  Forbes,  his  broi 


Jailed  for  Abu.ing  Pre..  Freedom  mont  and  John  F.  Kane  of  Mamarord 
Ivan  Engcrantz,  editor  of  the  Folketh  ^  alter  Rumsey  Marvin,  Jr.  of  Lad 
Daghlad  Politiken,  communist  daily  of  '"*’nt  will  be  city  editor. 

Stockholm,  Sweden,  was  sentenced  to  four  - 

months  imprisonment.  Sept.  21,  for  an  ai  d  •  u  ji  >r 
article  attacking  the  Finnish  President  raper  m  Handley,  Tex. 

and  government  as  scoundrels  and  mur-  The  Handley  (Tex.)  News  has  be 
ders.  Engcrantz  was  convicted  of  abusing  established  with  George  W.  Vinson,  i 
the  freedom  of  the  press.  Under  Swe-  itor  of  the  Biir/f5on  Nrwj,  editor,  and' 
den’s  Press  Law  the  High  Court  will  re-  G.  Byrne,  formerlv  Fort  lVnr‘h  5t 
v;ew  the  verdict.  Telegram  sports  writer,  as  associate. 


^  in  the  publication  of  a  “Shopping  Lyons  explained,  “is  by  refusing  to  pub- 
News”  is  the  best  solution  of  a  problem,  lish  the  advertising  of  San  rrancisco 
feared  by  many  newspaper  publishers  stores.  We  hammer  away  continually  on 
as  a  business  loser.  That,  at  any  rate,  the  Trade-at-Home  idea, 
is  the  opinion  of  W.  P.  Lyon,  general  ‘‘Then  we  give  what  we  consider  a 
manager  of  the  San  Jose  (Cal.)  Mer-  fair  rate,  and  do  not  distinguish  too  much 
cury-llcrald.  between  the  small  advertiser  and  the 

l  or  nearly  four  years  now  the  Mer-  large  department  store.  We  also  keep 
cury- Herald  has  printed  and  distributed  local  and  foreign  rates  practically  identi- 
a  semi-monthly  8-page  advertising  bulle-  cal.” 
tin.  the  San  Jose  Shol>ping  News,  for 
local  stores,  and  this  week  Mr.  Lyon  re¬ 
ported  ; 

1.  It  presents  no  competition  to  pur¬ 
chase  of  regular  space  in  the  daily  Mer¬ 
cury-Herald. 

2.  The  Mercury-Herald  is  satisfied 
with  the  financial  return. 

3.  The  merchants  are  well  pleased, 
claiming  added  business  results  from  this 
extra  advertising  investment. 

The  San  Jose  Shopping  News,  as  ex¬ 
plained  by  Mr.  Lyons,  is  distributed  only 
to  outlying  districts.  The  Mercury->ie 
aid  completely  covers  the  count>.  Mer¬ 
chants,  however,  felt  they  might  get  trade 
from  points  outside,  now  going  to  San 
Francisco  stores,  by  publishing  the  spe¬ 
cial  and  regular  advertising  announce¬ 
ments. 

Circulation  of  the  Shopping  News  is 
about  17,000  each  issue,  corresponding 
to  the  circulation  of  the  daily  newspaper 
that  prints  and  distributes  it.  Yet  dupli¬ 
cation  amounts  to  less  than  3,0(X).  It  is 
distributed  to  the  people  free. 

“We  make  as  much  money  as  if  we 
sold  the  advertising  space  in  our  daily 
at  regiilar  rates,”  Mr.  Lyon  said.  “The 
local  lineage  has  not  suffered  in  the  least.” 

Published  only  50  miles  from  San 
Francisco,  the  Mercury-Herald  is  little 
affected  by  metropolitan  competition,  and 
prospers.  Mr.  T.yons  was  asked  why. 

“Co-operation  with  local  merchants  and 
subscribers,”  he  replied. 

“We  furnish  subscribers  with  complete 
coverage  of  local  and  telegraph  news. 

We  try  to  give  them  good  features.” 

Co-operation  with  the  merchants  goes 
beyond  publication  of  their  Shopping 
News. 

“The  chief  means  we  have  of  co-o{x*rat- 
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Wbys  and  Wherefores  of  Certified  Dry  Hbj 

CERTIFIED  PRINTING  ' 


'The  best  proof  of  every  Certified  Dry  Mat  is  the  printed  page. 
Without  a  good  printing  plate  it  is  impossible  to  print  a  clear 
and  clean  paper;  without  a  good  mat  it  is  impossible  to  pro¬ 
duce  a  good  stereotype. 

And  so  while  the  cost  of  the  stereotype  mats  is  a  very  small  item 
in  the  cost  of  production  of  any  newspaper,  the  part  .played  by 
them  is  not  negligible  by  any  means. 

While  there  are  innumerable  factors  entering  into  the  pro¬ 
duction  of  clearly,  and  cleanly  printed  papers,  those  who  depend 
upon  Certified  Dry  Mats  find  their  stereotyping  problems  simpli¬ 
fied  to  the  greatest  extent,  if  not  entirely  solved. 

With  Certifieds  on  the  job  there  is  no  need  for  heat  in  the 
humidor;  there  are  no  sinks,  wrinkles  or  buckles.  'The  forms  are 
reproduced  faithfully  in  all  of  their  details. 

For  half-tone  reproduction  Certifieds  are  in  a  class  by  them¬ 
selves,  as  witness  the  work  of  the  NEA,  the  world’s  greatest 
newspaper  feature  service,  which  uses  Certified  Dry  Mats 
exclusively. 

For  wet  mat  printing  with  Dry  MAT  economy  and  facility 
there  is  but  one  dry  mat  and  that’s  Certified.  It  will  certainly 
pay  you  to  try  them;  you  do  not  incur  any  obligation  whatsoever. 


Our  Customers  Write  Our  Ads 


“It  seems  almost  inconceivable 
that  we  ever  got  along  without 
our  Duplex  Flat  Bed  Press. 

Wotxlhaven,  New  York 
Leader-Observer 


340  Madison  Avenae,  New  York,  N.  Y. 

For  wet  mat  printing  with  DRY  MAT  facility — use  Certifieds 
Made  in  the  U.  S.  A. 


Duplex  Printing  Press  Co, 

BATTLE  CREEK,  MICH. 


LOCAL  DISPLAY 
FROM  A  NEW  SOURCE 
CREATED  THROUGH  ORIQNAL 
BUSINESS-PULUNG  FEATURE  PAGES  BY 

THOMAS  W.  BRIGGS  COMPANY 

MEMPHIS.  TENNESSEE.  A  DEPENDABLE 
INTERNATIONAL  ORGANIZATION. 

WRITE  OR  WIRE  FOR  OUR 
REPRESENTATIVE 
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TOPPING  THE  UST  IN 
LOCAL  AND  WANTS 

Leaders  in  Lineage  (or  First  Six  Months 
of  This  Year  Are  Reaching 
New  Heights  of 
Volume 


Leadership  is  not  being  cheaply  won 
in  the  various  departments  of  newspaper 
advertising.  This  was  evident  in  the 
tabulation  of  lineage  published  last  week 
by  Editor  &  Publisher  for  the  first  six 
months  of  1925.  It  is  even  more  evident 
in  the  summaries  showing  the  fifteen 
leaders  in  local  display  and  classified  for 
the  period  among  morning  and  evening 
paix'rs.  These  are  the  figures  which  ap¬ 
pear  lielow.  As  in  the  national  advertis¬ 
ing  tabulations  published  last  week, 
Florida  rides  high  in  the  local  display 
group. 

Tht  Miami  Herald,  leader  in  total 
volume,  informs  Editor  &  Publisher 
that  during  the  first  two  weeks  of  this 
month,  its  issues  have  been  of  60  to  72 
pages,  usually  carrying  more  than  400 
columns  of  advertising. 

Leadership  tables  follows : 


LEADERS  IN  CLASSIFIED 
ADVERTISING— 1925 

Evening — Six  Day 


Detroit  News  .  2,525,530 

Newark  News  .  2,452,845 

Philadelphia  Bulletin  .  2,218.704 

<  Baltimore  Sun  .  2,109,880 

Oakland  Tribune  .  1,917,218 

Buffalo  News  .  1,883,670 

Los  Angeles  Herald  .  1,773,282 

Indianapolis  News  .  1,715,283 

Cleveland  Press  .  1,658,832 

Pittsburgh  Press  .  1,468,600 

New  York  Telegram  .  1,446,872 

Pasadena  Star-News  .  1,433,677 

Boston  Transcript  .  1,432.407 

Kansas  City  Star  .  1,410,068 

Coliunbus  Dispatch  .  1,382,340 


LEADERS  IN  CLASSIFIED 
ADVERTISING— 1925 

Evening  and  Sunday 


Detroit  News  .  4,005,092 

Brooklyn  Eagle  .  2.931,000 

Oakland  Tribune  .  2,735.014 

Pittsburgh  Press  .  2„665,054 

Washington  Star  .  2,652,133 

St.  Louis  Post-Dispatch...  2,399.040 

Columbus  Dispaptch  .  2,071,700 

Seattle  Times  .  2,029,149 

Dayton  News  .  1,563.660 

Portland  Oregon  Journal..  1,546.132 

Miami  News  .  1,437.985 

Denver  Post  .  1,416.716 

Houston  Chronicle .  1,407.166 

Long  Beach  Press  Telegram  1,288,624 
Canton  Repository  .  1,267,683 


LEADERS  IN  CLASSIFIED 
ADVERTISING— 1925 

Morning  and  Sunday 


Los  Angeles  Times  .  4,872,994 

Chicago  Tribune  .  4,579,179 

Los  Angeles  Examiner  ...  3,642,611 

New  York  World  .  3,583,348 

Philadelphia  Inquirer  _  3,397.200 

Miami  Herald  .  3,359.676 

Baltimore  Sun  .  3,224,426 

Kansas  City  Star  .  3,155,283 

San  Francisco  Examiner  . .  3,141,180 

Rochester  Democrat  & 

Chronicle  .  3,048,938 

New  York  Times  .  2,896,660 

Cleveland  Plain  Dealer  . . .  2,634,335 

Portland  Oregonian  .  2,546,794 

Detroit  Free  Press  .  2,520,364 

New  Orleans  Times-Pica- 
yune  .  2,423,810 


LEADERS  IN  LOCAL 
ADVERTISING— 1925 

Morning  and  Sunday 


Miami  Herald  .  13,040,041 

St.  Petersburg  Times  .  9,378,220 

Chicago  Tribune  .  7,814,028 

New  York  Times  .  7,582,614 

Tampa  Tribune  .  6,920,368 

Los  Angeles  Times  .  6,585,194 

New  Orleans  Item-Tribune  6,357,476 
Los  Angeles  Examiner  ....  5,891,676 

New  York  Herald  Tribune.  4,936,396 
San  Francisco  Examiner. .  4,694,774 

Memphis  Commercial  Appeal  4,607,960 
New  Orleans  Times-Pica- 

yune  .  4,714,018 

New  York  American  .  4,391,094 

Boston  Globe  .  4,357,649 

Cleveland  Plain  Dealer _  4,215,311 


LEADERS  IN  LOCAL 
ADVERTISING— 1925 

Evening — Six  Day 


Detroit  News  .  7,973,910 

Miami  News  .  6,789,170 

St.  Petersburg  Independent  6,570,116 

Chicago  News  .  6,431,665 

New  York  Journal  .  6,283,036 

Washingfton  Star  .  6,253,605 

Philadelphia  Bulletin  .  6,064,227 

Scranton  Times  .  6,029,352 

Indianapolis  News  .  5,736,513 

Pittsburgh  Press  .  5,614,966 

Newark  News  .  5,318,883 

Los  Angeles  Herald  .  5,279,680 

Hartford  Times  .  5,133,320 

Grand  Rapids  Press  .  5,122,390 

Toledo  Blade  .  5,105,695 


LEADERS  IN  LOCAL 
ADVERTISING— 1925 

Evening  and  Sunday 


INJECTS  PLAY  ELEMENT 
IN  CARRIERS’  WORK 

Cattle  “Round-Up”  Idea  in  Subscrip¬ 
tion  Field  Heightens  Boys’ 
Interest,  W.  C.  Maybom 
Declares 

Something  new  under  the  circulation 
sun  was  brought  east  this  week  by  Ward 
C.  Mayborii,  general  business  manager  of 
the  Southwestern 
group  of  Scripps- 
1  i  o  w  a  r  d  news- 
I)apers,  who,  in¬ 
terviewed  this 
week  while  on  a 
visit  to  New 
York,  told  of 
“subscriber 
round-ups.” 

Each  fall  the 
carrier  boys  are 
enlisted  to 
“round-up”  a  1 1 
persons  on  their 
routes  who  are 
not  subscribers  „  ,, 

J  ,,  _  ,  ,,  ''  ARD  C.  MaYBORM 

and  attempt  to 

place  their  names  on  the  circulation  lists. 

The  game  spirit  is  stressed  and  the  boys 
respond.  .Xt  the  conclusion  of  the  cam¬ 
paign  a  big  “feed”  is  served  from  the  end 
of  a  chuck  wagon,  and  prizes  are  distrib¬ 
uted. 

The  Southwestern  newspaper  executive 
is  primarily  interested  in  circulation  build¬ 
ing.  In  this  regard,  in  addition  to  his  cue 
from  the  Texas  rangers,  he  has  taken  a 
tip  from  Tom  Sawyer. 

Remember  how  Tom  got  the  other  kids 
to  whitewash  the  fence  for  him’ 

“That  is  the  secret  of  circulation  suc¬ 
cess  with  carrier  hoys,”  Mr.  Mayborn 
maintained.  “The  trouble  with  most 
circulators  I  have  known  is  that  they 
make  tw)  much  work  for  the  hoys. 

“Make  soliciting  subscriptions  a  game. 
Divide  the  boys  into  teams,  and  offer 
prizes  to  the  team  building  up  the  biggest 
list  and  keeping  the  routes  intact," 


are  the  points  Mr.  Mayborn  strt  * 
“In  other  words,  inject  the  play  eler  ® 
Then,  just  as  the  boy  will  dig  caves  a 
build  shacks  until  exhausted,  you  wilD^ 
him  playing  work  for  all  he’s  worth. 

“The  carrier  boy,  I  believe,  is  the  b  ^ 
means  of  increasing  circulation. 

“I  have  tried  all  circulation  buil'  ^ 
stunts,  but,  above  all,  a  newspaper  n  4 
sell  itself  first.  Word  of  mouth  ad 
tising  from  neighbor  to  neighbor  c 
develops,  when  the  editorial  side  gives 
readers  something  to  talk  about.” 

Youth  should  not  be  confined  to  a 
circulation  department  of  a  newspape 
Mr.  Mayborn  believes. 

“My  ho'bby,”  he  declared,  “is  watchi^ 
the  young  man,  the  office  boy,  work  q 
Of  the  two  ways  to  add  to  newspapi 
staffs,  selecting  material  from  aiiioi 
green  youths  or  from  “crackerjacks,”  i 
ready  developed,  I  prefer  the  fortne  | 
You  must  always  pay  a  premium  on  son 
one  else’s  discovery. 

“Everywhere  in  the  newspaper  be 
ness,  I  believe,  more  attention  is  be! 
given  today  to  developing  reporters  a 
young  men  in  the  business  office.” 

b'ive  newspapers  comprise  the  gr. 
which  Mr.  Mayborn  directs  from  hcai 
quarters  in  Forth  Worth.  They  are  tluj 
Houston  Press,  Oklahoma  City  Nevi} 
Ft.  Worth  Press,  El  Paso  Post,  and  .di-i 
huquerque  State  Tribune. 

Mr.  Mayborn  was  extremely  optimistitj 
concerning  business  conditions  in  hid 
section  of  the  country. 


Buffalo  Times  Lineage 

Through  an  error  in  the  Buffalo  Tinus- 
office  the  figures  supplied  by  that  news¬ 
paper  for  Editor  &  Publisher’s  six 
month  lineage  table  last  week  fell  shop.  ‘ 
of  that  leper’s  actual  record.  The  cor 
rect  figures  are : 

Daily  Sunday  Total 

Total  _ ,...4,760,525  1,435,908  6,196,433 

National  .  812,011  334,101  1,146,112 

local  .  3,566,210  975,117  4,541,32' 

Classified  .  .t82,.t04  126.690  508.994 

l.ecal  .  29,291 

Radio  .  89,354 


Detroit  News  .  10,167,888 

Miami  News  .  9,329,482 

Washington  Star  .  8,633,447 

Pittsburgh  Press  .  7,687,762 

St.  Louis  Post-Dispatch  . .  7,142,800 

Columbus  Dispatch  .  6,872,030 

Birmingham  News  .  5,884,718 

Dallas  Times-Herald  .  5.7C9,622 

Oakland  Tribune  .  5.382.538 

Dayton  News  .  5,539,674 

Madison  State  Journal .  5  275  591 

Canton  Repositody .  5,173,961 

Buffalo  Times  .  4,881,282 

Aurora  Beacon-News  .  4,631,802 

Wheeling  News  .  4,540,434 

Preparing  For  Missouri  Press  Meet 

E.  Lansing  Ray,  editor  and  publisher  of 
I  he  St.  Louis  Globe-Democrat,  was  elected 
general  chairman  of  a  committee  of  ar¬ 
rangements  for  the  sixty-ninth  annual 
convention  of  the  Missouri  Press  Associa¬ 
tion,  which  will  be  held  at  Hotel  Chase, 
St.  Louis,  Oct.  15,  16  and  17. 


For  The  Six  Months 
Ending  March  31,  1925 

the  average  net  paid  daily  circu¬ 
lation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  was 

247,320 

a  gain  of  3,587  over  the  same  perio*! 
a  year  ago. 

The  average  net  paid  per  Sunday 
circulation  of  THF.  SUNDAY 
SUN  for  that  period  was  182,031 
— a  gain  of  4,527. 

Everything  in  Baltimore 
Revolves  Around 

THCmgli^SUN 

Morning,  Evening,  Sunday 


INDI4RAPOnS 


NorWITHSTANDING  the 
tact  that  'I'he  Indianapolis 
News  carried  more  paid  advertising 
in  its  six  issues  a  week  than  both 
other  Indianapolis  newspapers  in 
their  thirteen  issues  a  week  in  1923 
and  again  in  1924 — 4  he  News,  so 
far  this  year,  has  exceeded  its  own 
1924  lineage  records.  Proof  of 
Results ! 


NTEWS 


Chicago  Office 
J.  E.  Lutz 
The  Tower  Bldg. 


yoJjyeHisingMoxiig^ 


New  York  Office 
Dan  A.  Carroll 
no  E.  42nd  St. 
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Covering  San  Diego 

It  costs  only  4j4c  a  line  to  cover  San  Diego  through  its  great  home  newspaper,  The 
San  Diego  Sun. 

The  Sun,  alone,  covers  this  market,  at  one  cost.  Its  city  circulation  is  sufficient  to 
cover  more  than  82%  of  San  Diego  English-reading  families. 

List  the  Sun  exclusively.  The  alternative  is  to  use  a  forced  morning-and-evening 
newspaper  combination  at  a  rate  more  than  twice  as  great  and  with  all  the  usual, 
heavy  duplication  between  morning  and  evening  issues  of  a  combination. 

The  Sun  offers  a  fair  rate,  4j4c;  substantial,  sufficient  coverage — 82%. 

The  prospective  national  advertiser  in  San  Diego  is  invited  to  study  a  week’s  file 
of  The  San  Diego  Sun  and  to  note  its  clean,  attractive  typography  and  its  obviously 
high  standing  as  a  quality  newspaper  in  a  quality  field. 

The  Sun  was  founded  in  1881.  It  stands  at  the  top  in  prestige  with  merchants  and 
readers. 

The  Sun -leads  in  volume  of  paid  advertising  from  San  Diego  stores,  in  the  daily 
field.  The  Sun  enjoys  the  reader  faith  of  the  best  families  in  this  wealthy  city. 

The  San  Diego  Sun 

A  Scripps-Howard  Newspaper 

Member  of  the  A.  B.  C. 

Represented  in  the  national  advertising  field  by 

ALLIED  NEWSPAPERS,  Inc. 

New  York  Chicago  Cleveland  Cincinnati  San  Francisco  Los  Angeles  Seattle 
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in  a  strict  impartiality.  I  write  Catholic,  religion.  I  am  opposed  to  printing  the 
Jewish  and  Protestant  news  but  the  ques-  whole  text  of  sermons;  and  even  an  ex- 
tion  of  what  I  myself  am  does  not  enter  cerpt  should  be  printed  only  when  it  is 
in.  I  am  a  Presbyterian,  and  it  has  on  some  timely  question,  or  is  contained 
never  been  necessary  to  hide  that  fact  in  a  sermon  which  is  itself  of  an  unusual • 
under  a  bushel.  I  am  a  friend  of  every  character.  A  clergyman  may  preach  a 
religion  that  believes  in  one  God.  sermon  on  ‘God  is  Love,’  which  would 

“Through  many  months  I  reported  the  have  been  'just  as  apwopriate  if  prrached 
Sunday  morning  sermons  of  the  Rev.  Dr.  100  years  ago;  but  if  he  stands  up  in  the 
Harry  Emerson  Fosdick,  at  the  First  pulpit  and  says  that  he  will  not  give  holy 
Presbyterian  Church.  He  knew  I  was  a  communion  to  any  woman  who  appears  in 
Fundamentalist,  but  when  it  was  all  over,  a  dress  not  long  enough  or  high  enough, 
and  he  had  preached  his  farewell  sermon,  and  whose  lips  are  rouged,  eyebrows 
he  wrote— T  want  you  to  know  that  al-  corked,  and  eyelashes  pencilled— that  is 
though  you  are  such  a  ‘hard-boiled’  Fun-  apt  to  make  the  front  page." 

damentalist,  and  I  am  regarded  as  a  . - 

heretic,  you  have  given  me  a  perfectly  '  ,  ,  u  b 

square  deal  from  start  to  finish.’  That  is  Lebanon  New.  Buy.  Time, 

one  of  the  very  few  letters  I  have  kept.”  The  Lebanon  (Pa.)  Daily  News  on 
Miss  McDowell  began  her  work  as  re-  Sept.  18,  announced  its  purchase  of  the 
ligious  editor  of  the  New  York  Times  in  Lebmion  Times,  morning  newspaper.  The 
1919 — again  by  invitation.  She  knows  Times  was  discontinued  Sept.  19.  It  was 
personally  many  hundreds  of  clergymen  establisherl  in  1871  by  C.  M.  Bowman, 
of  virtually  every  faith.  She  has  friends  A.  B.  Schropp  is  president  and  treasurer 

in  every  church.  She  counts  among  her  of  the  Daily  News, 

best  friends :  Cardinal  Hayes,  Bishop  _ _ 

fM"ais.r’S2’bbi‘-T-ph“snv™^^^  "*”•«"  »<■» 

Dr.  Samuel  Trexler  (Lutheran),  Dr.  E.  Carroll  Wood,  night  manager  of 

Harlam  G.  Mendenhall  (Presbyterian)  the  New  York  Newspaper  Club,  rescued 
Archbishop  Platon  (Russian  Orthodox),  a  nine-year-old  boy  from  drowning  in 


Miss  Rachel  McDowell  of  New  York  Times  Opposes  Printing 
Sermons  Entire — Believes  Strict  News  Test  Should 
Be  Applied — Tells  of  Her  Job 


By  HAROLD  BUTCHER 


and  Billy  Sunday. 

Miss  McDowell  has  accumulated  an  ex¬ 
ceptionally  complete  religious  library.  It 
contains  the  official  books  of  every  denom¬ 
ination  as  well  as  the  annual  reports  of  all 
the  great  boards  of  foreign  missions  and 
the  Ixjards  of  home  missions. 

“I  suppose  I  have  about  1,(X)0  volumes 
of  religious  reference  books,”  Miss  Mc¬ 
Dowell  said.  “I  have  all  kinds  of  Bibles — 
the  King  James,  the  Douay,  the  Jewish, 
and  the  American  Standard.  I  have  my 
WOULD  rather  be  religious  editor  ago,”  she  told  me,  “I  had  the  wild  idea  own  ‘morgue’  with  an  envelope  for  every 
:*■  of  the  Nezv  York  Times  than  Presi-  that,  in  a  week  I  could  make  the  whole  person  active  in  religion  who  breaks  into 

dent  of  the  United  States,”  says  Miss  of  New  York  religious  life  my  own.  print.  But  when  Mr.  Bryan  died  I  was 

Rachel  McDowell,  who  has  been  telling  My  first  visit  was  to  the  rectory  of  St.  able  to  write  a  column  on  ‘William  Jen- 
the  religious  news  of  New  York  City  for  Patrick’s  Cathedral.  I  sent  in  my  Herald  nings  Bryan’s  Religion’  without  consulting 
17  years,  of  which  the  past  six  have  been  card  to  Monsignor  Michael  J.  Lavelle,  the  mor^e  because  for  years  it  had  been 
spent  on  the  Times.  the  rector.  He  graciously  received  me,  niy  privilege  to  know  him  per.sonally.’’ 

We  talked  of  the  great  interest  taken  glancing  from  my  card  to  poor  little  me.  ‘T  keep  an  appointment  book,  and  into 
recently  in  religious  news,  as  revealed  by  “‘Are  you  a  Catholic?’  he  asked.  this  goes  every  forthcoming  religious 

the  many  columns  devoted  to  ecclesiastical  “  ‘No,  Monsignor,’  I  replied,  ‘but  I  event  the  moment  I  hear  of  it.  I  love  my 
affairs  and  controversies  in  the  newspapers  am  going  to  write  Cdlholic  news  just  as  work.  And  although  it  takes  me  to  church 
of  the  metropolis  and  other  great  cities  of  a  Catholic  would  write  it.’  ,  numerous  times  on  Sunday,  and  pretty 

the  United  States.  Miss  McDowell,  a  keen  ‘‘He  again  looked  me  over  and  said,  nearly  every  day  and  night  in  the  week, 

newspaper  woman,  explained  how,  in  her  ‘My  child,  you  cannot  do  it.’  I  still  love  to  go  It  is  never  a  burden, 

mind,  it  had  come  about.  “But  since  that  time  I  have  had  the  I  deal  with  the  finest  group  of  men  in 

“I  ’  have  always  gone  on  the  theory,”  happiness  of  his  telling  me  that  I  have  the  world, 
she  said,  “that  if  religious  news  were  pretty  nearly  done  so.  The  secret  lies  *•““  '  **" 

written  by  a  lover  of  religion  it  could  be 
made  just  as  ‘peppy’  as  dramatic  news, 


Consistently  Building 
Permanent  Classified 


Miss  Rachel  McDowell 


Volume  Begets  Volume 

Each  week’s  new  volnme  of  aeaion- 
able  lines  helps  to  broaden  the 
thoughts  of  a  continnonsly  new 
public,  and  to  prove  the  unlimited 
possibilities  for  classified  adver¬ 
tising. 


Clarence  M.  Rusk  Service 

For  Newspapers 

Harrisburg  Pennsylvania 


ncTfj  in 


The  Lanston  Monotype  Machine  Company  and  the 
Ludlow  Typograph  Company  announce  the  settle¬ 
ment  of  litigation  covering  the  manufacture  and  sale 
of  Elrod  Lead,  Slug  and  Rule  Casting  Machines.  Under  the 
terms  of  the  settlement  the  Ludlow  Typograph  Company 
admits  the  validity  of  the  Knight  patents  owned  by  the 
Lanston  Monotype  Machine  Company.  All  present  users  of 
Elrod  Machines  are  licensed  for  past  and  future  use  of  such 
machines.  The  Ludlow  Typograph  Company  will  continue 
to  manufacture  and  sell  Elrod  Machines  under  the  Knight 
and  Elrod  patents. 

Lanston  Monotype  Machine  Company 

Harvey  D.  Best,  President 

Ludlow  Typograph  Company 

Wm.  A.  Reade,  President 


I. 


It^s  No  Trick  to 
Stock”  the  Dealer 


Merchandising  service  doesn’t  merely  mean 
“stocking”  the  dealer.  That’s  no  trick. 

“Stocking”  is  just  a  part  of  the  operation. 
Add  to  that  profound  knowledge  of  the 
market;  REAL  KNOWLEDGE  OF 
MERCHANDISING  principles;  actual 
dealer  co-operation;  real  counsel  instead 
of  guesswork — 

Then:  AN  ADEQUATE  AND  RESPONSIVE 
NEWSPAPER  CIRCULATION. 

There  you  have  REAL  NEWSPAPER  MER' 
CHANDISING. 

And  that’s  the  character  of  merchandising  service 
rendered  by  the  newspapers  in  this  group.  It  is 
standardized  service,  based  upon  intimate  contact 
with  jobbers  and  retailers. 

A  representative  of  this  sextette  will  welcome  an 
opportunity  to  discuss  with  manufacturers  and  their 
advertising  agents  the  application  of  this  service  to 
their  individual  requirements. 


EASTERN  OFFICE 
9  E.  40th  St. 
New  York 
R.  E.  BOONE 


WESTERN  OFFICE  NEW  ENGLAND  OFFICE 
Hearat  Building  S  Winthrop  Square 

Chicago  Boston 

H.  A.  KOEHLER  S.  B.  CHITTENDEN 


BOSTON  AMERICAN 
CHICAGO  EVENING  AMERICAN 
DETROIT  TIMES 


ROCHESTER  JOURNAL 
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PRESS  AGENT  GRAFT  MATTER  ARRIVES 
AT  RATE  OF  A  POUND  A  DAY 

Four-Day  Accumulation  of  Gratis  “News”  Received  by 
Mid-West  Editor  Weighs  4  Pounds 
SVz  Ounces 


Propaganda  for  A.  H.  Grebe  Company, 
Yz  column. 

Publicity  for  Doubleday,  Page  &  Com¬ 
pany,  3,000  words. 

Advertising  Calumet  Baking  Pow¬ 
der,  3  columns. 

Manuscript  from  Ohio  Bankers  Asso¬ 
ciation,  Columbus. 

Proof,  3  columns,  propaganda  for  Ses- 
quicentennial  International  Expositimi,  at 
Philadelphia. 

Manuscript,  advertising  Metropolitan 
Life  Insurance,  New  York. 

Booklet,  propaganda  for  World  Court. 

Pamphlet,  propaganda  for  outdoor  ad¬ 
vertising. 

Advertising  Ohio  Paving  Brick,  250 
words. 

Advertising  Royal  Order  of  Moose,  200 
words. 

Cigar  advertising,  1  column. 

Publicity  for  Kenyon  College,  200 
words. 

Bulletin,  propaganda  for  Shubert  The¬ 
atre  Corporation. 


TO  ADVERTISERS  AND 
CONTRIBUTORS 

BEGINNING  next  week  EDITOR 
^  &  PUBLISHER  will  spell  the 
word  “lineage"  without  the  central 
“e,"  responding  to  the  often  re¬ 
peated  request  of  readers  who  re¬ 
gard  the  present  spelling  as  awk¬ 
ward  and  in  interference  with  the 
word  “lineage,"  meaning  pedigree. 
Our  advertisers  and  contrihutors 
are  cordially  invited  to  join  us  in 
this  little  reform  in  orthography. 

See  editorial  in  this  issue. 

HANSON  AIDS  TEACHERS 

Publisher  of  Birmingham  News 
Establishes  Loan  Fund 

The  Birmingham  News  announces  es- 


Proof  and  mat,  advertising  for  “Men’s  tablishment  of  a  revolving  loan  fund,  cov- 
dress,”  sent  by  the  Born  Tailors  Guild,  ering  a  contemplated  total  of  a  minimum 
Chicago.  of  10,000  to  be  available  for  needy  teach- 

Booklet  advertising  Liberty  Magacine.  ers  at  the  four  Class- A  Normal  Schools 
Manuscript,  propaganda  for  Maccabee  of  .Alabama, 
cars.  The  plan  contemplates  a  contribution  of 

Booklet,  7  pages,  propaganda  for  Na-  $2,(K)0  a  year  by  the  News  for  not  less 


tional  Board  of  Fire  Underwriters. 

Proofs  advertising  the  “Olds 
Six.” 


iters.  than  five  years,  $500  going  each  year 

Oldsmobile  into  the  fund  at  each  of  the  four  schools. 

The  fund  at  each  school  is  to  be  admin- 


Four  days'  free  advertising,  wasting  4%  pounds  of  expensive  material  and 
postage,  but  not  this  editor's  time 

TN  four  working  days  the  editor  of  a  Household  Service,  New  York;  advcrtis- 
newspaper  in  a  town  of  20,000  popu-  ing  Procter  &  Gamble  Company, 
lation  received  free  publicity  matter  Proof,  4  columns,  advertising  Funk  & 
weighing  four  pounds,  S'/z  ounces.  Wagnall  Company. 

Being  sensible,  this  editor  did  not  waste  Manuscript,  8(K)  words,  advertising 


Proofs,  from  Crosley  Radio  Corpora-  istered  by  the  president  at  his  discretion, 
on.  Interest  of  not  more  than  6  per  cent  is 

Proof  and  mat  from  National  House-  charged. 


hold  Service,  New  A’ork,  advertising 
Procter  &  Gamble  Company. 

Manuscript,  projxjganda  for  Pennsyl¬ 
vania  Railroad  System. 


Victor  H.  Hanson,  publisher  of  the 
Birmingham  News,  has  stated  his  purpose 
of  continuing  the  annual  contribution  of 
$2,000,  or  $500  to  each  of  the  four  schools. 


Manuscript,  propaganda  for  Metropoli-  indefinitely.  However,  he  pledges  to  con- 


tan  Life  Insurance  Company. 


tinue  it  for  five  years  and  if  conditions 


Publicity  for  American  Lx'gion  Endow-  warrant  at  the  end  of  that  period,  deci- 


time  opening  the  envelopes,  but  Goodyear  Tire  &  Rubber  Co. 


bundled  the  stuff  and  sent  it  to  Editor  &  Booklet,  propaganda  for 
Publisher  as  an  exhibit  of  waste  and  Mutual  Casualty  Company, 
space-grafting  gone  wild.  Manuscript,  300  words,  propaganda  for 


Booklet,  propaganda  for  Lumberman’s  „  •’■'e''en  typewritten  pages,  puD 
Casnaltv  Comnanv.  Ra_diq  Corporation  of  America. 


ment  Fund,  150  words.  sion  will  be  made  as  to  its  continuance. 

Eleven  typewritten  pages,  publicity  for  The  Birmingham  News  Revolving  Loan 
Radio  Corporation  of  America.  Founds  thus  established  are  further  ex- 

Solid  page  from  Ruth  Weyeth  Spears,  tensions  of  the  idea  and  ideal  embodied 
said  to  be  fashions  for  women’s  and  in  the  Birmingham  News  Scholarships. 


An  examination  of  the  packages  reveals  Horse  Assixiation  of  America.  j  •  womens  ana  m  tne  nirmmgnam  .vews  .-,cno.arsn,ps. 

a  wide  assortment  of  interest!  that  are  Manuscript,  500  words,  from  the  Me-  chddren  s  dress,  given  in  exchange  for  2-  These  scholarships  now  provide  conH^^^^ 


being  kidded  along  by  the  smart  young  Call  Company.  f  r  I  r  ‘smith 

gentlemen  who  claim  that  they  can  “get  Six  mats  and  proofs,  6  columns,  adver-  lypewriier. 

it  in  the  papers,  without  money  or  tising  for  Crosley  Radio  Corporation.  |— 
price.”  Some  very  respectable  men  and  Eight  hundred  words  advertising  Paige- 
institutions  seem  willing  to  hobo  their  way  Detroit  Motor  Company, 
along  the  newspaper  route  to  success,  as-  Ten  columns  publicity  for  Westinghouse 
sociates  on  the  roads  with  the  publicity  l^lectric  Manufacturing  Company, 
yeggs.  Proof,  offering  mat,  Yz  page,  from  N. 

The  most  over-rated  claim  in  business  W.  Ayer  &  Son,  advertising  Coral  Gables, 
is  the  assertion  of  the  press  agent  that  250  words,  propaganda  for  Burley  To- 

he  can  get  free  commercial  publicity  in  bacco  Growers.  f  1  I 

newspapers  that  have  true  advertising  Ten  columns,  propaganda  for  Eastern  ^ 

value.  This  is  evidenced  by  the  fact  that  Railroads. 

many  editors  now  do  not  even  take  the  Seven  columns,  propaganda  and  adver-  The  Border  Strips  j 

time  to  open  press  agent  envelopes.  For  tising  for  Fox  Film  Corporation.  reproduced  as^h 

every  piece  of  publicity  used,  hundreds  Manuscript  800  words,  from  Paul 
of  expensive  mats  and  proofs  are  tossed  B-  Mason,  Miami,  booming  Florida  real 


column  advertisements,  3  times  a  week  ously  the  necessary  expenses  of  20  young 


men  and  women  at  five  colleges. 


into  newspaper  office  waste  baskets. 

The  four-day  press-agent  mail  of  the 


e.state. 

Manuscript, 


Middle  West  editor,  pictured  here  con-  Grebe  Radio  Company. 


words,  advertising 


tained  the  following  list  of  items : 


Manuscript,  800  words,  from  F.  R. 


Manuscript,  600  words;  L.  Bamberger,  Barkhurst,  propaganda  for  Shiloh  Baptist 
radio  broadcasting,  incidentally  advertis-  Institutional  Church. 


ing  Bernarr  Macfadden. 


Proof  and  matrice  from  “Style  Bureau 


Proof  and  mat,  500  words  on  agricul-  for  Men.”  New  York,  advertising  Hart, 


tural  prosperity,  Sears-Rocbuck. 

General  Electric  Company,  Schenectady, 
Radio  broadcasting  program. 

Manuscript  and  mat,  sent  out  by  “Gen¬ 
eral  Health  Bureau,”  New  York,  adver¬ 
tising  paper  cups. 

Manuscript  advertising  Hockenbury 
System,  Hotel  financing  and  construction. 

Manuscript  from  N.  W.  Ayer  &  Son, 
advertising  Jacksonville,  Fla. 

Manuscript  from  Chevrolet  Motor  Com¬ 
pany,  250  words. 

Manuscript  advertising  Metropolitan 
Life  Insurance  Company,  250  words. 

Proof  and  matrices,  propaganda  for 
American  Forest  Products  Company. 

Manuscript,  200  words,  advertising  Am¬ 
erican  Rolling  Mill  Company,  Middleton, 
O. 

Manuscript,  300  words,  advertising 
Rothacker  Film  Manufacturing  Company, 
Chicago. 

Proof  and  mat,  sent  out  by  Western 


Schaffner  &  Marx. 


SIMONIZ 

is  another  of  the  nationally 
famous  accounts  which  has 
recogmzed  the  fact  that  the 
Washington,  D.  C.,  territory 
cannot  be  adequately  covered 
without 

The 

Washington 

Times 

The  futility  of  the  “one  paper 
buy”  argument  is  nowhere  better 
illustrated  than  in  the  experiences 
of  its  national  advertisers. 


“NOT  BEN  DAY” ! 

The  Border  Strips  featured  »n  this  adi’eriisement  are  not  Ben  Dayed 
but  reproduced  as  line  engraving  by  simply  laying  our  Shading  Sheet 
S'o.  132  oi'cr  copy.  So  machitre  required. 

C7^  HE  H'utchison  Artist  Shading  Medium  is  especially 
adapted  to  newspaper  work  where  speed,  economy  and 
certainty  of  results  are  most  essential. 

This  method  is  new,  but  not  an  experiment,  having  been 
in  continuous  use  for  over  a  year  from  coast  to  coast.  It 
can  be  handled  by  Artists,  Engravers  or  Laymen  and  is 
now  for  the  first  time  free  of  all  license  fees  and 
reproduction  restrictions. 

Coats — It  will  reduce  both  time  and  cost  at  least  30  to  50%,  with 
the  great  added  advantage  of  enabling  the  exact  effect  to  be  seen 
before  reproducing.  It  is  the  quickest  possible  way  of  graying 
“Heavy  Blacks”  and  building  up  “Weak  Whites.”  It  can  be  used 
on  any  type  of  background  and  reproduced  as  line  or  half-tone. 

l/«er«;— .All  of  Heartt’t  New  York  papers,  all  of  Munsey’s  New  York 
papers.  New  York  World,  Brooklyn  Eagle,  Times,  Kansas  City 
Star,  Toledo  Blade  and  Louisville  Courier-Journal,  are  among  our 
regular  newspaper  users. 

BouRGES  Service,  inc. 

Sole  Manufacturers  and  Distributors 
UNDER  HUTCHISON  &  KNOWLES  PATENTS 
144  WEST  32nd  ST.  PENn  9314-5  NEW  YORK  CITY 


Newspaper  Union,  advertising  Radio  PAYNE,  BURNS  &  SMITH 


World’s  Fair. 

Proof  sheet ;  3  columns,  advertising 
Heargrs  International-Cosmopolitan  Mag- 
asine. 

Proof  and  mat  from  the  National 


New  York  City — Boston 

G.  LOGAN  PAYNE  CO. 

Chicago  -  Detroit  -  St.  tjouU  *  Los  Angeles 


/• 


Simple  Operation 

MERGENTHALER  LINOTYPE  COMPANY 
Brooklyn,  New  York 
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FRANK  P.  GLASS  SELLS  HIS  INTEREST 
IN  ST.  LOUIS  STAR  TO  PARTNER 


DAIUES  CONDUCT  TAX 


PUBLISHER  PAYS  TRIBUTE 
TO  CIRCULATORS 
REGARD  the  circulation  de- 
partment  as  one  of  the  most 
important  departments  of  the  news* 
paper.  It  should  be  well  organ¬ 
ized  and  made  to  function  every 
hour  of  the  day — and  on  the  min¬ 
ute.  No  matter  how  excellent  a 
newspaper,  the  news  and  mechani¬ 
cal  departments  may  produce  if  it 
is  not  distributed  promptly  to  the 
readers  it  will  never  attain  the 
success  which  is  its  due.  You  must 
have  organization,  amply  supported 
hy  initiative,  energy,  loyalty  and 
an  ambition  to  serve  your  publi¬ 
cation.  If  you  are  lacking  in  these 
things  you  have  no  right  to  your 
job. 

“Do  not  permit  the  publisher  or 
the  managing  editor  or  the  head 
of  your  mechanical  department  to 
get  the  idea  that  the  circulation 
department  is  a  sort  of  a  by-prod¬ 
uct  in  your  newspaper  organiza¬ 
tion.” — Wm.  F.  Metten,  publisher, 
Wilmington  (DeL)  Every  Evening, 
before  Interstate  Circulation  Man¬ 
agers*  Association. 


Colorado  Springs  Papers  Hire  Ezp^l 
To  Make  Report  M 

The  Colorado  Springs  (Col.) 
and  Telegraph,  morning  and  evening  hifi 
just  completed  a  tax  survey  of  their  tm 
ritory,  which  they  financed  as  a  matw 
of  public  service.  An  expert  in  reseaiffl 
attached  to  the  state  university  was 
gaged  and  spent  a  month  going  over  rdi|l 
ords  before  returning  his  report.  It 
published  in  serial  form,  extending  cajt ; 
four  weeks,  in  both  papers,  the  daily  j 
stallments  t^ing  made  as  short  as  possilM 
They  were  collected  in  a  special  sup^ 
ment  when  the  series  ended. 

The  papers  declared  there  existed  aj' 
agency  to  make  such  a  survey  and  tlij; 
they  would  finance  it.  There  was  »i| 
politics  connected  with  the  move  and  tk;1 
expert  was  given  a  free  hand  in  maldgji 
recommendations.  The  report  lacked  s*!  ■ 
sational  features  but  was  highly  praiseiji 
by  all  local  tax-making  bodies  and  wi' 
form  the  basis,  they  announced,  of  ths, 
work  in  making  levies  for  the  comigj 
year.  The  papers  have  been  campaigi.| 
ing  for  tax  reductions  all  along  the  li*', 

-  , 

France  seems  to  have  thought  of  everj, 
means  of  obtaining  peace  in  Morocco  ei 
cept  going  home. — Utica  Press. 


Severs  Three  Year  Connection  as  Editorial  Director  of  the 
Paper,  Leaving  Elzey  Roberts  in  Control — May  Return 
to  the  South 


(By  Telegraph  to  Editor  &  Publisher) 

T.  LOUIS,  Sept.  22 — Frank  P.  Glass,  have  received  me.  I  came  here  a  ‘stranger 
editorial  director  and  chairman  of  the  within  the  gates’  but  I  was  soon  made 
ard  of  directors  of  the  St.  Louis  Star,  to  feel  that  my  adopted  home  was  my 
announced  today  real  home.  I  expect  to  return  to  the 

Hthat  he  had  sold  South.  There  I  hope  to  spend  the  years 
his  interest  in  tHfe  that  remain  to  me  in  less  confining  duties 
Star  to  Elzey  than  have  been  my  choice  during  the 
Ro^rts,  publisher  last  30  yp.ars.  However,  I  have  no  defi- 
of  the  paper.  nite  plans.” 

Mr.  Glass  came  - - - 

to  the  Star 
December, 
from  Birming¬ 
ham,  Ala.,  where 
he  long  had  been 
a  dominating  fig¬ 
ure  in  the  Jour- 

_  nalism  of  f  "  _  _  _ _ 

South.  TheBtrwi.-  ducting  anti-crime  advertising  campaigns. 
"  ~  •  Among  dailies  writing  to  the  Eagle 

for  permission  to  reproduce  advertise¬ 
ments  in  the  anti-crime  series  are  the 


ANTI-CRIME  ADS  SPREAD 

1922,  _ _ 

Newspapers  in  Other  Cities  Take  Up 
Brooklyn  Eagle  Drive 

Newspapers  in  widely  separated  sec¬ 
tions  of  the  country  are  following  the 
the  lead  of  the  Brooklyn  Eagle  and  are  con- 


Frank  P.  Glass  ingltam  News  be¬ 
ing  his  last  news¬ 
paper  ownership.  The  announcement  is-  _  _  _ _ _  _  _  _ 

sued  ky  Mr.  Glass  said  that  he  may  find  Columbia  (S.  C.)  State,  Lansing  (Mich.) 
it  necessary  to  return  to  the  South,  but  Capital  News,  and  the  Winfield  (Kan.) 
that  he  has  not  definite  plans.  Daily  Courier. 

Mr.  Roberts  made  the  following  state-  The  campaign,  which  originated  in 
ment :  “The  departure  of  Frank  P.  Glass  Brooklyn,  is  designed  to  expose  crime 
from  the  St.  Louis  Star,  in  accordance  conditions  through  the  advertising  col- 
with  the  announcement  made  today,  is  a  umns.  Copy  now  appearing  in  the  Eagle 
great  loss  not  only  for  the  Star  but  for  every  Sunday  was  written  by  Frederick 
the  city  of  St.  Louis  as  well.  Both  are  Boyd  Stevenson,  columnist  and  Sunday 
better  for  his  coming.  He  leaves  with  editor.  Full  page  space  weekly  is  paid 
the  warm  regards  and  best  wishes  of  for  by  Brooklyn  citizens.  The  drive  was 
every  member  of  the  St.  Louis  Star,  first  described  by  Editor  &  Publisher  in 
whose  pleasure  it  has  been  to  work  with  its  issue  of  Sept.  12. 

him  for  the  past  three  years.”  - 

Mr.  Glass  was  elected  president  of  the  Intertype  DecUre*  $2  Dividend 

Rotary  Qub  of  St.  Louis  on  May  7,  last,  ,5  j  t-,-  ,  t 

a  signal  honor  in  view  of  his  short  resi-  f  be  Board  of  Directors  of  the  Inter- 
dence  in  St.  Louis.  He  is  a  public  speak-  Dpe  Corporation,  at  a  meeting  held  Sept, 
er  of  force  and  eloquence  and  has  ap-  L  declared  a  regular  quarterly  dividend 
peared  before  many  local  civic  organiza-  o*  $“-00  share  on  first  preferred  stock 
IIqxis  payable  Oct.  1,  to  stockholders  of  record 

The  announcement  by  Mr.  Glass  fol-  at  tbe  close  of  business  on  Sept.  IS. 

“i  have  sold  my  interest  in  the  St.  George  Milton  Improved 

Louis  Star  to  my  partner,  Mr.  Elzey  George  F.  Milton,  publisher  of  the  .l  »  ...  ......  ...  .... 

Roberts,  and  shall  shortly  retire  from  Chattanooga  (Tenn.)  Nervs  who  has  been  neck  and  shoulder  but  will  recover,  it  is 
all  active  connections  with  St.  Louis  jH  of  typhoid  fever  is  slowly  recovering,  believed, 
newspaper  work.  During  the  three  years  _ 


During  the  first  eight  months 
of  1925,  the  nine  leading  news¬ 
papers  of  New  York  published 
1,925,764  lines  of  Radio  adver¬ 
tising,  of  which  The  Sun  alone 
published  690,862  lines — more 
than  all  other  New  York  Even¬ 
ing  newspapers,  and  almost  as 
much  as  all  the  Morning  and 
Sunday  papers  combined. 


280  Broadway,  New  York 


•*Straight-Vnie’  END  FOLDER  QUADRUPLE  PRESS 

Two  floor  fed  units  with  two  heavy  duty  64-  the  printing  floor.  Adaptability  under 

page  folders.  Also  furnished  in  mezzanine  any  and  all  conditions  is  coupled  with 

type  with  paper  fed  from  underneath  the  maximum  reliability  in  all — 


** Multi-Unit**  and  ** Straight-Unit**  Presses 

WALTER  SCOTT  &  COMPANY 

Main  Office  &  Factory  Plainfield,  New  Jersey,  U.  S.  A. 

New  York  Office  .  14S7  Broadway 

Chicago  Office  .  1441  Monadnock  Block 

Cable  Address:  WALTSCOTT  NEW  YORK 


Editor  &  Publisher  for  September  2  6,  1  9  2  5 


A  Circulation  Increase  of  63% 
Covering  a  Period  of  8  Years 


In  1917  the  daily  circulation  of  the  Times  was 
24,128,  whereas  records  for  the  first  six  months 
of  1925  show  a  daily  net  paid  average  of  39,448 
copies — an  increase  of  15,320. 

This  represents  a  steady  healthy  growth  which 
is  not  influenced  by  any  sort  of  premiums  or 
circulation  “stunts.” 

This  increase  in  circulation  means  reader  con¬ 
fidence  and  growth  in  population. 

Direct  wire  service  of  the  Associated  Press, 
United  Press,  International  News  and  Uni¬ 
versal  News,  together  with  local  reporters,  a 
Washington  Bureau  and  correspondents,  in¬ 
sures  a  complete  coverage  of  the  new^s  of  the 
world  and  gives  the  subscribers  a  newspaper 
unexcelled  by  metropolitan  dailies. 


Trenton  (N.J.)  Times 

America* s  Greatest  Food  Medium 
Members  Audit  Bureau  of  Circulation 

KELLY-SMITH  COMPANY 

NATIONAL  REPRESENTATIVES 


Marbridge  Building 
NEW  YORK 


Lytton  Building 
CHICAGO 


20 


Editor  &  Publisher  for  September  2  6,  19  2  5 


GETTING  BETTER  RESULTS  IN  STEREOTYPING 

Foreman  Should  Be  a  Master  of  His  Craft  and  Abreast  of  All  New  Ideas,  Says  H.  L.  Clark — Givei , 
Causes  of  Flaws  in  Plates  and  Formula  for  Wet  Mat  ^Mixture  ‘ 


FX  my  two  previous  articles  I  have  cov- 
■*  ered  the  building  and  plants  layout  and 
also  the  composing  room  layout  and  op¬ 
eration.  We  will  now  pass  along  with 
the  forms  into  the  stereotype  department. 
This  department,  in  my  opinion,  is  the 
most  important  when  good  printing  is 
under  consideration. 

It  is  absolutely  essential  that  the 
foreman  of  the  stereotype  department 
be  a  master  of  his  chosen  trade.  He 
must  be  studious  and  keep  himself  abreast 
of  the  times  in  everything  new  pertain¬ 
ing  to  his  department.  He  must  know 
the  metals  with  which  he  works  and 
must  know  paper  from  which  matrices 
are  made  as  in  no  other  way  he  will  be 
able  to  know  whether  the  supplies  fur- 
ni.sTied  him  are  of  the  (|uality  necessary 
to  turn  out  good  plates.  This  particu¬ 
larly  applies  in  plants  where  there  is 
no  mechanical  superintendent  to  know 
this  for  him. 


Third  article  in  EDITOR  &  PUBLISHER  buildi:ng  series 

By  H.  C.  CLARK 

.Mechanical  .Siijierintendent,  law  .-Vngeles  Kxprcss 


stall  where  semi-cylindrical  plates  are  to 
be  used.  It  requires  less  space  than  in¬ 
dividual  machines  and  instead  of  separate 
machines  with  separate  motors,  one  ma¬ 
chine  and  one  motor  is  all  that  is  required 

In  the  larger  plants  where  many  plates 
are  required  there  is  jus;  one  machine 
for  plate-making,  the  ‘‘Junior  .Autt: 
Plate”  machine,  with  its  companion 
‘‘Auto  Shaver."  In  the  Junior  the  mat 
is  never  disturbed  after  it  has  been  once 
set  and  casting  gt)es  on  without  interrup¬ 
tion.  In  the  Pony  machine  the  mat  must 
be  reset  after  each  cast. 

There  are  many  different  opinions  as  to 
the  relative  merits  of  the  wet  mat  and 
dry  mat.  Both  sides  have  many  good  ar¬ 
guments  in  favor  of  their  method  of 


It  is  not  possible  to  make  a  good  ma-  operation.  I  fully  believe  that  the  dry 


trix  from  prtor  paper  and  poor  tissue  nor 
is  it  possible  to  make  a  good  plate  from 
a  iKior  matrix.  It  is  also  impossible  to 
get  a  good  plate  from  the  best  matrix 
that  can  be  produced  if  the  metal  from 
which  it  is  cast  is  not  made  up  from  the 
right  formula  and  is  not  kept  up  to  that 
formula  at  all  times. 

W’e  use  the  following  stereotype  metal 
formula:  80  percent  lead.  14  percent  an¬ 
timony  and  six  percent  tin.  The  metal 
must  be  kept  at  the  right  temperature  at 
all  times  and  the  cooling  device  in  the 
casting  machines  must  operate  correctly 
or  else  instead  of  getting  good  plates 
which  have  a  perfectly  smooth  face  on 
all  matter  to  be  printed,  plates  will  come 
from  the  casting  machine  with  chills  on 
the  face  and  sinks  which  are  most 
troublesome  in  plate  making. 

There  are  many  different  opinions  as 
to  the  cause  of  sinks  in  stereotype  plates 
— irregular  action  of  water  passing 
through  the  cooling  part  of  the  casting 
machine,  metal  too  hot  or  trx)  cold,  metal 
which  is  not  up  to  formula,  or  perspira¬ 
tion  on  the  operator’s  hands.  If  a  man’s 
hands  are  wet  or  damp  when  he  takes  a 
mat  from  the  scorcher  and  his  fingers 
touch  the  face  of  the  mat  it  will  nearly 
always  cause  a  sink  at  that  spot.  I  have 
proven  this  frequently.  For  smaller  pa¬ 
pers  the  hand  casting  box  with  individual 
tail  cutter,  shaver  and  finishing  stand 
are  most  universally  used.  However,  the 
Wood  Newspaper  Machinery  Company 
now  makes  the  ‘‘Pony  Autoplate”  machine, 
which  casts  the  plate,  trims  the  tail, 
shaves  and  shapes  it  and  cools  and  dries 
it  all  in  the  one  machine  and  can  be 
operated  by  one  man.  This  machine  cost 
but  little  more  than  the  separate  pieces 
above  enumerated  and  as  it  does  a  com¬ 
plete  job  it  is  the  ideal  machine  to  in- 


FORESHADOW  ED  EVENTS 

Sept.  29  —  National  Publishers 
Assn.,  6th  annual  meeting, 
Shawnee-on-Dclaware,  Pa. 

On.  1-3- -Illinois  Press  Assn.,  6flth 
annual  eonvention.  University  of 
Illinois,  Urbana. 

Oct.  14 — International  Congress  of 
Business  Press.  Paris. 

Oet.  2-5 — Advertising  Club  Ex¬ 
ecutives,  annual  convention, 
Indianapolis,  Ind. 

Oct.  3 — Minnesota  A.  P.  Editorial 
Assn..  semi-annual  meeting, 
Duluth. 

Oct.  5-6— National  .Advertising 
Commission,  annual  convention, 
St.  Louis. 

Oct.  7-8-  .4merican  Association  of 
Advertising  Agencies.  annual 
convention.  New  York. 

Oct.  8  New  York  A.  P.  Editorial 
Assn.,  annual  meeting,  Syracuse. 

Oct.  9-14  Field  Secretaries  of 
Stale  Press  Assns'.  3rd  annual 
convention,  St.  Louis. 


MEN  6“ 
MARKET'S 


BYP.F.B. 


with  their  heat  and  expense  for  fuel. 
There  is  also  the  advantage  of  saving  in 
white  paper  as  the  dry  mat  will  shrink. 


handled  in  the  caster  without  cracki' 
or  breaking.  The  mat  has  a  high  smooij 
finish  on  all  solids  and  cuts  and  from 
we  get  a  plate  that  prints  clear  and  cltJ 
We  make  the  backs  for  mats  ahead  ail 
allow  them  to  stand  for  forty  eight  hooj 
before  adding  the  tissue.  This  allo*r 
the  paste  to  thoroughly  penetrate  the  rti 


We  use  wet  mats  which  are  made  up  rag  and  white  blotter.  After  the  tisscl 
f  one  sheet  of  80  pound  white  blotter,  is  added  the  mats  are  used  within  jT 
two  sheets  of  20  pound  red  rag  and  three  hours  as  otherwise  they'  are  liable  tl 


spoil  and  not  be  of  as  good  quality.  \V(^ 
arc  continually  experimenting  with  dnj 
mats  and  use  them  in  emergencies  and  f(,i 
so-called  job  work. 

I  am  working  on  a  dry  mat  now  whid| 
can  be  absolutely  dry  and  have  ma:' 


mat  someday  will  be  in  universal  u.se 
for  all  stereotyping,  but  I  believe  the 
coming  dry  mat  will  be  used  dry  and  will 
not  have  to  l)c  conditioned  in  a  humidor 
and  afterwards  dried  in  a  scorcher. 

There  is  no  question  but  what  the  dry- 
mat  is  the  most  convenient  and  comfort¬ 
able  to  handle.  The  forms  are  alw'ays 
cold  and  the  type  and  other  material 
is  not  being  continually  subjected  to  ex¬ 
pansion  and  contraction  from  the  heat 
of  steam  tables.  There  is  also  the  fact 
of  the  elimination  of  the  steam  tables 


sheets  t)f  British  tissue.  We  use  the  fol¬ 
lowing  paste  recipe. 

Dissolve  12  lbs.  gum  arabic  in  6  gallons 
cold  water. 

Dissolve  6  lbs.  .starch  in  4  gallons  of 
cold  water. 

Dissolve  6  lbs.  china  clay  in  4  gallons  of  several  trials  with  them  with  improv- 
cold  water.  _  results  in  each  new  trial.  The  mat  is  no(| 

Thoroughly  mix  10  lbs.  of  baker’s  flour  conditioned  in  any  way  but  g^oes  througii 
with  starch  and  clay,  add  gum  water  the  molding  machine  thoroughly  dnj 
and  boil  one  hour.  Use  four  ounces  The  idea  is  entirely  new  as  far  as  I  know , 
formaldehyde.  1  have  only  made  a  few  of  them  so  hr 

\\  ith  this  paste  we  get  a  mat  w’hich  but  am  pleased  with  results, 
dries  hard  but  is  flexible  enough  to  be  Next  article:  Press  Rooms. 


^  CONSTRUCTIVE  daily  editorial  column 
on  business  happenings  and  develop¬ 
ments.  It  is  interesting,  colorful,  and  written  for 
the  average  business  men  and  women  of  your 
city — the  ones  who  advertise. 

For  specimen  and  terms  address 

Publishers  Financial  Bureau— BabsonPark,Ma8s. 

“The  Largest  Statistical  Community  in  America" 

'■y _ 


Quality  Always 
Maintained 


U 


SERS  of  “Wilke’s”  Type  Metals  are  unanimous  in 
their  statements  that  its  distinguishing  character¬ 
istic  is  its  uniform  high  quality.  It  is  this  characteristic 
which  attracts  to  us  and  holds  the  discriminating  buyer 
— who  knows  that  his  type  metal  must  always  be  up  to 
the  highest  standard. 

I 

Uniformity  in  high-grade  type  metal  is  no  accident. 
It  follows  the  use  of  the  purest  ingredients,  alloyed 
under  painstaking  scientific  methods  in  a  plant  with 
adequate  equipment.  This  is  the  Wilke’s”  way. 

“Wilke’s”  Type  Metal  Insurance  Plan  includes  the  same 
careful  analysis  of  your  metal  supply  as  we  give  to  our 
own  products  in  our  own  laboratory.  It  is  your  pro¬ 
tection  against  the  results  which  inevitably  accompany 
the  use  of  deteriorated  metal.  Ask  us  about  this  plan 
and  get  complete  details. 


“Wilke’s”  Type  Metals  Are  Best 
On  the  Long  Runs — They  Stand  Up 


Metals  Refining  Company 

HAMMOND,  INDIANA 

Warehouses  in  All  Principal  Cities 


LINOTYPE  ,  INTERTYPE  .  LUDLOW  .  MONOTYPE  .  STEREOTYPE 


^^This  is 
The  Broj 


Station  of  the  Oakland  Tribune 
l&ntornia 
l^d  Water  Meet^ 

H  is  I^ocated  on 

^  ,  ■  : 

Ih  Floor  of  the  Tribune  Tower** 


The  Above  Salutation 


The  above  salutation  is  daily  extended  to  hundreds  of 
thousands  of  Pacific  Coast  Radio  Fans — it  is  the  open¬ 
ing  announcement  to  broadcasting  by  the  Oakland 
Tribune  Radio  Station  KLX. 

Beloved  by  all  interested  in  Radio  reception,  this  station 
carries  with  it  more  than  mere  “Good  Radio  Programs” — it 
carries  out  to  a  vast  radio  audience  the  name  of  their  favorite 
home  newspaper — Oakland  Tribune.  Particularly  do  we 
refer  to  the  “listeners  in”  of  the  East  San  Francisco  Bay  Re¬ 
gion,  which  territory  is  so  thoroughly  covered  by  the  Oakland 
Tribune  65,000  average  net  paid  daily  and  Sunday  circulation. 

Here  reader  interest  for  the  Radio  Equipment  Advertiser 
is  available  under  most  favorable  conditions.  Owners  and 
those  interested  in  radio  receiving  sets  are  “hungry”  for  radio 
news.  The  Oakland  Tribune  furnishes  that  news  in  most 
interesting  and  instructive  form. 

The  fact  that  the  Oakland  Tribune  owns  and  operates  the 
popular  broadcasting  station  KLX,  and  also  every  day  and 
Sunday  publishes  a  radio  section  as  a  part  of  the  Oakland 
Tribune  service  to  its  subscribers,  is  proof  that  the  strength 
of  the  Oakland  Tribune  is  superior  as  the  advertising 
medium  for  the  radio  manufacturer. 


The  Home  of  Radio  Station  KLX 


One  of  the  West*s  Great  Newspapers 

The  Oakland  Tribune — the  foremost  newspaper  in  this  great  growing  metropolis — meets  the  demand  of 
every  advertiser  for  the  proper  medium  by  which  he  may  carry  his  message  to  the  445,000  people  in  the  com* 
munity. 

65,000  Oakland  Tribunes  are  distributed  every  evening  and  Sunday  morning  almost  wholly  by  carrier  de¬ 
livery.  ' 

Oakland,  California,  is  not  a  coming  city — Oakland,  California,  has  arrived — and  the  Oakland  Tribune  is 
always  just  one  step  ahead. 

National  Representatives 

225  Fifth  Avenue,  New  York  City  •  WILLIAMS,  LAWRENCE  &.  CRESMER  CO.  •  360  North  Michigan  Avenue,  Chicago 
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Editor  &  Publisher  for  September  26,  1  925 


E  D  I 


HENCEFORTH  L-I-N-A-G-E 


THEI  central  "e”  in  the  word  lineage,  to  describe 
a  volume  of  lines,  has  no  defense. 

.'\way  with  this  useless  appendix ! 

Following  this  issue  Editor  &  Plblisher  will  spell 
lineage  as  “linage,”  and  we  respectfully  request  our 
advertisers  and  contributors  to  join  this  gay  reform. 

It  IS  no  light  matter  to  monkey  with  the  King’s 
English,  and  we  believe  that  our  readers  will  appre¬ 
ciate  our  deliberation  in  making  this  momentous  de¬ 
cision.  VVe  have  been  whining  about  the  useless  “e,” 
that  makes  an  awkward  word  which  really  describes 
pedigree,  for  many  weeks  and  we  have  sought  to  give 
the  defenders  of  the  “e”  full  opportunity  to  rescue  it 
if  it  were  worth  saving.  No  word  has  been  uttered 
in  Its  behalf  and  it  therefore  may  be  assumed  that 
its  excision  is  by  common  consent. 

The  final  knock-out  blow  is  best  expressed  by  Pro¬ 
fessor  Guido  H.  Stempel,  head  of  the  Department  of 
Comparative  Philology,  Indiana  University,  Bloom¬ 
ington,  III.,  who  has  been  noticing  our  campaign 
against  the  intrusive  “e.”  Professor  Stempel  has 
made  the  derivation  of  words  a  life  study.  His  com¬ 
ment  is  sent  to  Editor  &  Publisher  by  his  son,  John 
E.  Stempel,  president  of  the  Easton,  Pa.,  Advertising 
Oub.  His  authoritative  statement  follows: 

“Lineage  (advt.)  is  made  on  the  anology  of 
mileage  and  so  far  unexceptionable.  But  it  is 
awkward  to  have  the  three-syllabled  lin-e-age  by 
the  side  of  it.  I  believe  you  will  do  well  to  throw 
the  weight  of  your  authority  to  the  spelling 
‘linage.’  That  too  is  an  unexceptionable  forma¬ 
tion,  in  fact  better  than  mileage.  Cf.,  also  with 
silage.  I  believe  mileage  too  would  be  more  in 
accord  with  the  general  rules  of  English  word 
formation,  but  mileage  is  now  well  established  in 
usage.  The  trisyllabic  lineage  is  of  course  not 
from  line,  but  from  the  Latin  original  of  the 
word  ‘linea.’  ” 


The  simple  word,  the  word  that  means  what  it 
spells,  the  word  by  common  consent  is  L-I-N-A-G-E, 
now  and  evermore.  Yours  for  more  and  better 
linage ! 


In  the  Slate  of  New  Mexico  the  violence  of 
former  Judge  Ucevid  J.  Leahy  against  the  per¬ 
son  of  editor  Carl  C.  Magee,  does  not,  to  date, 
constitute  an  offense  against  the  law  worthy  of 
arrest.  No  charge  has  been  filed  against  this 
thug. 


DOES  FIGHTING  PAY? 

CARL  C.  MAGEE,  who  should  know,  says  in 
his  paper  that  a  fighting  editorial  policy  pays, 

IX  -  fi  I  nrf  I^rnr  •ka'A  /'rtmfrkrt 


if — your  objectives  are  not  personal  comfort, 
social  supremacy,  opulence  or  political  preferment  but 
are  distinctly  to  be  an  influence  for  good  in  a  com¬ 
munity  and  to  make  a  newspaper  that  will  earn  its 
own  way  from  the  pennies  of  those  who  want  to  read 
it  and  the  dollars  of  those  who  find  it  profitable  to 
advertise  in  it. 

What  fits  a  man  to  be  a  fighting  editor  Mr.  Magee 
describes  as  follows:  He  must  not  be  a  mere  scold, 
showing  off  a  bad  disposition.  He  must  have  a  fixed 
philosophy  of  the  fundamental  principles  of  good 
government.  Must  never  “get  mad.”  Nothing  is 
worth  fighting  for  which  does  not  involve  a  great 
moral  principle.  The  public  must  be  his  “first  love.” 
His  friends  must  “go  straight”  with  the  people  or 
he  must  break  with  them.  A  namby-pamby  policy 
makes  no  enemies,  but  it  makes  no  friends. 

The  public,  Mr.  Magee  continues,  will  follow  the 
fighting  editor  who  does  not  fight  wind-mills.  Work- 
a-day  folk  need  a  spokesman  for  their  inarticulate 
aspirations — one  who  expresses  big  fundamental 
things  which  appeal  to  human  conscience.  The  public 
is  not  interested  in  "personalities”  written  in  the 
spirit  of  retaliation,  but  wants  to  know  that  bad 
government  is  due  to  the  bad  conduct  of  men.  The 
business  is  to  drive  out  dishonesty,  restore  equality 
of  opportunity  and  bring  social  justice. 

In  concluding  his  paper  on  this  significant  subject 
the  editor  of  the  New  Mexico  State  Tribune  asserts: 
“If  these  are  the  purposes  the  fight  is  worth  the  de¬ 
votion  of  any  man  and  he  will  reap  a  rich  reward 
in  the  permanent  satisfactions  of  life.  Otherwise  the 
fight  means  nothing  but  demoralizing  discords.” 


I  A  E  J_ 


Know  ye  not  that  they  which  run  in  a  race 
run  all,  but  one  receiveth  the  prize.  So  run, 
that  ye  may  obtain.  1.  Corinthians,  IX;  24. 


RISE  OF  RADIO 


Beyond  belief  is  the  rapid  development  of  the 
radio  communication  art.  Her^rt  Hoover, 
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DRIFTING 


Secretary  of  Commerce,  recently  told  an 
audience  that  radio  broadcasting  had  developed  in  the 
United  States  in  five  years  from  one  station  to  over 
t)00  stations,  with  6,000,000  home  receiving  sets ;  that 
the  probable  expenditure  this  year  for  radio  entertain¬ 
ment  would  be  in  excess  of  four  hundred  millions 
of  dollars ;  that  it  would  be  possible  for  the  Presi¬ 
dent  of  the  United  States,  in  a  great  emergency,  to 
address  an  audience  of  forty  or  fifty  millions. 

Mr.  Hoover,  in  his  address,  avoided  mention  of 
radio  advertising  as  it  is  being  practiced,  but  made 
significant  remarks  bearing  on  the  subject  of  proper 
program  material.  Said  he:  “Every  radio  activity 
exists  finally  and  lastly  to  serve  the  listening  public. 
The  keystone  of  the  industry  is  to  maintain  their 
interest  by  service.  .  .  .  There  is  no  industry  so 

dependent  upon  public  good  will  and  interest.” 

Mr.  Hoover  joined  to  these  remarks  a  denial  of  the 
oft-repeated  statement  that  listeners  should  be  willing 
to  take  what  is  served  to  them,  as  they  do  not  pay 
for  it.  He  pointed  out  that  there  is  an  indirect  pay¬ 
ment,  and  this  is  indicated  by  the  fact  that  there 
would  be  no  earthly  use  for  four  hundred  millions 
worth  of  equipment  this  year  if  there  was  nothing 
interesting  on  the  air. 

The  European  system  of  tax  and  license  to  pro¬ 
vide  funds  for  radio  programs  is  not  to  be  preferred 
to  our  system.  Mr.  Hoover  said.  We  believe  he  is 
right,  providing  the  radio  industry  will  see  its  re¬ 
sponsibility  broadly. 

There  is  certain  to  be  encroachment  by  radio  upon 
the  newspaper  field,  but  we  say  again  that  it  is  sheer 
folly  to  attempt  to  cry  out  against  this  or  any  science. 
The  business  of  the  newspaper,  as  we  see  it,  is  to 
recognize  and  value  radio  as  an  auxiliary,  put  it  to 
use,  see  to  it  that  it  does  not  unduly  usi/rp  publicity 
powers  that  rightfully  belong  to  organized  journalism 
and  have  been  built  up  for  public  safety  and  progress. 


The  well-known  “White  House  Spokesman,”  ac¬ 
cording  to  Washington  reports,  made  some  un¬ 
precedented  recommendations  to  the  American 
press  in  a  recent  conference  with  reporters  aproiios 
of  the  forthcoming  international  conference  on 
French  and  Italian  war  debts. 

The  Administration  would  be  embarrassed  if  a  sec¬ 
tion  of  the  American  press  should  furnish  an  impres¬ 
sion  that  this  Government  is  a  “Shylock  creditor." 
Newspapers  commenting  on  the  allied  debt  matter 
should  be  actuated  by  a  disposition  to  look  out  for 
the  interests  of  their  own  country.  Applying  the 
principle  of  when  in  doubt  take  the  trick,  the  Ameri¬ 
can  press  should  resolve  all  questions  in  the  debt  fund¬ 
ing  discussion  in  favor  of  the  .-\merican  government. 
This  is  what  was  “believed  to  be  the  view  of  Presi¬ 
dent  Coolidge,”  according  to  those  who  had  talked 
with  the  White  House  Spokesman. 

For  years  the  American  press  has  been  discussing 
the  very  close,  highly  debatable,  uncharted  problems 
involved  in  the  debts  of  the  Allies.  Forests  of  spruce  i 
have  lieen  cut  for  the  paper  on  which  this  debate  has  | 
raged.  At  the  last  moment,  when  a  scheme  of  settle¬ 
ment  is  about  to  be  announced,  the  American  press  is 
led  by  high,  although  anonymous  authority,  to  believe 
that  it  is  the  duty  of  the  newspapers  to  "aid  a  fair 
settlement  with  France  and  Italy,”  without  the 
slightest  hint  of  what  is  meant  by  “fair  settlement," 
to  accept  the  President’s  plan  without  question,  and 
with  the  indignant  inference  added  that  the  American 
press  should  look  out  for  the  interests  of  the  Ameri¬ 
can  people. 

We  confess  to  befuddlement  as  we  write.  This 
stuff  does  not  seem  to  make  sense.  If  it  is  true  that 
the  shrouded  figure  that  gives  out  White  House  state¬ 
ments  expressed  these  views  this  government  is  drift¬ 
ing  from  base. 

Perhaps  no  one  will  dispute  the  statement  that 
James  Bryce  wrote  the  best  analysis  of  the  Ameri¬ 
can  commonwealth,  at  least  as  it  existed  20  or  ?0 
years 'ago.  He  gave  close  attention  to  the  power  of 
r,)ublic  opinion,  and  minutely  described  how  it  was 
created  and  how  it  actuated  conscientious  public  office 
*  holders.  He  said  the  newspaper  press  was  the  lead¬ 
ing  organ  of  public  opinion.  He  told  how  “this 
vague,  fluctuating,  complex  force,”  public  opinion, 
became  omnipotent,  the  sovereign  voice  under  our 
institutions.  The  American  press,  the  most  active  in 
the  world,  was  the  “weathercock”  for  all  public  men. 
Bryce  made  clear  how  our  organs  of  public  opinion 
had  really  governed  us.  “Those  who  manage  the 
affairs  of  the  country  obey  to  the  best  of  their  hear¬ 
ing,”  said  he.  “They  do  not,  as  has  been  heretofore 
the  case  in  Europe,  act  on  their  own  view,  and  ask 
the  people  to  ratify;  they  take  the  course  which  they 
believe  the  people  at  the  moment  desire.  I-eaders  do 
not,  as  sometimes  still  happens  in  England,  seek  to 
force  or  anticipate  opinion;  or  if  they  do,  they  suffer 
for  the  blunder  by  provoking  a  reaction.” 

The  American  press  in  general  will  not  cease  to 
discuss  any  public  measure  at  the  command  or  the 
request  of  any  statesman.  Our  newspapers  cannot  be 
reduced  to  servility  to  accommodate  secret  diploiracy. 
Surely,  as  in  the  present  instance,  the  newspapers 
will  not  commit  themselves  to  blind  advocacy  of  a 
political  policy.  Editorially,  they  will  speak  their 
mind.  In  their  news  columns  they  will  reflect  the 
opinion  of  the  people.  Mr.  Coolidge  may  have  the 
right  plan  for  a  settlement  of  the  Italian  and  French 
debts.  He  may  be  totally  mistaken.  His  plan  is  a 
secret  at  present.  Editor  &  PtmuisHER  is  not  con¬ 
cerned  one  way  or  another  in  the  debt  matter,  as  thi« 
newspaper  does  not  express  political  opinion.  But  it 
is  deeply  interested  in  the  principle  of  free  press  and 
in  clean  and  open  channels  of  public  opinion.  We 
deplore  the  White  House  attitude;  we  resent  the 
inference  that  the  American  press  in  general  is  not 
alert  to  its  public  responsibility.  The  United  .States 
might  collect  all  or  none  of  the  foreign  debts  and 
survive ;  the  original  principle  of  government  through 
an  informed  public  opinion  is  valuable  beyond  man’s 
power  to  estimate. 
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Faro  is  a  gambling  game  almost  as  interest¬ 
ing  as  faked  horse-racing,  but  the  newspapers 
neglect  it  as  a  circulation  getter — but  oh!  that’s 
common  gambling. 


^  , 
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\1  E.  FOSTER,  owner  and  publisher 
of  the  Houston  Chronicle,  has  just 


FOLKS  WORTH  KNOWING 


I'atch  Pioneer  Press,  to  staff,  St.  Paul 
Daily  News. 

Robert  Meek,  from  reporter,  Hagers- 
loicn  (Md. )  Daily  Moil  to  staff,  Balti- 


J' - J.  F.  Massey  has  been  promoted  to  as-  Pioneer  Press,  to  staff,  if.  Paul 

PERSONAL  Antonio  FOLKS  WORTH  KNOWING  Daily  News. 

A  Evening  News.  Robert  Meek,  from  reporter,  Hagers- 

■ - : -  Stewart  Reid,  editor  f>f  the  Ga/T«  (Ill.)  ,  hm-n  (Md.)  Z^ai/y  M«7  to  staff,  fJo/ti- 

E.  FOSTER,  owner  and  publisher  News  has  resigned  and  will  go  to  St.  HUNTER,  who  has  succeeded  »u>re  ko.mng  Sun. 

"J-’A*  M  the  Houston  Chronicle  has  iust  Paul,  Minn.,  to  enter  the  theatrical  busi-  Earle  Pearson,  as  director  of  club  Lewis  M.  Nachman,  from  IVtchtta 
«  I  o  ness  activities  of  the  Associated  Advertising  Falls  (Tex.)  Record  News  display  de- 

Imurmd  from  a  visit  to  Lxis  Angeles.  riess.  .  r  ‘i  n  tr  „  Clubs  of  the  partment,  to  assistant  classified  iLnVr. 

W.  L.  Taylor,  Jr.,  assistant  treasurer  Ray  A.  Billington,  son  of  Cecil  Billing-  World  is  a  for-  i^ - ' 

J  of  the  Boston  Globe,  visited  New  York  ton,  secretary  of  the  Detroit  Evening  n’ewsna. 

vlast  week.  News  Association,  has  returned  to  the 

W.  F.  Wiley,  general  manager  of  the  University  of  Wisconsin.  During  the  news- 

Cinewnati  Enquirer,  return^  this  week  summer  he  was  on  the  Detroit  News  staff,  experiece 

'  from  W'^ashin^on,  where  he  and  Mrs.  Claude  Dicgle  of  Columbus.  O.,  has  was  as  traveling 
'  ,  Wilev  went  to  attend  the  wedding  of  their  joined  the  Tampa  (Fla.)  Times.  representative  for 

son  Domld,  business  manager  of  the  .  j  g  gtroup.  for  many  years  editor  of  the  Chicago  Trib- 

\\ash.ngton  Post,  to  Miss  Margaret  B.  ^  Advance  and  Then  he  took 

Crosson,  daughter  of  Dr.  and  Mrs.  Henry  up  c  i  r  c  u  1  a  - 

J.  Crosson  of  Washington.  of  failing  sight.  Mr.  Stroup  is  81  and  a  t'on  work  on  the 

(ieorge  W.  Ochs-Oakes,  editor  of  Cur-  Civil  War  Veteran.  IndianapoHs  News 

rent  History,  published  by  the  New  York  ^  ,  ,,  i  .•  r  ..  r>  .  /th  \  •‘ud  Star. 

Times,  and  brother  of  Adolph  Ochs,  has  Valentine,  pt  the  DectUur  (Ill.)  jjj  jgjj  _  _  _  _ 

returned  from  a  trip  to  Europe.  Herald  staff  has  jomed  the  staff  of  Eput.  ^  member  ll'alerloo  (la.)  Courier,  to  Miss  Geral- 

Grove  Patterson,  editor  of  the  Toledo  ^  ’  Decatur  pharmaceutica  advertising  Ki>.  w.  Huntek  Jiiie  Gilchri.st  in  Waterloo,  Sept.  12. 

Blade,  was  one  of  the  speakers  before  the  ^  staff  of  the  In-  Francis  Ryan,  sports  writer,  Boston 

Methodist  Episcopal  conference  at  Colum-  Ralph  Wheelock,  formerly  with  the  dianapohs  News  and  later  took  up  the  (Mass.)  rniT-e/er  to  Miss  Madeline  Hart 
■  bus  last  week.  Minneapolis  Tribune,  is  undergoing  treat-  same  .sort  of  work  with  the  Times.  In  JJrown  of  Allstoii.  Saturday,  Sept.  19. 

I  1  -  ment  in  the  Mayo  hospital.  1920  the  Indianapolis  Advertising  Club - 

VISITORS  TO  NEW  YORK  Frederick  Gooch  has  been  added  to  the  Asswiated  Advertising  PRESS  ASSOCIATION  NOTES 

;  i  m  W.  PIGUE,  advertising  manager,  •’  >  eidrfedTSS  ^111  Se  Sag»  K.  ‘''r  ‘  has  been  trans- 

”  •  Hoteston  (Tex.)  Post-Dispatch.  pnotograpner.  Hunter  was  ap-  from  the  Chicago  bureau 

0.  S.  Bruck,  advertising  manager.  f 

’  1  Beaumont  (Tex.)  Enterprise  and  Journal,  membership  at  that  time  was  67.  l>urcau  assisting  D.  D  Meredith  man- 

'  '  Stanlev  Sneer  national  advertising  Ledger  is  in  Miami,  Through  the  efforts  of  the  club  officers 

'  Mi^Z’kee  SLl  Ha-,  where  she  is  doing  publicity.  and  members,  this  membership  has  grown  Chicago  staff. 


Ed.  W.  Hunteii 


partment,  to  assistant  classified  manager, 
t'ort  IPorlh  Record. 


C'’HARLES  FOX,  assistant  telegraph 
editor,  Buffalo  Evening  News,  to 
Miss  Ruby  Thompson  of  Findlay  Lake, 
N.  Y. 

Oviatt  McConnell,  Buffalo  Evening 
News  reporter,  to  Miss  Pauline  Pierson. 

Margaret  Goss,  who  edited  the  column 
called  “Sportswoman”  for  the  Netv  York 
Herald  Tribune,  to  Mr.  Walter  Huber. 

Julius  F.  Johnson,  editorial  staff, 
ll'alerloo  (la.)  Courier,  to  Miss  Geral¬ 
dine  Gilchri.st  in  Waterloo,  Sept.  12. 

Francis  Ryan,  sports  writer,  Boston 


PRESS  ASSOCIATION  NOTES 

G.  (.  R.\WFORD  has  been  trans- 
ferred  from  the  Chicago  bureau 
of  the  I’nited  Press  to  the  St.  Paul 


manager,  Mihvaukee  Sentinel. 


Fred  Turner,  day  city  editor  of  the  to  300. 


business  manager.  New  Courier,  is  home  after  a  vacation 

Orleans  Timcs-Picayune.  jj^  ^j^g  Ontario  wilderness. 

„.S'd!'‘'y,  H-  Long  general  manager.  j  Oe  Castro  of  the  Buffalo 

It  lehila  (Kan.)  Eagle.  Evening  Netos  staff  has  returned  after  a 

Harvey  R.  Young,  advertising  man-  vacation  spent  in  Europe, 
ager,  Columbus  Dispatch.  j..  Sweenev.  formerlv  of  the  Buffalo 


Paul  R.  Mallon,  of  the  United  Press 


Mr.  Hunter  has  resigned  his  Indian-  Washington  staff,  is  relieving  H.  W. 


apolis  post  to  come  to  New  York. 


SharfK,  Columbus  bureau  manager,  on 
vacation. 


luz-xfoif  I  tf  Julian  Capers,  Jr.,  for  several  years  in 

John  C.  Mofht,  formerly  of  the  Kansas  newspaper  work  at  Dallas,  has  left  the 


Rav  Sweenev  formerly  of  the  Buffalo  C'^^^-bas  joined  the  re-write  staff  of  Paltas  Dispatch  to  take  charge  of  the 
Kay  sweeney  lormeriy  oi  me  onnwi;  the  Very  >  nr/i  iim.  International  News  Service  bureau  at 

Evening  Post,  is  now  with  the  Buffalo  ,  cut  t  i  t^ews  service  nureau  at 

^  '  I  .Ptl  Srnnpifipr  T<trm#‘rK'  acctctiint  Atlnnfn  I  2irw»r5  frirfriprlv  wac  u;ith  fnp 


IN  THE  BUSINESS  OFFICE  rmiripr  *  Schneider,  formerly  assistant  city 

T  \\r  u'lcu^ir  a  i  r  j  .  editor  of  the  Nero  York  Daily  Mirror,  is 

T  W.  USKE,  advertising  manager  of  Richard  Washington,  late  federal  run  gi,y  g(jitor  of  the  TtiLsa  (Okla  ) 

J*  the  Cincinnati  Post,  was  recently  reporter  for  the  5"/.  Pau/ Doi/y  iVewr,  has  Morning  World.  Ill  health  was  the  rea- 

elected  to  membership  in  the  Cincinnati  gone  to  Miami,  Fla.,  where  he  will  con-  son  for  the  change. 

Kiwanis  Oub.  tinue  in  newspaper  work.  - 

Ray  F.  Bailey,  manager  of  the  Satina  Gordon  Shearer  is  now  representing  the  HOLDING  NEW  POSTS 

(Kan.)  Journal,  and  E.  C.  Woodward.  Houston  Press  nt  Austin.  cc-ax-,  .x  T  V  ,  . 

manager  of  the  Salma  Daily  Union  were  vVilliam  G.  Hippier,  night  city  editor  of  SC.ANLAN  from  staff,  Buffalo 


Len  Schneider,  formerly  assistant  city  .\tlanta.  Capers  formerly  was  with  the 
editor  of  the  Nero  York  Daily  Mirror,  is  United  Press. 


SPECIAL  EDITIONS 

pAPE  GIRARDEAU  (Mo.)  SOUTH- 
EAST  MISSOURIAN,  98-page 


(Kan.)  Journal  and  E.  C.  Woodward.  Houston  Press  nt  Austin.  cc-ax-,  .x  T  V  R«'bI'nK  edition,  .Sept.  11. 

'  manager  of  the  Salina  Daily  Union,  were  vVilliam  G.  Hippier,  night  city  editor  of  R°^^.  SC.ANLAN  from  staff,  Buffalo  C  level, md  Times,  12-page  tabloid  steel 

recent  visitors  at  Ann  Arbor,  Mich.,  ^  last  week  TpY' u  ^  u"  ^  , 

where  they  went  to  insect  the  new  equip-  ^  achieving  the  the  University  of  Pittsburgh.  ORimma  (la.)  Courier,  16-page  Fall 

ment  of  the  Ann  Arbor  Times  News,  \o.  6  green  of  the  Meadow  course  , David  Pugeot,  from  Buffalo  Evening  Opening  edition.  Sept.  15. 

Ralph  L.  Milnes  has  resigned  from  the  Buffalo.  .\cws  staff,  to  instructor  of  English,  Ben-  Livonia  (N.  Y.)  Gacette  observed  its 


Ralph  L.  Milnes  has  resigned  from  the  Buffalo.  .Vctt’.r  staff,  to  instructor  of  English,  Ben-  Livoni 

adv^tising  department,  f""”  Earl- Deutsch.  formerly  member  of  the  High  schwl,  Buffalo.  golden  anniversary  this  week  with  a  32- 

Exl*rcss  and  Sews  to  direct  publication  Dailv  Prccc  staff  is  now  Louis  J.  Cxiffcls,  from  state  editor,  papre  special  edition. 

Ir,  '"'Milne  S^e,""  of  EnSfcfa .  Sch^^  Oe.roU  ,V«»,  ,o  staff.  PnrlW  (0,e.)  SI.ru. 

Wrlv^wa,  with  fc'wS.  oViS  ki"  Co"'*'-  I-*-  SS'  '''  Sn''' 

CinriEe  F  Fowler  ireneral  manairer  of  Falls  (Tex.)  Record  News  has  re-  X°Fu  isifw 

ihe'TnlLt.fTo')’  SSSlrS'JeS;  hnnH  from  an  overland  trip  to  the  Ji-  "" 

cS'''ar'OTg™niz'’atilm  Blondy  Cross,  sports,  editor.  ^  ’  7tlirem'’'Brhigf/S\cZi 

teueh^stT’cointrr'" ■”  r.w  ■ 

lobn  Wroten  cashier  for  the  Seattle  Nfws.  Meyer  formerly  was  with  the  J-  H.  Turner  from  assistant  advertising  shipped 

?<or  was  knocked  down  and  injured  by  an  San  Antonio  Ligfit,  and  the  £x/>re5j.  i^nager,  Raleigh  (N  C).  Aews  and  to  the 
■Mor  was  kmxxen  (town  ana  injurea  oy  an  Rrnwn  MrKenrie  snecial  Obserr  er,  to  advertising  manager.  St.  Gazette. 

autn„«,hde  Sept.  17.  _He  ,s  recovertng.  ^Mrs.  J.ra  Brown  MdCenate.^spec^ 

IN  THE  EDITORIAL  ROOMS  for  Los  Angeles  to  accompany  Miss  Grace  W  illiam  H.  Vose,  from  St.  Paul  Dis-  equippec 

T  rx.T,  c.._a_..  _ _ _  Parent,  winner  of  the  Detroit  movie  _ 


sistant  pro'fessor  of  English  at  Schuyl-  Nnos,  to  staff,  Portland  (Ore.)  Sheridan  (Wyo.)  Post-Enterprise,  62- 

II  College,  Reading,  Pa.  Journal.  No  successor  has  yet  been  ap-  page  Annual  Fair  Big  Horn  Mountains 

Frank  Baldwin,  managing  editor,  Wich  ****iFX**i  t  ..  .  edition.  .Aug.  30. 

I  Fnllt  (TpmI  Record  Nmrt  ba«  re-  t-harles  J.  McGill,  from  Copy  desk. 

rnS  from  an  ""rtod  S  to  thv  ■'  ™:  k?'*-  ">  "«■  '’‘^'*^5  AND  EQUIPMENT 

orthwest.  He  was  accompanied  by  f TfTlN’STON-SALEM.  (N.  C.)  SENT- 

londy  Cross,  sports,  editor.  Theodore  E.  Buell,  from  spfirtiiig  de-  ”  I\’KL  has  purchased  an  X-Pattern 

Ben  Mever  has  been  named  news  editor  Times,  to  Sextuple  newspaper  press  from  R.  Hoe  & 

the  Witchita  Falls  (Tex.)  Record  sfan.  Trenton  Times.  ('q^  Inc  \  new  l^page  press  unit  was 

ervs.  Meyer  formerly  was  with  the  J-  H.  Turner  from  assistant  advertising  shipped  this  week  by  the  Hoe  Company 
m  Antonio  Light  and  the  Express.  manager,  Raleigh  (N.  C).  News  and  to  the  Haverhill  (Mass.)  Evening 
Mrs.  Vera  Brown  McKenzie,  special  OJiserrer,  to  advertising  ranager,  St.  Gazette. 

riter  on  the  Detroit  News,  left  Sept.  20  Augustme  (rla.)  Evening  Record.  Ixinsing  (Mich.)  State  Journal  is  now 

r  Los  Angeles  to  accompany  Miss  Grace  William  H.  Vose,  from  St.  Paul  Dis-  equipped  with  its  second  Ludlow. 


j  W.  Clark  is  acting  Sunday  editor  ing  the  last  summer,  has  returned  to' Ohio 

jt  .Arthur  Draper,  fomerly  bead  of  the  State  University,  Columbus.  He  is  editor 
I  huropeart  bureau  of  the  N ew  York  Her-  Lantern,  student  daily. 

I  S  v"'"'’ Robert  W.  Akers  has  resigned  as  5a« 
I  he  .  ew  Yor  o  ,  Mr  Antonio  Evening  News  reporter  to  attend 

“  n  ^  t  the  University  of  Texas. 

'  Draper  had  gone  to  London  to  wind  up  «  •  ^  «  ..  r> 

i  his  affairs  and  was  given  a  farewell  Schoenfield,  spraal  writer,  De- 

(  luncheon  by  the  American  correspondents,  News,  has  moved  to  Ann  Arwr 

Stanley  Walker,  who  resigned,  as  as-  rb/rorJfn 
sistant  night  city  editor  last  spring  has  5  •  »  •  • 

1  returned  to  the  New  York  Herald  Trib-  Edward  Warner  a  writer  of  aviation 
I  line  as  a  reporter.  Other  staff  additions  articles  for  the  Boston  Transcript  under- 
-  are  A.  Barr  Gray,  formerly  of  the  ITorW,  went  a  minor  operation  at  the  Massa- 
Edward  F.  Hall  and  G.  Edward  Pendray.  chusetts  General  Hospital  recently. 

1  Keith  Preston,  conductor  of  “Hit  or  Max  Jacobs.  Rme  University,  has  joined 
I  Miss.”  Chicago  Daily  News  column,  is  the  editorial  staff  of  the  Houston  Press. 
1  author  of  a  bwk,  “Top  O’  The  CTolumn,”  C.  E.  Greene,  sporting  editor  of  the 
I  to  be  published  about  Oct.  1.  Houston  Press,  was  operated  on  Sunday 

*  Dr.  Edward  Durney,  music  critic  of  Sept.  13,  for  appendicitis.  He  is  recov- 
;  the  Buffalo  Evening  News  staff,  is  spend-  ‘‘•‘'nK-  Marshall  McNeil,  telegraph  editor, 
J  ing  a  vacation  in  France,  Italy  and  Switz-  has  been  transferred  to  the  sports  desk 
j  erland.  during  Greene’s  illness. 

:i  Malcolm  W.  Bingay,  managing  editor  Paul  Gaillico,  sporting  editor,  is  acting 
'  of  the  Detroit  News,  has  just  returned  as  managing  editor  of  the  York 

!  from  the  East,  where  the  33rd  Degree  Daily  News  in  place  of  Frank  Hause,  on 
Masonry  was  conferred  upon  him.  vacation. 
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WITH  THE  SPECIALS 

pAUL  BLOCK,  president  of  Paul 
Block,  Inc.,  publishers’  represent* 
lives,  gave  a  dinner  and  theatre  party 
Sept.  18,  to  60  college  men,  who  worked 
during  the  summer  in  the  circulation  de¬ 
partment  of  Pictorial  Review. 

Williams,  Lawrence  &  Cresmer  Com¬ 
pany,  special  representatives.  New  York, 
have  been  apixjinted  to  represent  the 
Long  Beach  (Cal.)  Press-Telegram. 


IS  THE  PRESS  A  PROPHET? 


CIRCULATION  PROGRESS 


Kaltenborn  of  Brooklyn  Eagle  to  Talk 
on  Question  at  Rutgers  Meet 

Interesting  subjects  are  slated  for  dis¬ 
cussion  at  the  fourth  annual  Newspaper  BrooU\n  Eagle. 
Institute,  conducted  by  the  New  Jersey 
Press  Association  and  to  be  held  this 
year  at  Rutgers  University,  New  Bruns¬ 
wick,  N.  J.,  Sept.  28-29. 


Editorial  Circulator  a  Lucky  Find 
Says  Buffalo  Express 


Among  those  who  applauded  the  p, 


Still,  wild  life  is  being  fairly  weHag 
served  in  our  centers  of  populatioa-^ 
...  lumbia  Record. 

Speakers  the  tirst  day  will  include  Prof.  - 

Allen  S.  Will,  Columbia  and  Rutgers,  on  This  cousin  of  the  late  Czar  who 
“Public  Usefulness  of  Schools  of  Journal-  on  hearing  calls  to  the  Russian  tl  jj 
ism”;  Cameron  Beck,  of  the  New  York  will  eventually  come  under  suspicini* 
Stock  Exchange,  “Youth — the  Beginning  being  a  ventriloquist. — Detroit  Neai 

of  Right  Relations”;  H.  V.  Kaltenborn,  - 

associate  editor,  Brooklyn  Eagle,  “The  The  market  for  Cinderellas  has  a 
Press — Prophet  or  Profiteer”;  and  Ed-  appeared  since  it  was  discovered  how« 
ward  McKernon,  eastern  superintendent,  slipper  should  be  applied.— 
Associated  Press,  “Journalism  Unalloyed.”  Times. 

Carl  Dickey,  editor  of  World’s  Work, 
the  only  speaker  scheduled  for  Sept. 


CHANGES  OF  OWNERSHIP 

^LIFFORD  L.  NILES  has  acquired 
Louis  Gardner’s  interests  in  the 
Anamosa  (la.)  Eureka. 

Erasmus  Parent,  editor  of  the  Brook- 
ston,  (Ind.)  News  has  purchased  the 
Kingman  (Ind.)  Star  from  R.  A.  Booe. 

Central  Point  (Ore.)  American  weekly, 
has  been  bought  by  John  B.  Sheley  and 
Fred  Miltenberger  from  W.  G.  Trill,  its 
founder. 

Elmer  J.  Hanna,  editor  of  the  Harbor 
Springs  (Mich.)  Republican  has  pur¬ 
chased  the  plant  and  equipment  of  the 
Levering  (Mich.)  Local  and  will  move 
the  equipment  to  Harbor  Springs.  The 
l(x:al  will  be  discontinued. 

F.  W.  Tilney,  formerly  employed  by 
the  Edmonds  (Wash.)  Tribune-Review 
has  leased  an  interest  in  the  Winters 
(Cal.)  Express.  He  and  his  partner,  C. 
!•'.  Hager,  took  posession  recently. 


.  _  _  — _ *"•  ^  uncultured  man  is  one  who 

29.  The  rest  of  the  day  will  be  devoted  insult  anybody  without  being  rude 
to  table  it.— Washington  Star. 

This  year  the  opening  a  course 

journalism  at  Rutgers  made  possible 
through  the  of  the  New  Jersey 

Directors  of  A.N.P.A.  Meet  coming.  Already  the  gridir  k 

.  making  faces  at  the  midtron. — C A:t-M 

of  the  American  Newspaper  Record. 

Publishers  Association  met  Boston  _ 

Sept.  21.  The  session  was  executive  and  It  easy  to  pick  out  the  poor  |r 
no  .statement  was  issued  to  the  press.  L.  America.  They  wash  their  own  ca- 
B.  Palmer,  association  manager,  declared  Marion  Star. 

was  - 

- - ; — ; -  alchemists  tr 

The  barber  says  it  is  getting  to  the  they  would  be  trying  to  make  Scotch 
Frank  J.  Clancy  pc’^nt  where  the  person  killed  by  an  auto-  stead  of  gold. — New  York  Herald  lii 

T-iT.  Ax-i-  T  .  nioblle  died  a  natural  death. — Waterloo  bune. 

pR.'WK  J.  CLANCY  was  a  darned  (la.)  Times-Tribune.  - 

gfKid  city  editor  but  the  Buffalo  Ex¬ 
press  found  itself  without  a  circulation 
manager  and  searching  its  organization 
year  for  the  man  who  had  shown  the  greatest 
"  aptitude  for  making  good  on  jobs  landed 
on  “Gance”  for  the  place  two  years  ago. 

circulation  manager  who  knows 
every  branch  of  the  editorial  department 
is  a  happy  find— ask  any  of  the  editorial 
executives  of  the  Express — for  he  is 
completely  .sold  on  the  whys  aiul  where¬ 
fores  of  the  news  and  features  of  the 
paper  and  is  not  always  crying  about 
what  he  could  do  if  the  hardboiled  crew 
upstairs  would  give  him  a  paper  built 
after  his  ideas. 

- „  - „  _  ,  _  Qancy  started  his  newspaper  career 

was  won  by  the  engineering  department  Jn  the  most  unpopular  department  of  the 
team,  composed  of  C.  Hertgen,  F.  San-  Elmira  Advertiser.  He  became  proof- 
derson,  E.  Frank,  _S.  Holt,  J.  Schottler,  reader  in  1910  after  coming  out  of  Union 
.•\.  Miller  and  A.  Sievert.  College.  He  took  a  short  cour.se  on  the 

-  street  and  then  became  telegraph  editor. 

ASSOCIATIONS  I"  1913  he  joined  the  Express  as  tele¬ 

graph  editor  and  went  from  there  to 

SAN  FRANCISCO  PRESS  CLUB  at  Alhany  to  cover  the  state  capital.  In 
its  annual  election  Sept.  10,  elected  1917  he  became  city  editor. 

George  C.  Behrens  president,  succeediiin  This  gives  you  a  slant  on  “Gance.” 

Joseph  M.  Cauthon.  Other  officers  VVhile  telegraph  editor  he  became  inter- 
elected  were:  A.  C.  Bartlett,  vice  pres-  ested  in  the  ticking  of  the  .sounder  and 
ident;  C.  B.  Peeke,  secretary;  Frank  night  after  night  practiced  until  he  be- 
Connolly,  treasurer;  Thomas  J.  Bellew,  came  proficient.  He  became  so  goo<l 
librarian;  George  Mullany,  Ed  R.  that  many  a  time  the  night  .vire  of  the 
Hughes,  William  B.  Fletcher,  Abe  -A.  P.  would  call  him  after  “30”  had  been 
Kemp.  Ra.ph  Cromwell  and  Frank  Riven  and  the  operator  had  gone  home 
Fisher,  directors.  shoot  him  a  latt  oulletin. 

.  J  .  .  /ii  u  than  a  year  after  he  was  in  the 

Los  Angeles  Advertising  Club  re-  jjusiness  office  he  was  elected  a  mem^r 
launched  a  membership  drive  for  board  of  directors  of  the  J.  N. 

1,000  members,  and  completed  plans  for  Matthews  Companv,  owners  of  the  Ex- 
tlie  construction  of  a  combined  club  and  press. 

office  building  on  property  owned  by  the  There  is  no  flash  aliout  Mr.  Gancy. 
club.  Officers  of  the  club  are:  pres-  pjg  has  the  reputation  for  wasting  less 
ident,  Irving  R.  Smith,  circulation  man-  words  than  any-body  else  around  the  shop, 
ager  of  the  Los  Angeles  Tmes;  first  ft  is  a  treat  to  watch  him  at  a  bi-weekly 

vice-president,  Herman  A.  Nater,  as-  conference  of  district  agents.  He  listens 

sistant  to  the  president,  Bank  of  Italy;  jf,  adds  a  word  or  two  of 

second  vice-president,  E.  J.  LaFon,  advice,  and  then  the  agents  go  out  and 

realty  man;  secretary-treasurer.  J.  G.  work  with  enthusiasm. 

Jeffery,  director  of  public  relations,  Los  Gancy  is  33  years  old 

.Angeles  Railway;  club  counsel,  Ray  E.  ^  _  - - -  - — 

Nimmo,  attorney;  and  Donald  K.  Ellis  County  (Tex.)  Press  Associa- 
Thomas,  executive  secretary.  tion  was  organized  at  a  recent  meeting 

TA  1  At-  Aj  •  rti  u  cc  A  in  Ennis.  C.  A.  Nowlin  of  Rice  was 
Duluth  Advertising  Club  officers  president;  Jess  P.  Chambless. 

were  installed  Sept.  10.  .^ey  are.  vVaxahachie.  vice-president;  Mrs.  Cora 
Charles  T  Hathaway,  president ;  John  p  secretary-treasurer. 

.Stone  Pardee,  vice  president,  John  J.  Newsboys  Benevolent  Asso- 

McDonald.  Jr.,  secretary-treasurer.  elation  has  elected  oncers:  Chair- 

man  of  the  board  of  directors,  Peter 
Oklahoma  Press  Association  will  Di  Pascuali;  president,  Leonard 
meet  with  Gov.  M.  E.  Tripp  to  dis-  Runallo;  vice-president,  John  Ferris; 
cuss  establishment  of  a  state  printing  secretary.  Gasper  Monte;  treasurer, 
plant  in  the  Oklahoma  penitentiary,  on  Billy  Teresi;  recording  secretary, 

Editor’s  Day  at  the  State  Fair,  Oct.  2.  Peter  Smith. 


The  difference  between  law  and 
tom  is  that  it  takes  a  lot  of  nen 
violate  a  custom. — Waterbury  Ama 


SCHOOLS 

'C'XTENSION  Division  of  Washington 
^  University  has  taken  over  the  educa¬ 
tional  work  of  the  Advertising  Club  f)f 
St.  Louis,  effective  Oct.  1.  The  first  year 
course  in  “General  Principles  of  .Adver¬ 
tising,”  will  be  taught  by  Joseph  P.  Lick- 
lider,  account  executive  of  D’arcy  Ad¬ 
vertising  Company.  The  second  y"’'- 
course  on  “Copy  Writing,”  will  be  given 
by  Robert  E.  Kane,  Fisher-Brown  Ad¬ 
vertising  Agency,  and  the  third-year 
course  on  “Advertising  Campaigns,”  wiji 
lie  given  by  Daniel  A.  Ruebel,  vice-presi¬ 
dent,  Chappelow  Advertising  Company. 


Not  Merely 
More  Revenue 


“Church  advertising  has  a  value  to  the  news¬ 
paper  out  of  all  proportion  to  the  revenue  it 
produces,  for  church  advertising  attracts  to  the 
paper  the  better  element  of  the  community  and 
increases  the  percentage  of  that  element  through 
its  missionary  work.” 

So  says  M.  J.  A.  McDonald,  Qassified  Advertising 
Manager  of  the  Oakland  Tribune,  in  an  article  in 
the  August  issue  of  The  Classified  Journal. 

Newspapers  reach  more  people  daily  than  any 
other  medium  in  the  world.  Probably  no  other 
medium  has  such  an  opportunity  to  promote  a 
healthy  civic  morale,  and  cleaner,  better  business. 

Develop  a  page  in  your  paper  devoted  to  church 
news  and  church  advertising  and  watch  its  growth 
and  influence.  Watch  for  an  increase,  too,  in  your 
business,  prestige,  and  profits. 


Do  you  want  us  to  send  you  plans  and  copy  for 
starting  a  church  page  in  your  paper? 


Church  Advertising  Department 

Associated  Advertising  Clubs 
383  Madison  Avenue 
New  York,  N.Y. 
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in  the  World  ® 

Miami  Herald 

Continues  to  Hold  its  Leadership  Among  Six  and  Seven 
Day  Newspapers  During  First  Eight  Months  of  1925 


Seven  Days  a  W eek 

Leaders 

MIAMI  HERALD  25 

.464,992 

Detroit  News . 

21,203,392 

Chicago  Tribune . 

19,610,208 

New'  York  Times . 

17,334,054 

Washington  Star  . 

16,286,922 

Pittsburg  Press . 

15,105,622 

Six  Days  a  Week  Leaders 

MIAMI  HERALD 

18,973,073 

Detroit  News . 

...15,532,986 

Washington  Star  .  . 

. .  .11.983,948 

Chicago  Tribune  . . . 

...11,977,5.54 

Pittsburg  Press  .... 

. . .  10,505.572 

New  York  Times  . . 

. . .  10.36+.806 

The  iVIiami  Herald  is  a  member  of  the  Associated  Press  and  receives  the  com¬ 
plete  service  of  that  organization.  Five  Associated  Press  leased  wires  bring  the  serv¬ 
ice  into  the  Herald  office.  The  Sunday  Miami  Herald  is  the  only  Miami  Sunday 
paper  receiving  the  Associated  Press.  Supplementary  news  service  is  received  over 
leased  wires  of  the  United  News.  The  Herald  is  the  most  extensively  illustrated 
newspaper  in  the  South,  maintaining  a  staff  of  five  news  photographers  and  a  thor¬ 
oughly  equipped  engraving  plant.  The  Herald  has  a  special  correspondent  in  every 
city  and  town  in  Florida. 

Dltaml 

“FLORIDA’S  MOST  IMPORTANT  NEWSPAPER” 

I  FRANK  B,  SHUTTS,  Publisher 

Greatest  Circulation  Week  Days  or  Sunday  in  Miami,  Suhurhan  and  Lower 

East  Coast  Territory 
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ADVERTISING  AGENCY  AFFAIRS 


Etbii*,  Kip  &  Hackett,  Inc.,  Open  New  England  Office — L.  W.  EllU 
Resigns  from  H.  W.  McCann  Company — Where  Radio 
Firms  Are  Placing  Accounts 


A  NEW  ENGLAND  office,  at  Spring- 
field,  Massachusetts,  has  been  opened 
by  Evans,  Kip  &  Hackett,  Inc. 

H.  E.  Osteyee,  for  several  years  presi¬ 
dent  of  the  Constructive  Advertising 
Agency  in  that  city,  has  been  apponited 
manager.  Evans,  Kip  &  Hackett,  Inc., 
have  taken  over  the  acounts  of  that 
agency. 


Lynn  W.  Ellis,  since  1919  vice-president 
of  the  H.  W.  McCann  Company,  has  re¬ 
signed  from  that  agency  effective  Sept. 
.10. 


.Advertising  agencies  appointed  this 
week  to  handle  various  radio  accounts 
include;  William  H.  Rankin,  De  Forest 
Radio  ('ompfiny,  Jersey  City;  Bellamy- 
Xe'T  Company,  Cliicago,  Holmes  Elec¬ 
trical  Manufacturing  Company;  Dominion 
.Advertisers,  Limited;  Dominion  Thermo- 
dyne  Radio,  Ltd.,  Montreal. 

Peter  Keringer  and  Frank  Meyers, 
formerly  associated  with  the  Charles  H. 
Fuller  Company,  have  opened  an  adver¬ 
tising  agency  at  22  West  .Monroe  street, 
Chicago.  They  have  the  accounts  of  the 
Plaiiidering  School  of  Music,  S.  L.  Mc- 


Wethy  Company,  and  the  Charles  -A. 
Bertram  Drug  Company. 

The  advertising  service  formerly  con¬ 
ducted  under  the  name  of  Russell  T.  Gray, 
130  N.  Wells  street,  Chicago,  has  been 
incorporated  as  Russell  T.  Gray,  Inc.  The 
organization,  as  heretofore,  will  handle 
industrial  accounts  exclusively. 


The  Dayton  .Advertising  Company, 
Dayton,  O.,  has  been  incorporated  with 
$30,000  capital  hy  Frank  J.  Steffen  and 
others. 


Joseph  P.  Licklider,  account  executive 
of  the  D’Arcy  Advertising  Company,  has 
been  nominated  for  president  of  the  Ad¬ 
vertising  Club  of  St.  Louis.  The  annual 
election  will  be  held  Oct.  5. 


Daniel  .A.  Ruebel,  vice-president  of  the 
Chappelowx  .Advertising  Company,  St. 
Louis,  won  the  Glohc-Dcmocrat  Cup  for 
the  lowest  ringer  score  of  the  season  of 
five  golf  tournaments  held  by  the  St. 
Louis  Advertising  Men’s  Golf  Asso¬ 
ciation.  The  cup  was  the  gift  of  E. 
Lansing  Ray,  editor  and  publisher  of  the 
Globe-Democrat,  and  becomes  Mr.  Rue- 
bel’s  permanent  property. 


JOHN  W.  HUNTER  DIES 


Wat  Formerly  Part  Owner  of  Grand 
Rapidt  and  Washington  Dailies 

John  W.  Hunter,  widely  known  in 
middle  western  and  Capital  newspaper 
circles,  was  buried  Saturday,  Sept.  19, 
at  his  old  home.  Grand  Rapids,  Mich. 
He  was  for  many  years  business  manager 
of  the  Cliicago  Journal,  under  Ralph 
Booth  and  John  C.  Eastman. 

Two  years  after  Mr.  Eastman  bought 
out  the  Scripps  interests,  Mr.  Hunter 
became  publisher  and  part  owner  of  the 
Grand  Rapids  Post,  later  publishing  and 
acquiring  an  interest  in  the  IVasliington 
Herald.  He  spent  several  years  in  ad¬ 
vertising,  being  associated  with  Roy 
Keator  in  Chicago.  Surviving  are  his 
widow  and  two  daughters,  Mrs.  Edward 
De  Windt  of  Saginaw  and  Mrs.  M.  A. 
Merrill  of  Lansing. 


dl^fattuart} 

/^Tis  Gray  Cross,  manager  of  the  local 
display  advertising  department  of  the 
Salt  Lake  City  Tribune  is  dead  following 
a  brief  illness.  He  was  born  in  Salt  Lake 
City  in  1875. 

Henry  C.  Earles,  60,  editor  and  pub¬ 
lisher  of  the  Penn  Van  (N.  Y.)  Demo¬ 
crat  for  the  past  14  years,  died  recently 
at  his  home  in  that  city. 


FRtU)ERicK  C.  Schneider,  75,  formerly 
associated  with  the  Hamilton  (O.)  Tele¬ 
graph  and  News,  died  recently. 

Harold  Hari^ow’,  28,  former  advertis¬ 
ing  manager  of  the  CaruthersviUe  (Mo.) 
.‘\rgus-Dcmocrat.  died  at  his  home  in 
Parsons.  Kan.,  from  the  effect  of  being 
gassed  in  F'rance  during  the  world  war. 
He  was  formerly  circulation  manager  of 
the  Parsons  Republican  and  assistant  ad¬ 
vertising  manager  of  the  Parsons  Sun 
before  going  to  CaruthersviUe. 

R.  R.  Glenn,  44,  chief  copy  reader  of 
the  Central  Advertisers’  Company  of 
Wichita,  died  following  an  illness  of  two 
weeks.  He  had  been  formerly  chief  copy 
reader  of  the  Southwest  .Advertising 
Agency  in  Oklahoma  City. 

Andrew  Johnson,  67,  dean  of  San 
Francisco  newspaper  librarians,  died  re¬ 
cently  at  his  home  in  San  Rafael.  For 
13  years  he  had  charge  of  the  San  Fran¬ 
cisco  Examiner’s  Morgue.  For  many 
years  he  was  editorial  secretary  of  the 
old  Morning  Call. 

John  A.  Lawyer,  former  editor  and 
part  ow'ner  of  the  Altoona  (Pa.)  Times 
died  recently.  Mr.  Lawyer  helped  to  or¬ 
ganize  and  took  active  part  in  the  Penn¬ 
sylvania  State  Editorial  Asociation. 

C.  E.  Whitney,  54,  former  city  circu¬ 
lation  manager  for  the  Wichita  (Kan.) 
Beacon,  and  the  oldest  employe  of  that 
paper  in  point  of  service,  died  at  his  home 
Sept.  19,  from  the  effects  of  an  injury 
received  four  years  ago. 


THE  AVERAGE  READER  OF 
THE  NEW  YORK  TIMES 
DESCRIBED 

In  a  recent  address  to  the  New  York  Advertising  Club, 
Frank  Crowninshield,  editor  of  Vanity  Fair,  said: 

“The  most  honest  advertising  in  the  world  is  found  right  here 
in  America.  I  remember  that  thirty  years  ago  the  present  pub¬ 
lisher  of  The  New  York  Times  decided  that  the  policy  of  his 
paper  would  be  unswerving  honesty,  truthful,  sincere  advertise¬ 
ments  and  editorial  content.  Today  his  newspaper  is  perhaps 
the  greatest  newspaper  property  in  the  world.” 

Mr.  Crowninshield  declared  that  every  advertising  copy¬ 
writer  visualizes  the  kind  of  reader  he  is  writing  for. 

“As  an  example,”  he  suggested,  “take  the  man  who  is  writing 
an  advertisement  for  The  New  York  Times.  He  thinks  of  the 
reader  of  that  copy  as  an  honorable,  intelligent,  industrious 
man  who  has  a  little  money,  is  doing  his  best  to  make  a  place 
for  himself  in  the  community,  and  who  believes  in  America.” 


ADVERTISING  NOTABLES 
HONOR  C.  H.  STODDART 


Brilliant  Gathering  Pays  Tribute  to 
Dean  of  Chicago  Ad  Men  on 
Completion  of  50  Years 
in  Profession 


Notables  in  the  newspaper  and  adver¬ 
tising  fields  from  all  over  the  country 
gathered  at  the  Blackstone  Hotel,  Sept. 
2l,  to  give  honor  at  a  golden  jubilee  din¬ 
ner  to  Charles  H.  Stoddart,  who  on  that 
day  completed  50  years’  service  as  news¬ 
paper  representative  and  advertising 
agent  in  Chicago. 

There  were  more  than  500  in  attend¬ 
ance,  and  Mr.  Stoddart  was  visibly  af¬ 
fected  at  the  honor  paid  him  as  the 
“dean  of  ad  men”  in  Chicago. 

For  39  of  his  50  years  in  business,  Mr. 
Stoddart  has  been  representative  of  the 
Frank  A.  Munsey  Company,  and  Mr. 
Munsey  was  among  those  who  journeyed 
west  to  be  present  at  the  dinner. 

Douglas  Malloch  of  Chicago ;  A.  D. 
Lasker,  of  Lord  and  Thomas;  Col.  J.  B. 
McLean  of  Toronto;  George  M.  Rey¬ 
nolds  of  the  Continental  and  Commercial 
Bank;  Wilbur  D.  Nesbit,  Ray  Woltz, 
Rev.  Von  Ogden  Vogt  and  Gilbert  'T. 
Hodges  sat  with  the  honor  guest. 

Many  of  those  present  were  younger 
men,  who  had  gained  their  experience 
under  Mr.  Stoddart’s  tutelege. 

-A  partial  list  of  guests  included :  James 
O’Shaughnessy,  executive  secretary  of 
the  American  Association  of  Advertising 
.Agencies ;  Arthur  Newmeyer  of  the 
New  Orleans  Item;  E.  S.  Friendly  and 
H.  B.  Fairchild,  of  the  New  York  Sun; 
E.  T.  Meredith,  publisher  of  Successful 
Farming,  Des  Moines ;  Lafayette  Young, 
Jr.,  Des  Moines  Capital;  Archibald  J. 
McFaul,  Chicago  Herald  and  Examiner; 
Robert  C.  Wilson  of  McCall’s  MagaHne; 
George  Krogness,  San  Francisco;  Wil¬ 
liam  H.  Rankin,  William  H.  Rankin 
■Agency,  New  York ;  H.  K.  Clark,  Chi¬ 
cago  representative  of  the  New  York 


Sun;  hraiik  D.  Webb,  Baltimore, 
William  Carlyle,  Crowell  Publishing 
Company;  W.  B.  Boyd,  Curtis  Publish¬ 
ing  Company ;  George  Burbach,  St.  Lovii 
Post-Dispatch;  Howard  P.  Ruggles  and 
J.  B.  Montgomery,  New  York.  k 

The  Chicago  committee  which  made  ■ 
the  arrangements  for  this  expression  of  I 
affectionate  esteem  for  Mr.  Stoddart  in- 1 
eluded  Stanley  Clague,  chairman ;  Homo 
J.  Buckingham,  W.  Frank  McClure,  Reu¬ 
ben  H.  Donnelley,  Roscoe  J.  Raney, 
Charles  H.  Porter,  Ray  Woltz,  Lloyd 
Maxwell,  Robert  Virtue  and  Frank  H. 
Thomas. 

Mr.  Woltz  and  Wilbur  D.  Nesbit  were 
toastmasters. 


Miss  Margery  Maxwell  of  the  Chicago 
Civic  f)pera  Company,  who  broke  a  con¬ 
cert  tour  in  the  east  to  attend  the  dinner, 
sang.  Mr.  Stoddart,  she  said,  was  in¬ 
strumental  in  getting  her  her  first  public 
recital,  which  resulted  in  her  engagement 
by  the  company. 

Following  the  dinner  Mr.  Munsey  in¬ 
spected  the  Chicago  Tribune  plant. 


Westcheater  Editors  to  Organize  I 

Publishers  of  weekly  newspapers  in  I 
Westchester  County,  New  York,  number-  ■ 
ing  more  than  30  will  meet  to  organize 
an  editorial  association  Friday  evening,  ■ 
Oct.  2,  at  a  dinner  and  business  session  I 
to  be  held  in  the  White  Swan  Inn,  White  1 
Plains.  Don  C.  Seitz,  of  the  New  York  ■ 
World  will  speak.  Another  speaker  will 
be  Jay  W.  Shaw  of  Elmira,  executive 
secretary  of  the  New  York  Press  Asso¬ 
ciation.  Arrangements  for  the  organiza-  I 
tion  of  Westchester  editors  are  in  the  I 
hands  of  Thomas  M.  Kennett,  publisher  | 
of  the  Pelham  Sun,  and  Maj.  C.  E.  Love- 
joy,  publisher  of  the  Bron.vville  Press. 


Herrick*  Write  Life  of  Bryan 

Genevieve  Forbes  Herrick,  of  the  Chi¬ 
cago  Tribune  local  staff,  and  her  hus-  ■ 
band,  John  Origeti  Herrick,  editorial  I 
writer,  are  joint  authors  of  “The  Life  | 
of  William  Jennings  Bryan,”  the  first  bi-  I 
ography  of  the  Great  Commoner. 


A  Single 

Advertising  Appropriation 

Will  cover  the  two  publications  that  reach  those  who  control  the 
national  advertising  of  the  United  States  and  Great  Britain. 

EDITOR  &  PUBLISHER 

New  York 
and 

ADVERTISING  WORLD 

London,  Eng. 

have  entered  into  an  agreement  in  respect  to  editorial  and  adver¬ 
tising  representation  in  their  representative  fields  and  thereby 
afford  a  single  source  of  information  and  service  for  those  inter¬ 
ested  in  international  marketing  and  advertising. 

Combination  Advertising  Rates  for  12  Insertion  Contract 

Full  Page . $280.00  per  insertion 

Half  Page .  145.00  per  insertion 

Quarter  Page...  82.50  per  insertion 


You  are  cordially  invited  to  communicate  with  Eoitoi  &  Puilmhu, 
Suite  1700  Times  Building,  New  York,  for  further  details  of  circulation, 
e^torial  policy  and  mechanical  requirement*  of  AnvziTlsiHO  Woild.  This 
office  can  be  of  great  assistance  to  manufacturers  who  desire  information 
in  regard  to  marketing  conditions  of  Great  Britain.  Publishers  of  leading 
American  newspapers  will  also  avail  themselves  of  this  opportunity  to  de¬ 
liver  their  messages  to  the  largest  advertisers  of  Great  Britain,  many  of 
whom  are  keenly  interested  in  the  markets  of  America. 


Advertising  World 

14  King  Street 
Coveat  Garden,  W.  C.  2 
London,  England 
Telephone:  Gerrsrd  76 IS 
Ceble  AddreM  i 

ECOPUBLISH,  RAND,  LONDON 


Editor  8C  Publisher 

1700  Times  Building 
Broadway  at  42d  St. 

_  New  York,  N.  Y. 

Telephones : 

Bryant  3052  -  BOSS  -  3054  •  3055  -  3056 
CebI  Address:  EDPUB,  NEW  YORK  ' 


CENTURY  EXPANDED  *  BENEDICTINE  •  ELZEVIR  ^ 
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BODONI 


CASLON  OLD  FACE 


CLOISTER  BOLD 


EFFECTIVE  TYPOGRAPHY 

Increases  the  Volume  of  Advertising 

BETTER  RESULTS  FOR  THE  ADVERTISER  MEAN 
GREATER  LINEAGE  FOR  THE  NEWSPAPER 

Today,  as  never  before,  advertisers  are  studying  typography  and 
its  effect  on  advertising  results.  They  are  learning  how  much  effec¬ 
tive  display  and  intelligent  selection  of  type  face  can  increase  the 
value  of  their  space. 

LINOTYPE  TYPOGRAPHY  permits  you  to  give  your  advertisers 
the  faces  they  want — economically  machine-set. 

CONTINUOUS  COMPOSITION  on  the  Linotype  permits  you  to 
give  them  the  display  they  want.  Body  type  and  display  can  be 
set  on  the  same  machine.  Faces  from  all  magazines  can  be  mixed 
in  the  same  line. 


Model  25 

T wo  standard  main 
magazines  interchange¬ 
able  with  other  Lino¬ 
types.  Faces  from  both 
magazines  mixed  in  the 
same  line.  All  magazines 
quickly  changed  from 
the  front. 

t”*«LINOTYPE>«-: 


Model  26 

Just  like  the  Model 
25  ivith  the  addition  of 
two  standard  auxiliary 
magazines.  All  maga¬ 
zines  operated  from  a 
single  power-drivenkey- 
board. 

[•“"UNOTYPE"-- 


MERGENTHALER  LINOTYPE  COMPANY 


Brooklyn^  New  York 


SAN  FRANCISCO  CHICAGO 

CANADIAN  LINOTYPE  LIMITED.  TORONTO 
Agencies  in  the  Principal  Cities  of  the  W arid 


NEW  ORLEANS 


L  'ON  aiALS  QTO  •  HOTOOS  •  IWHN3n3H3 


^5555 


Composed  entirely  on  the  Linotype  in  the  Bodoni  Series  except  for  large  title-line 


BENEDICTINE  BOOK  •  BODONI  BOLD  •  ANTIQUE  ’  CENTURY  BOLD  • 
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WITH  THE  GENERAL  ADVERTISERS 


Obtaining  Facts  For  Sole  Leather  Advertisements — 
Waterman  Using  Newspapers  in  Broadcast  Tie-up — 
Forhan  Company  Offering  Stock  Shares 


OOW  facts  are  obtained  to  be  used  in  ti 

newspaper  advertisements  promoting  L 
leather  soles  for  golf  slujes  was  told  n 
Editor  &  Publisher  this  week  by  George  t 
A.  Miller,  advertising  manager,  American 
Leather  Producers,  Inc.,  New  York.  e 
A  special  representative,  he  said,  is  sent  t 
to  all  important  golf  tournaments  to  1 
gather  statistics  on  what  kind  of  shoes 
participants  are  wearing  and  this  data  c 
is  used  in  paid  copy  placed  in  newspapers,  s 
Thus  Miss  Margaret  Grace  Wisnom  v 
will  attend  the  Women’s  National  Cham-  t 
pionship  tournament  of  the  United  States  c 
Golf  Association  at  St.  Louis  Sept.  28  to 
Oct.  3  and  a  series  of  newsey  advertise-  s 
ments,  it  is  expected,  will  be  written  t 
around  the  material  she  obtains.  1 

The  same  representative  attended  the 
National  Amateur  golf  tournament  at  : 
Oakmont  recently,  and  on  Sept.  18,  ad-  i 
vertisements  measuring  125  lines  on  four  i 
columns  were  placed  in  a  list  of  13  news¬ 
papers  under  the  caption  “What  Real  1 
Golfers  Prefer.”  ] 

Text  of  the  copy  read:  “In  the  1925 
National  Amateur  Golf  Tournament  at 
Oakmont  the  finalists,  semi-finalists  and 
all  of  the  other  players  in  16  who  quali-  , 
fied  wore  leather  shoes  with  leather  soles 
and  metal  spikes.  In  fact,  155  per  cent 
of  all  who  entered  the  tournament  wore 
the  same  dependable  type  of  shoe.” 

The  representative  obtained  names  of 
all  the  players,  the  kind  of  shoes  and  belts 
they  wore,  and  the  kind  of  golf  bags  they 
carried. 

The  Bureau  of  Advertising  of  the  Am¬ 
erican  Newspaper  Publishers’  Association 
estimated  that  the  American  Leather  Pro¬ 
ducers,  Inc.,  invest  $200,000  a  year  in 
newspaper  space.  The  account  is  handled 
by  the  Patterson- Andress  Company,  Inc., 
New  York  agency. 

Selling  pies  through  newspaper  adver¬ 
tising  has  been  found  profitable  by  the 
Simon  Hubig  Company,  the  merits  of 
whose  “famous  honey  fruit”  products  are 
told  in  copy  prepared  and  placed  by  the 
Wimberly  Agency  of  Fort  Worth  to  be 
run  in  newspapers  exclusively.  Four  to 
30-inch  ads  three  or  four  times  a  week 
will  appear  in  Houston,  San  Antonio, 
Fort  \Vorth,  Dallas,  New  Orleans,  Mem¬ 
phis,  Atlanta,  Birmingham,  Cincinnati  and 
Louisville.  Simon  Hubig  matriculated  as 
a  pie  baker  at  Newport,  Ky.,  50  years  ago, 
and  since  his  company  opened  its  first 
bakery  at  Fort  Worth  eight  years  ago, 
nine  plants  have  been  established  in  the 
other  cities  mentioned  above.  This  year’s 
total  production  of  the  10  bakeries  is  es¬ 
timated  at  more  than  25,000,000  pies. 

Some  newspapers  are  being  used  in  tie- 
up  copy  with  the  radio  broadcast  adver¬ 


tising  campaign  started  this  week  by  the 
L.  E.  Waterman  Company,  fountain  pen 
manufacturers.  The  Waterman  radio  en¬ 
tertainments,  lectures  under  the  title 
“Points  of  Progress,”  are  being  broadcast 
every  Wednesday  evening  from  ten  sta¬ 
tions  of  the  American  Telephone  and 
Telegraph  Company  hook-up. 

In  the  first  newspaper  advertisement, 
calling  attention  to  the  radio  venture,  it  is 
suggested  that  readers  may  go  to  stores 
where  Waterman’s  fountain  pens  are  sold 
to  obtain  “applause  cards.”  This  is  the 
only  sales  appeal. 

Concerning  the  radio  entertainment  it¬ 
self,  the  copy  states :  “It  seems  fitting 
that  the  topic  of  the  first  talk  should  be 
Richelieu,  to  whom  is  credited  the  saying 
‘The  pen  is  mightier  than  the  sword,’  but 
as  a  matter  of  fact  no  reference  whatever 
is  made  to  pens  in  the  lecture,  it  being 
wholly  literary.” 

E.  H.  Waterman  is  the  firm’s  adver¬ 
tising  manager  and  the  account  is  handled 
by  the  E.  T.  Howard  Company,  New 
York  agency. 


Other  companies  which  have  recently 
decided  to  use  air  advertising,  with  pos¬ 
sible  newspaper  hook-ups,  include  the 
Larkin  Company  of  Buffalo,  the  Davis 
Baking  Powder  Company  and  the  Wash- 
burn-Crosby  Company. 

The  Forhan  Company,  a  big  investor 
in  advertising,  announced  this  week  an 
offering  for  public  subscription  of  101,250 
shares  of  Class  A  participating  no  par 
value  stock  at  $17.75  a  share.  The  offer¬ 
ing  is  being  made  by  a  group  headed  by 
Lage  &  Co.,  and  West  &  Co.  Average 
annual  earnings  of  the  company  for  the 
last  three  years  and  eight  months  are  de¬ 
clared  to  be  $463,943. 

The  Bureau  of  Advertising  of  the  Am¬ 
erican  Newspaper  Publishers  Association 
announced  this  week  three  additions  to 
its  lists  of  estimates  covering  the  1924 
advertising  investments  by  general  adver¬ 
tisers.  They  are :  Chandler  Motor  Car 
Company,  $482,000;  Qeveland  Automobile 
Company,  $400,000 ;  and  American  Leather 
Producers,  Inc.,  $200,000.  Estimates  giv¬ 
en  for  the  two  motor  companies,  it  is 
pointed  out,  do  not  include  the  amounts 
invested  in  newspaper  space  by  local  deal¬ 
ers. 

The  Willys-Overland  Company  will 
earn  about  $17,000,000  this  year,  before 
taxes,  John  N.  Willys,  president,  said  this 
week.  He  estimated  earnings  for  the 
third  quarter  will  be  in  the  neighborhood 
of  $3,500,000  and  in  the  fourth  quarter 
about  $2,500,000. 


THE  WIDOW’S  MIGHT” 

New  Marriage-Problem  Serial 

Bv  HAZEI.  DEYO  BATCHELOR 


HI 


X  Blak.'  I 


Treating  the  Problem ;  Are  Widows 
More  Alluring  to  Men  Than 
Unmarried  Women? 

Complete  in  a  Nine  Weeks’  Run 
of  54  (800 -word)  Installments 

Wire  for  Samples 
and  Terms 


PROVED 

LEADERSHIP 

The  iLafeelanti  g>tar-f:ele- 
gram  led  entire  South  in 
volume  of  advertising  in 
cities  of  25,000  population 
during  first  six  months  1925 
and  was  second  in  entire 
country. 

The  ^tat-tCtUgraiU  is  only 
A.B.C.  paper  in  Lakeland 
and  Polk  County. 

The  leadership  gained  by 
the  iLafeelanti  gitar-Celegram 
in  advertising  and  circula¬ 
tion  proves  it  to  be  one  of 
Florida’s  dominant  news¬ 
papers. 

JEakrlattfi 
^tar-  ®rlr0ram 

Represented  by 

FROST,  LANDIS  &  KOHN 


LEDGER  SYNDICATE 


NEW  YORK 

ST.  LOUIS 


CHICAGO 


ATLANTA 


Independence  Square 


Philadelphia,  Pa. 
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I  aAiiaNAi. 

rag-tiCTimoii , 


Make  E^etyWedL 

Bae-taKHiaaWKk 


Nine  Out  of  Ten  Fires  Are  Preventable! 

BUILD  FIRESAFE 


I  NATIONAL 


Make  EmyWedi 
DN'FwimknUfcdi 


A  Message  of 
Security 

Were  all  banks  to  pay  double  interest  on  sav¬ 
ings,  the  yearly  amount  would  just  equal  the 
annual  loss  by  fire  in  the  United  States. 

The  only  way  to  combat  this  enormous  waste 
is  to  build  firesafe.  Every  home-builder  and 
contractor  must  consistently  build  out  fire. 

Our  community  will  become  a  better  place  in 
which  to'  live  only  when  firesafe  construction  is 
used. 

When  YOU  Build— Build  FIRESAFE 


WHAT  IF  YOUR  OWN  PLACE 
SHOULD  BURN? 


Back  in  tht  daya  when  yoa  were  ji  boy*  what 
fun  it  was  to  watch  a  Ai%t 
What  a  thrill  you  got  out  of  dashing  down  the 
street — perhaps  in  the  very  dead 
of  night!  I  ^  .  7^ 

_  nrclMtlgf 

The  terrifying  peals  of  a  stsmtwym 

brasen-throsted  bell  gave  wings 
to  your  feet.  Voices  tense  with  * 

excitement  called  to  one  another.  t  a 

All  along  the  way  the  windows  rr^^mf'^-i 

of  houses  flew  open.  Off  in  the  SkcSirfa— 

'diatgnce  you  could  see  an  angry 
glare  reddening  the  sky.  ^  lUsedM  a 

Yes,  it  was  great  sport  to  run  ys.sosiw 

t6  a  Are— back  in  the  boyhood  *^t?rT*** 

days.  nimc  nnrn  t 

It  is  different  now.  A  Are  has 
become  something  to  think  about 
mighty  seriously.  It  means  a  lose  even  tragedy 
— to  someone.  And  although  insuranee  may  cover 
part  of  the  loss,  this  merely  means  that  the  cost  is 


nrc  iMt  !■  fte  Uttted  Stolet 


NiMC  nnrn  ovr  op  tcn  ate 


distributed  among  many — an  expense  that  amounts 
to  16  each  year  for  every  man,  woman  and  child 
in  the  United  States. 

What  if  Are  should  start  in 
yeur  own  place  of  basin  ass  or 
Jtttbd  Stllet  perhaps  worse,  your  home.  SufK 
^  ^  pose  it  should  break  out  this  very 

[Jy  irumrud  night? 

ikm  mmy  »  Are  yott  protected  by  Aresafs 

^  construction?.  If  not,  you  are 

HMwrydRy.  gambling  with  your  peace  of 

j  f  mind,  perhaps  with  your  own  life 

— and  the  lives  of  others. 

ter  day. 

try  htm-  Finally,  rSmember  that  Aresafs 

^  *****  construction  actually  coots  leas 

OP  TCN  asc  eonstraction  which  is  not 

Aresafs. 

That  is  becanss  you  aavs  on  re« 
pairs.  You  savs  on  depreciatioo.  And  yon  save 
on  insuranee.  When  you  baild->«o  nutter  what 
-"build  so  it  won’t  bum ! 


Every  Eighty 
Seconds 

a  fire  department  makes  a  call.  Loss  to  the  un- 
fortunate  owner  whose  house  bums  often 
becomes  a  burden  under  which  he  struggles  for 
yean. 

Make  certain  that  fire  will  not  make  a  total 
loss  of  your  home  by 

INSURING  YOUR  HOME 

with  a  policy  from  the . 

Insurance  Company. 

Sufficient  insurance  plus  firesafe  construction 
makep  a  team  that  even  Demon  Fire  cannot  over¬ 
come.  Rates  and  amount  of  insurance  allowable 
on  your  home  given  upon  request 
Every  loss  promptly  paid  for  more  than 

ONE  HUNDRED  YEARS 

Asm«*  .  .  .  $10,000,000.  StToogas 

Liabilitia,  .  $10,000,000.  Gibraltar 

[Signalars] 

Life  laearanca — AutowMrbiU  loMnnce 


SAVE  MONEY 
Plan  Your  Home  Right 

Upon  your  choice  of  architect  depends  the 
arrangement,  appearance,  constructon  and  the 
tbisaie  and  la^^g  qualities  of  your  home. , 

**  Your  Home  PUmwd  as  YOU  Want  It** 
[Signs  tors] 

Bresafety  Assured 
Concrete  Block  <CM  mt  MeA>  I 

STS  Arsssfe,  sverissUng,  hsst 

sud  cold  insulsting  and  frss  ! - - 

from  upkeep  expense.  From  bsssraent  to  esvss,  use 

Concrete  Block 


Building 
^  It 

Xon’t  Bum 


lem  which  we  havf 


Just  the  Home 
You  Want 

Whtrrfvr  yoer  lot,  wt  c»a  MM  m  ft 
jwt  tlM  hoffiM  TM  have  loaf  dcaimd. 

A  bMM  that  win  he**  ell  tht  cMp  «•» 
fMt,  h«a«ty,  trenfeibea  and  yerman— ce 
that  ar«  lahemt  ia  the  homm  ymw 


Step  to  today  aad  Ut  «a  •haw  yae  yUaa 
at  heinea  to  our  tla.  Oaa  ^  them  wlU 
pUaaa  yaw  twta  aad  aait  yaw  yackat* 
haak.  Aad  wa  win  ha  ftod  «a  aattoiata  tha 
aaat  at  whkh  K  eaa  ka  hath  far  yaw. 


I  tbo  Howao  U  YOURS  ItSS.  Oaattord  dawn  and  |1S  a 


•  af  tha  tpartawa  MMa  wa  heaa  i 


Electrical  Fixtures 

Cqulp  your  house  with  slsctricity.  ^ 
Ws  hsvs  illumisstlon  Idess  tbst  are 
unique  end  not  costly 

Higl^-^  si  Lswwal  Csat 

J  '^IfYoaWiab 


Cement  Stucco  Outside  and 
The  Best  Plastering  Inside 


I  ma>eriali,  •ppMsd  aw  Matal  Ltoh.  • 


Sand,  GraveL  Cement,  Lwnber, 
Brick,  Block  and  llle  Roo&ng 

SspsKm  W  All  KM.  (Sr  BaiUm 
DtUvciy  SsBM  Dsj  ss  Ordtred 
COMPAKE  OUR  PIUCCS 
[SifMlan] 


Firesafe  Garages 
Brick  or  BIo^ 

Build  s  psnnanent, 
besuUful.  Arsssfe  gsrsgs 
to  At  your  exsct  nssda 


A  Million 
Dollars 
a  Month 


FREE!— Advertising  You  Can  Sell 


Here  is  a  fine  opportunity  for  you  to  do  your 
part  duringFire  Prevention  Week,  October  4-10, 
and  at  the  same  time  make  some  money  through 
extra  local  advertising  you  can  sell. 

Shown  above  is  a  facsimile  of  a  part  of  a  page  of 
advertising  written  around  the  idea,  “Build  &  It 
Won’t  Bum”  which  we  are  making  our  slogan  for 
fire-prevention  week.  Banks,  insurance  companies, 
contractors,  building  supply  dealers  and  others 


will  he  glad  to  take  part  in  this  campaign  to  re¬ 
duce  fire  losses. 

The  advertising  on  the  page  here  reproduced  is 
suitable  for  use  by  local  advertisers.  Start  your 
plans  now  for  at  least  one  page  of  this  advertising 
during  fire-prevention  week.  We  are  prepared  to 
cooperate  with  you  by  supplying  mats  and  cuts 
promptly  on  request.  If  you  haven’t  received  a 
copy  of  this  page,  write  for  one. 


PORTLAND  CEMENT  ASSOCIATION 

111  West  Washington  Street  «  CHICAGO 

A  National  Organization  to  Improve  and  Extend  the  Uses  of  Concrete 


OFFICES  IN  30  CITIES 
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WHAT’S  WHAT  IN  THE  FEATURE  HELD 


WEEK’S  AO  TIPS 


A.  N.  S.  Board  Meets  in  New  York — Herbert  Corey  to  Write  TntTel 
Series — Publishers  Probing  Syndicate  Prices 


k — Herbert  Corey  to  Write  Travel  Company,  383  MadUon  ave- 

'  .  nue.  New  York,  lias  secured  account  of 

bing  Syndicate  Prices  Goodell-Pratt  Company,  Greenfield,  Massachu¬ 

setts,  manufacturers  “ISOO  Good  Tools.” 

■  '  '  -  —  . .  ■-  Sterling,  Beeson,  Inc.,  612  Second  National 

,  ,  /■  r  <  T'  T  -vT  Bank  Building,  Toledo.  Placing  account  of  the 

Johnson,  of  Johnson  features,  Inc.,  New  Toledo  Scale  Company,  Toledo,  manufacturers, 

York;  John  Dille,  of  the  National  News- 

paper  Service,  Chicago;  Maximillian  ,  Company,  500  North 

,  r  .1  .  f.  VT  IJearborn  street,  Chicago.  Placing  orders  and 

Kiser,  Jr.,  of  the  Metropolitan  News-  contracts  for  the  George  1).  Hoover  Medical 

paper  Service,  New  York;  C.  T.  Brain-  Company,  Ues  Moines,  la.,  in  the  south  and 

erd,  McQure  Newspaper. Syndicate,  New  sot>‘hewest. 


York;  and  Harry  Staton,  New  York 
Herald  Tribune  Syndicate. 

Herbert  Corey,  writer  for  the  Asso- 


CoUins-Kirlc,  Inc.,  752  North  Michigan  ave¬ 
nue,  Chicago,  Ill.  Will  issue  lists  shortly  of 
John  F.  Jelke,  company,  Chicago,  III. 

Critchenfield  and  Company,  223  West  Jack- 
son  boulevard,  Chicago.  Placing  for  Sunday 


ciated  Newspapers,  sailed  for  abroad  this  insertion  to  a  number  of  net^paiers  ^ge  copy 
I  .  •  f  ,  1  1  on  firestone  fire  and  Rubber  Company, 

week  to  write  a  series  of  travel  articles  Akron,  O. 

for  his  syndicate.  The  purpose  of  the  Donince,  Sullivan  A  Company,  130  West 
series  will  be  to  show  how  reasonably  42nd  street.  New  York.  Making  contracts  for 
people  of  moderate  means  may  travel  on  fhe  Magnavox  Company,  Oakland,  California, 
the  continent.  Mr.  Corey  will  visit  Eng-  *  Company,  m  Rush  street, 

land  Frnnri*  and  Ttalv  and  mill  amav  Chicago.  Placing  account  of  the  Carnation  Milk 
land,  Prance  and  Italy,  and  will  De  away  products  Company,  Oconomowoc,  Wisconsin, 


B.  Kuppenheimer  Compsmy,  Chicago,  : 
placing  schedules  directly  with  many  papen 

Lord  and  Thomas,  Inc.,  400  North  Mic)"^ 
avenue,  Cbic»o.  Kemrted  to  be  pii;pi~; 
schedules  fo  Quaker  Oats  company.  ' 

McJunkln  Advertising  Company,  5  Sc; 
Wabash  avenue,  Chicago.  Placing  Cunt-.; 
in  southern  newspapers  on  National  Toilet  r  i 
pany,  Paris,  Tenn. 

MHchell-Faust  Advertising  Company, 
South  Dearborn  street,  Chicago.  Will  st- 
release  schedules  on  Armour  and  c  ‘  mr; 
Chicago,  Ill. 

Morris-Harris  Advertising  Company,  ^ 

North  Michigan  avenue,  Chicago.  Sending  , 
contracts  and  orders  generally  on  the  t 
tional  Trading  company. 

Power,  Alexander  A  Jenldns  Company,  % 
Broadway,  Detroit.  Has  secured  account  o{] 
Premier  Manufacturing  Company,  Ik;, 
manufacturers  of  “Debco”  battery  chargen  r 
nadio  and  automobile  use. 

Ruthrauff  and  Ryan,  220  North 
avenue,  Chicago.  Sending  contracts  to  ..  .n 
western  papers  for  Calmo  laboratories. 

J.  Walter  Thompson  Company,  410  N ; 
Michigan  boulevard.  Chicago.  Issuing  c  nt-i; 
to  newspaMrs  generally  on  Cbeek-Neal  C;i 
company,  Nashville,  Tenn. 


about  three  months.  manufacturers  “Carnation"  milk. 

- —  Ferry-Hanly  Advertising  Co.,  441  Lexington 

Pacific  &  Atlantic  Photos,  Inc.,  claimed  Ave.,  New  York  City.  Now  placing  the  follow- 
a  record  for  picture  transmission  this  week  l'|,1eTa?Truck  Dump'^^.Sie^.^tf^cSSfg^  C^^^ 
j  when  on  Sept.  21,  a  photograph  of  the  New  York  City,  Vic  Washing  Compound. 
A\  opening  round  of  the  Walker-Shade  fight,  Windsor  Motor  Products  Corp.,  New  York 
■  -^1  sent  over  American  Telephone  and  Tele-  City.  Automotive  Ac^ssories.  Boyshform 

-  -  '  ,  ,  J  .,1.  /~i  •  Brassiere  Co.,  New  York  City,  Adolph  Ciold- 

graph  wires,  was  delivered  to  the  Chicago  mark  &  Sons,  N.  Y.  C.  Marshalls  Herrings. 
Beatrice  Burton  Tribune  an  hour  later.  Chivers  Marmalade.  Fullerton  Barge  Co.,  and 

_  Shamrock  Towing  Co.,  both  of  New  York  City. 

Beatrice  BURTON,  author  of  “His  The  autobiography  of  Tommy  Ryan.  45^^h“ave;u?^w''Yo^‘13ow^\mlli;g‘^he 
Jazz  Bride,”  and  “The  Footloose  pnze  fighter,  is  now  being  distributed  by  ^Uing  accounts.  Dr.  D  P  Ordway  Plaster 
Widow,"  two  newspaper  serials,  has  just  Features  Syndicate,  Inc.,  New  York.  Comrany,  Camden,  Maine,  the  Orangeme  Chem- 

,  ’  ,  .  *  *  ,  .  /  .  -  ical  (  ompany,  Chicago  and  the  Dill  Company, 

signed  a  long-term  exclusive  contract  Hi.rit  wpoHv  urGrli.  Norristown.  Pa. 

with  Johnson  heatures,  Inc.,  New  York.  m  weekly  article,  Fulton  and  Cunningham  Cumnwiv 

Previous  to  her  entry  into  the  fiction  Newspajx'r  Syn-  North  Michigan  Boulevard,  Chicago.  Have’ 

field.  Miss  Burton  was  known  to  news-  f>'cate,  New  York,  has  changed  its  form  selected  a  list  of  morning  papers  for  the  adyer- 
paper  readers  in  this  country  and  Canada  t^at  of  the  short  story.  tis.ng  of  Ajax  Motor  cor^rat^,  Rac.ne,  W.s. 

'  'p  -  H.  Wa  Kastor  and  Sons  Advernsuif  Company, 

^  Liner  FpatiirfTc  ^v-nrlii-sto  Itii-  New  East  Jackson  Boulevard,  Chicago.  Have 

Her  training  as  a  writer  began  on  the  v  l  •  ,  “  „ •  ^  ..it  ’ ,  r>i’  f  t*''"  appointed  agents  for  the  Illinois  Molding 


Beatrice  Burton 


King  Features  Syndicate,  Inc.,  New 


tising  of  Ajax  Motor  corporation,  Racine,  Wis. 

H.  W.  Kastor  and  Sona  Advertising  Company, 
14  East  Jackson  Boulevard,  Chicago.  Il.ave 
lieen  appointed  agents  for  the  Illinois  Molding 


The  current  bulletin  of  the  Southern  "'J:’  '“V’'' 

Newspaper  PuWishers’  Association  re-  ,vS”V“™5r"p!;ei” 


Sales  and  Profits 


lit!  iriaiiiiiiK  as  a  vntitvi  \r  i  *  I  ii*  *»ti  r»i  £  ifccii  lor  inc  iiiinuis  .nominK 

Cleveland  Press.  She  is  the  wife  of  Vic-  House  Plans  for  company,  Chicago,  manufacturers  of  Narcissus 

•cT.  fca-nTcsr  odl.r,.  In-r-Vsisar  r\(  Homc  iBuildcrs,  by  L.  Porter  Moore.  Mirrors,  and  later  in  the  fall  expect  to  place 

tor  Morgan  fornier  editor-in-chief  of  some  advertising  on  this  account.  Sending  out 

the  Scripps-Howard  Newspapers  of  Ohio  ,  ♦Ug.  orders  for  Dr.  W.  O.  Coffee,  Davenport,  la. 

and  now  president  of  the  Victor  H.  Mor-  current  bulletin  of  the  Southern  Kji„,.Gibson  Company,  310  South  Michigan 

can  ,\dvertising  Company  of  Cleveland.  Newspaper  Publishers  Association  re-  Boulevard,  Chicago.  Placing  account  of  the 

Miss  Burton  comes  from  a  newspaper  that  at  least  two  regional  daily  ti’Brien  Varnish  Company,  South  Bend,  manu- 

familv.  Her  father.  A.  P.  Burton,  edits  a  newspapt‘r  associations  are  investigating  fneturers.  varnishes,  paints,  enamels,  etc. 

group  of  newspapers  published  in  Cleve-  .cost*  various  features  bought  from 

land.  Her  brother,  Harry  P.  Burton,  syndicates  by  members.  One  executive  ^  „ 

formerly  of  the  Newspaiier  Enterprise  secretary  is  quoted  as  saying :  Qolgxe  J 

\ssociation,  is  now  editor  of  McCall's  A  curs.iry  investigation  seems  to  war-  j2116S  anO  1101118 
Maea-inc  belief  that  charges  made  by 

^  “  ' _  various  syndicates  for  features  is  not  in  r»  i  j  t-  .i.  i 

Norman  W.  Ralston,  editor,  Urbana  ‘''at  proportion  to  circulation  which  would  Backed  by  the  largest  eve- 

(O. )  Cilhens  and  Daily  Democrat,  has  seem  to  lx-  warranted.  In  several  cases  rung  circulation  in  America, 

organized  his  own  syndicate  to  distribute  charges  ixiint  to  the  fact  tlpt  they  are  New  York  Evening 

the  daily  column  “The  Rambler,”  he  has  hiRher  in  some  cities  than  in  others  of  M,.rrhnndi^in^ 

lieen  writing  now  for  three  years.  The  larger  population.  Journal  S  Merchandising 

column  is  now  appearing  in  five  news-  -  Service  Department  has  had 

papers.  His  syndicate  is  called  the  Ur-  .  "HoKer  Bean.”  by  Chic  Jayson,  a  daily  ^  j  •  profitable 

bana  Feature  Service  Company.  six-column  comic  strip,  has  been  added  to  “  ^ 

_  the  list  of  offerings  handled  by  the  George  campaigns  for  advertisers 

More  than  30  applications  for  mem-  Matthew  Adams  Service,  Inc.,  New  York.  than  anv  other  Service  De¬ 


papers.  His  syndicate  is  called  the  Ur¬ 
bana  Feature  Service  Company. 


More  than  30  applications  for  mem-  Matthew  Adams  Service,  Inc.,  New  York, 

bership  were  on  hand  to  be  consid-  The  strip  features  the  servant  girl  prob- 

cred,  when  the  board  of  governors  of  the  lem.  While  it  -is  now  being  offered  for 

.Association  of  Newspaper  Syndicates,  re-  national  distribution  for  the  first  time, 

centlv  organized,  met  in  New  York  Sept,  it  has  been  used  previously  by  Indiana 
25.  '  newspapers. 

Attending  the  meetings  were  association  - 

officers,  David  Lawrence.  Consolidated 
Press  Association,  and  Current  News 
Features,  Inc.,  president ;  George  Mat¬ 
thew  Adams,  of  George  Matthew  Adams 
Service,  Inc.,  vice-president ;  Thomas 
Gerber,  United  Feature  Syndicate,  treas¬ 
urer;  and  H.  H.  McClure,  of  the  Asso¬ 
ciated  Newspapers,  secretary. 

The  board  of  governors  of  the  associa¬ 
tion  in  addition  to  the  officers  includes ; 

J.  E.  Watkins,  Ledger  Syndicate,  Phila¬ 
delphia;  Christy  Walsh,  of  the  Christy 
Walsh  Syndicate,  New  York;  W.  H. 


Backed  by  the  largest  eve¬ 
ning  circulation  in  America, 
the  New  York  Evening 
Journal’s  Merchandising 
Service  Department  has  had 
a  record  of  more  profitable 
campaigns  for  advertisers 
than  any  other  Service  De¬ 
partment  in  the  country. 


500  Successes 


ham  *-■-*—  CUB. 

Oihrf  9,T48  IMIy  Arwirngm  CVnJxHnu 
■worn  (iovarnmMit  8tat«B*iit,  Six  Ifonth* 
■■dixg  March  *1,  1B34,  Dallv.  («> 

Mantha,  ■ndlng  March  81,  1MB,  177.9RX 
Dally.  laercaae  in  Dally  Avarace  Clrenla 

tlaa,  B.74B.  _ 

IT  OOTni  THB  YIELD  OOMFLETELT 

SEntESEETATITEB; 

H.  W.  Malonay,  604  Tlmaa  Bldg.,  Vaw  York 
O.  Lagan  Fayna  Oo..  401  Tawar  Bldg.,  6 
Vorth  Michigan  Are..  rUoaga. 

A.  i.  Harrii  Hill,  710  Hannt  Bldg.,  Ban 
Tranoitea.  Calif. 


ihe 

ri^ 

is\^e 

field 
SQ)e  ffiottrier  -Sontual 
The  Louisviue  Times 

Rtpresenttii  Nationally  by 

Tba  S.  C  BECKWITH  Special  Agency 


Amarlea't  Craataat  Evening  Ntwtpaptr 


U»€  the 

COMBINATION  RATE 

OF 

The  Gazette  Times 

(Morning  and  Siaiday) 

AND 

Chronicle  Telegraph 

(Evnning) 

in  order  to  cover  Pittsburgh  and 
Western  Pennsylvania  thoroughly 
at  the  lowest  cost 

Member  A.  B,  C. 

URBAN  E.  DICE.  Nat  A«1t.  Mgr. 

(GAZETTE  SO,  PITTSIUKOH,  PA 

Batlenal  BapraaanUtlra: 

E.  M.  BHBKE,  Ino. 

4Snd  and  Broadway,  M.  T. 

ISt  8.  Michigan  Bird..  Chionga. 
Conatitution  Bldg.,  Atlanta,  Oa, 

B.  J.  BIDWELL  CO. 

74S  Market  Bt..  Ban  Frandtoa.  Onl. 
Timea  Bldg.,  Loa  Angolaa,  Cal. 


Hod  Slngeleis  Ctmes 

California’s 
Great  Newspaper 

More  news,  reading 
matter  and  advertising 
than  any  other  Pacific 
Coast  newspaper. 

Circulation  96%  home 
delivered  and  95%  con¬ 
centrated  in  the  Los  An¬ 
geles  metropditan  market. 


Regional  Advertisinpi 

i 

Regional  Rates 

in 

The  Christian  Science 

Monitor  I 

An  International  Dally  Newapaper 
PnblUhlDg  SELECTED  ADVERTISING  | 

ATLANTIC,  CENTRAL  and 
PACIFIC  Editions 

Ratco  and  Clrcnlatlon  Data 
Supplied  on  Bcqiieat 

ADVEBTISINO  OFFICES 
Boaton  New  York  Kanaaa  City 

Philadelphia  Ixindon  San  FranclMt 

Chicago  Paiia  Loa  Angela# 

Cleveland  Florence  Seattle 

Detroit  Portland 

"Buy  Wbat  You  Can  Use" 


13,570,839  Lines 

pispatch  advertising  record  first 
eight  months  of  1925  exceeding  other 
Columbus  newspapers  combined  bj 
2,421,359.  For  the  first  6  mos.  1925 
The  Dispatch  paid  advertising  line¬ 
age  exceeded  the  second  Ohio  news¬ 
paper  by  1,210,736. 


NET  PAID  CIRCULATION 

QTY  . tMB 

SUBURBAN  . 2LMI 

COUNTRY  . rUBR 


(!oUimlin5]3isputrli 
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.  t  A 

Ask  Questions  Like  These 

before  you  buy  a  composing  machine 


[1]  Have  any  Standardized  Inteitypes  ever 

become  obsolete? .  i\0; 

[2]  Has  it  been  necessary  for  the  owners  of 

Standardized  Intertypes  to  write  off  oh 
solescence  charges?  .  .  .  .  .  No/ 

[3}  Can  one  kind  of  Standardized  Intertype 
be  converted  into  another — in  any  com' 
posing  room  by  any  machinist?  .  . .  .  .  Yes/ 

[4]  Can  the  range  of  a  Standardized  Inter' 

type  be  increased  by  addition  of  maga'  ^  . 

zine  units? .  Y  esl 


[5]  Can  side  or  auxiliary  units  be  added  to  ^  . 

outstanding  Standardized  Intertypes?  .  .  ±  esl 

[6]  Can  newly  designed  improvements  be 

applied  to  outstanding  Standardized  In' 
tertypes? .  .  Yes/ 

[7]  Is  it  necessary  for  users  to  carry  a  full 

set  of  emergency  parts  for  each  kind  of  -.j  . 

Standardized  Intertypes  used?  .  .  .  .  .  iN  O  / 

[8}  Does  the  Intertype  give  you  universal 

Standardization  and  Interchangeability?  1  esl 

The  above  are  just  a  few  of  the  main  features  to  be  con' 
sidered  when  buying  slug'casting  machines.  There  are 
many  others  found  only  in  Universally  Interchangeable 
Standardized  Intertypes.  May  we  tell  you  about  them? 


INTERTYPE 


Executive  OiBctw,  1440  Broadway  at  40th  Street,  New  York 

NEW  YORK  CHICAGO  MEMPHIS  SAN  FRANCISCO  BOSTON  LOS  ANGELES  LONDON 

6  pt.  border  elide  JSS9c 


SDSLS' 

6  pt.  border  elide  651. 


Set  in  Kenntonian,  Cloister  Bold  and  Cloister  Bold  Italic 


If  pt.  border  matriree  7iJ.  794.  795. 
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By  JAMES  MELVIN  LEE 


TIJOW  the  press  combats  rumor,  the 
market  rigger  and  the  propagandists 
is  told  in  an  article,  “Fake  News  and 
the  Public,”  in  Harper's  Magazine  for 
October.  The  author  is  Edward  Mc- 
Kernon,  superintendent  of  the  Eastern 
Division  of  the  Associated  Press. 

Mr.  McKernon  opens  his  article  with 
the  story  of  how  the  New  York  office 
of  the  Associated  Press  treated  the  rumor 
that  the  “Rochambeau"  had  struck  an  ice¬ 
berg  off  the  North  Atlantic  coast  on 
June  8,  1921.  It  is  a  splendid  illustration 
of  how  careful  the  A.  P.  is  before  re¬ 
leasing  matter  for  publication.  In  the 
morning  papers  of  July  9,  1921  may  be 
found  an  inconspicuous  item  to  the  effect 
that  the  British  freighter  “Seapool”  as  it 
lumbered  along  the  Newfoundland  coast 
bumped  an  iceberg  and  took  in  a  little 
water — but  that  is  all. 

But  to  quote  the  article: 

This  incident  illustrates  vividly  the  task  of 
the  responsible  modern  editor  who  would  sift 
fact  from  rumor.  The  wear  and  tear  on  his 
mind,  heart,  and  whole  nervous  system  is  due 
not  to  exciting  situations,  to  which  he  becomes 
accustomed,  but  largely  to  his  daily  dilemma — 
whether  he  shall  risk  Ming  beaten  on  tbe  street 
with  important  news,  or  being  responsible  for 
circulating  a  false  report. 

Mr.  McKernon  calls  attention  to  how 
the  burden  of  responsibility  to  the  public 
carried  by  press  associations  has  increased 
in  recent  years  by  reason  of  improved  dis¬ 
tributing  mechanism.  By  way  of  illus¬ 
tration  he  mentions  the  story  of  the 
aviator  who  fell  at  Los  Angeles  after  his 
plane  had  turned  turtle  at  a  height  of  one 
mile.  The  news  that  this  aviator  was 
falling  to  his  death  was  flashed  to  the 
press  all  over  America  before  his  body 
had  struck  the  ground. 


What  every  editor  knows,  but  what 
the  reading  public  does  not  know,  is  well 
expressed  in  the  following  paragraph: 

What  makes  the  problem  of  distributing  ac¬ 
curate  news  all  the  more  difficult  is  the  num¬ 
ber  of  pet  pie — a  number  far  greater  than  most 
readers  realize — who  are  intent  on  misinforming 
the  public  for  their  own  ends.  The  news  editor 
has  to  contend  not  only  with  rumor,  but  with 

the  market  rigger,  the  news  faker,  the  pro¬ 

moter  of  questionable  projects,  and  seme  of  our 
best  citizens  obsessed  with  a  single  idea. 

To  illustrate  the  plan  of  disposing  of 
innocent  rumors  by  the  simple  process 

of  elimination  Mr.  McKernon  mentions 
the  scare  Chicago  people  once  had  on  the 
fourth  of  July  over  a  report  that  a 

steamer  on  Lake  Michigan,  crowded  with 
excursionists,  had  been  overturned  and 
that  hundreds  of  persons  had  been 
drowned.  The  Chicago  office  of  the  As¬ 
sociated  Press  determined  from  its  rec¬ 
ords  that  there  were  exactly  twelve 
steamers  which  might  be  in  trouble.  It 
assigned  a  reporter  to  each  steamer  with 
instructions  to  locate  his  vessel.  Inside 
of  30  minutes  each  steamer  had  reported 
that  all  was  well. 

After  describing  types  of  news-fakers — 
too  familiar  to  my  readers  to  need  classi¬ 
fication — Mr.  McKernon  turns  to  profes¬ 
sional  propagandists  in  general  and  es¬ 
pecially  to  the  harmless  sort  who  wishes 
to  promote  himself  or  possibly  some  good 
cause.  The  description  follows : 

This  fellow  invites  his  would-be  accomplice 
to  a  feast.  I  do  not  know  whether  it  is  because 
he  thinks  that  newspaper  men  do  not  have 
enough  to  eat  at  home,  but  he  always  launches 
his  attack  at  a  luncheon.  He  invites  the  man¬ 
aging  editors  and  gets  cub  reporters.  After 
a  desultory  conversation  in  which  the  reporters 
betray  their  ignorance  of  the  antecedents  of  the 
host,  the  latter,  concealing  his  disappointment. 


decides  to  make  the  best  of  his  audience,  dis¬ 
misses  the  waiter  who  is  hovering  about  with 
a  fresh  box  of  cigars,  and  begins,  “Gentlemen 
of  the  Press,  it  is  a  great  pleasure  to  have  you 
here.  *  *  *” 

One  point  that  Mr.  McKernon  mentions 
but  does  not  emphasize  sufficiently  is  the 
fact  that  the  press  cannot  break  news 
gently.  The  newspapers  must  break  it 
with  a  bang — or  not  at  all. 

At  a  time  when  the  periodical  press  is 
printing  so  much  in  criticism  of  news¬ 
papers  it  is  refreshing  to  read  an  article 
the  concluding  paragraph  of  which  is: 

The  struggle  between  the  honest  editor  on 
the  one  hand  and  the  would-be  exploiters  of  the 
press  on  the  other,  is  never  ending.  Today, 
us  you  read  the^e  words,  men  at  newspaper 
copy  desks  all  over  the  country  are  blue-jincil- 
ing  page  after  page  of  speculation,  half  truth, 
propaganda  and  falsehood  foisted  upon  them 
in  the  guise  of  news.  Sometimes,  with  the 
terrific  odds  again-t  them  of  instantaneous  com¬ 
munication  and  rapid  printing,  -they  slip.  Theirs 
is  a  tough  job  at  best,  and  they  are  not  in¬ 
fallible.  But  in  tbe  main  they  are  successful 
in  their  daily  effort  to  asse  s  the  importance 
of  what  comes  to  them,  to  isolate  rumors,  de¬ 
feat  news  fakers  and  propagandists,  and  pre¬ 
sent  to  you  the  honest  facts  you  must  have  if 
your  picture  of  the  world  in  which  you  live 
is  to  be  truthful  and  complete. 

The  most  practical  thing  about  “Fake 
News  and  the  Public”  is  the  number  of 
suggestions  which  the  editors  can  adopt 
in  detecting  manufactured  stuff  turned 
out  by  secretaries  of  various  societies  as 
official  acts  of  the  societies  themselves. 

Mr.  McKernon  has  done  a  good  piece 
of  work  not  only  for  lay  readers  but  also 
for  practical  editors. 

pX)R  some  reason  books  on  advertising 
have  been  rather  numerous.  Among 
the  latest  is  “Advertising”  by  George  H. 
Sheldon  (Harcourt,  Brace  &  Co.).  This 
volume  aims  to  present  the  fundamental 
principles  that  underlie  advertising. 

In  its  preparation  Mr.  Sheldon  has  had 
two  groups  in  mind.  The  first  of  these 
include  the  young  men  and  women  who 
might  be  said  to  be  beginners  in  adver¬ 
tising.  To  the  second  group  belong  col¬ 
lege  students  who  are  taking  courses  in 
advertising.  For  both  groups  the  book 
covers  the  field  in  a  satisfactory  way. 


The  author,  on  the  other  hand,  i- 
admits  that  the  trained  advertising 
will  doubtless  find  in  the  volume 
that  is  not  already  known. 

The  opening  chapter  describes  ai 
ing  as  a  force  in  modern  business, 
second  chapter,  in  outlining  the 
and  development  of  advertising, 
rather  heavily  on  the  booklet  “Tht^ 
of  Qassified  Ads”  published  by  the  . 
York  Telegram.  Other  chapten  j 
with  the  agency,  copy,  research,  Isgi 
typography,  media,  car  cards,  con'.ijji 
coupons,  direct  advertising,  and 
names.  One  of  the  best  features  is 
alysis  of  the  1925  advertising 
national  advertiser. 

Throughout  the  volume  questiool 
lating  to  the  correct  use  of  Eng! 
constantly  raised.  In  the  first  pagt~>; 
preface  may  be  found  “thanks  a 
given”  and  “special  thanks  is 
One  need  not  be  an  authority  to  q’ 
the  use  of  the  singular  verb  when  f 
“thank”  in  the  dictionary  one 
“now  used  only  in  the  plural.' 
two  of  the  preface  the  author  has  ii 
this  paragraph : 

The  publication.  Printers  Ink.  which  Jg 
inates  more  constructive  practical 
fact  and  theory  in  o!;e  year  than  all 
books  on  these  subjects  ever  written, 
a  full  measure  of  thanks  for  permissioD* 
much  that  has  been  printed  in  its  pagci  j| 

With  high  regard  for  Printers  h- ; 
still  may  question  whether  in  one  y4 
prints  more  constructive  advertisingf 
and  theory  than  all  the  advertising  || 
ever  written.  Many  a  critic,  h  «| 
will  question  the  wisdom  of  alloMtg 
the  paragraph  just  quoted  a  verb  : 
passive  to  be  followed  by  a  noun  ;> 
accusative  case.  One  also  is  sor« 
annoyed  to  have,  in  a  book  of  this^ 
the  New  York  Evening  Telegraph  k 
in  the  text  when  the  New  York  Tcl’§ 
is  meant 

These  and  other  slips  may  be 
matters  but  they  do  detract  from  th't! 
sage  the  author  wants  to  deliv 
mentioning  them  I  am  not  unmind^j 
the  practical  value  of  the  volume « 
text  for  college  classes  in  advertisi’'? 


s  ir  if 


Announcing  the  appointment  of 

NATIONAL  ADVERTISING  REPRESENTATIVES 


Miami,  Fla. 


*‘Floridas  Fastest  Growing  Newspaper’ 

has  appointed 

Lorenzen  8C  Thompson,  Inc. 

Peoples’  Gas  Bldg.  19  W.  44th  St. 

Chicago  New  York 

3 1  7  Kohl  Bldg.  5 1 4  Leary  Bldg. 

San  Francisco  _  Seattle 


West  Palm  Beach,  Fla. 


“America’s  Most  Select  Readers” 

has  appointed 

E.  Katz  Special  Advertising  Agency 

58  W.  40th  St.  307  N.  Michigan  Waldheim  Bldg. 
New  York  Chicago  Kansas  City 

22  Marietta  St.  Monadnock  Bldg. 

Atlanta  San  Francisco 


FRANK  P.  FILDES,  PUBLISHER 
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AB'O 

(AUDIT  BUREAU  OF  CIRfDULAnONS) 

lOiU  he  held  at  the 

Hotel  LaSaHe 

Odcaso 

OCtDbC^l^l^ 

NINETEEN  -TWENTY  FIVE 

•^DINNER 

^iqm~  OF  ^ 


^ill  be  (kt  tht 


Hotel  LaS^ 

Q^ikbe  Mouf  'fesci^abUms  eafiu^ 

W\. 


;^an4l'r.cinri6ro 


P\^  IN(j  circulation 
determines  the  lof<i- 
cal  choice  of  an  adver¬ 
tising  medium.  In  San 
hrancisco  and  North¬ 
ern  California  it  is  a 
reco^ni/.ed  fact  that 
I  he  (-hronieic  follow- 
inii  has  the  buying 
power. 

\V  illi.iniN.  I  .^v^^encc^^  (TC>mer(!o. 

fiilj  N  Mtrh:q  n  At**  . 

22;  f  ilth  A.(  .  %• «  Yofli 


women  became  his  most  vigorous  sup-  Less  than  five  minutes  after  he  had 
porters.  Tom  Sterrett,  the  same  Tom  received  the  news,  Tom  Sterrett  had  filed 
that  wondered  if  his  daughter  by  his  first  as  an  independent.  Then  he  sat  down 
marriage  was  his  stepdaughter  by  his  and  calmly  figured.  The  choice  of  the 
second  marriage,  who  started  Erie’s  zoo  Republican  party  had  only  garnered  28 
through  his  column,  who  saved  a  diabetic  more  votes  than  he  received.  He  had 
newsie  from  death  through  a  timely  fund,  won  the  Democratic  nomination  and 
who  pushed  into  office  a  president  judged  would  get  hundreds  of  independent  votes, 
who  put  Erie  in  the  Atlantic  City  Beauty  The  columnist  suddenly  became  again 
Pageant,  and  made  thousands  laugh  daily,  the  fighting  marine.  “Only  28  votes,” 
suddenly  found  himself  in  the  midst  of  he  said.  “They  will  be  the  saddest  28 
an  interesting  experience  of  a  lifetime,  votes  ever  cast,  in  my  opponent’s  opinion, 
Tom  was  like  a  kid  with  a  new  toy.  when  the  general  election  in  November 
He  beamed  happiness,  and  then  stood  at  is  over.  I  will  put  on,  in  the  next 
the  curb  and  almost  cried  when  more  month,  the  most  strenuous  campaign  for 
than  5,(XK)  boys  and  girls,  wee  tots  and  office  that  has  ever  been  inaugurated  here, 
large  ones,  led  by  a  little  boy  whose  life  I  will  win.  Harry  Moomy  can’t  beat 
,  ,  •  .  ,  he  had  saved,  paraded  down  Erie’s  main  me. 

say  It  was  mce  out,  and  suggested  dress  street,  holding  in  the  lead  the  banner,  “Two  things  were  brought  out  quite 
whites,  and  Roosevelt  would  agree.  Sterrett  Sheriff  of  Erie  clearly  in  my  campaign  for  sheriff  of 

After  he  received  his  discharge  from  County.”  Erie  county, 

the  marines,  he  was  an  account  executive  when  the  election  returns  sim-  “The  first  and  most  important,”  he  ex- 

witn  the  .^merican  Association  ot  Act-  tiered  into  the  newspaiier  offices  the  night  plained,  “is  the  proven  fact  that  the  voters 
vertising  Agencies  when  that  body  was  primaries,  when  Sterrett  was  given  don’t  want  political  buncom^.  Secondly, 

government  advertising.  After  Democratic  vote  by  a  wide  majority  Barnum’s  favorite  slogan  doesn’t  apply 
that  he  settled  down  in  Erie  as  a  colunm-  Republican  nomination  by  over  to  Erie  county." 

ist  He  star  ed  the  W  ha  Dye  know  300  votes  over  one  of  the  biggest  poli- 

column,  which  is  an  in^itution  in  Erie  tj^ians  in  this  section  of  the  country,  Tom 
today^  In  this  column  Torn  told  all  his  s^^^rett  looked  out  of  his  office  window 
secrets,  among  which  was  the  claim  that  j^^ge  Rossiter  won; 

rif  ^  county  should  j.,g  jj  ^  good  judge  and  deserves  it.  I’m 

like  him,  despite  the  fact  that  he  fre-  .^rry  the  other  boys  lost  out.” 
quently  imbibed  pre-Volsteadian  liquor,  ^^3  Erie  county’s  greatest  political 

Ix-cause  his  aunt  had  started  the  W.  L- T.  jf,  ^  century.  It  created  a  furore. 

'*if  it*  with  the  money  his  whirled  political  machines  into  a  rag- 

grandfather  had  made  in  the  brewery  jj^g  vortex  and  tore  the  cover  from  party 
Duskiness  .  politics.  It  revealed,  after  years  of  wait- 

Sterrett,  is  f  years  old,  and  has  mar-  j^at  sincerity  is  more  of  a  political 

ried  twice,  each  time  to  the  same  woman,  ^j^tue  than  ability  to  capture  votes 
Previous  to  one  month  ago,  had  never  through  oratory 

been  interested  in  politics.  Then,  just  Then  came  the  greatest  shock  of  all. 
for  a  joke  he  said  in  his  column  that  jiiat  was  the  announcement,  when  the 
he  believed  he  would  run  for  sheriff,  tabulations  were  completed,  that 

Uriah  P.  Rossiter,  present  judge  ot  Sterrett  had  lost  the  Republican 

Erie  county  was  running  for  re-election  nomination  by  28  votes  to  Harry  Moomy. 

^d  S'uce  he  was  a  staunch  friend  of  told  Tom  that  a  discrepancy  had 

Tom  s,  the  colurnnist  tested  him  in  his  occurred  in  the  tabulations.  That  elec- 
column.  Tom  kidded  daily  about  his  in-  judges  had  erred  in  their  reports, 

tention  to  link  up  with  the  Rossiter  fac-  commi.ssioners.  themselves  stunned 


NEWSPAPER  HUMORIST  LAUGHS  HIS  WAY 
TO  NOMINATION  FOR  SHERIFF 


Tom  Sterrett  of  Erie  Times  Asked  Votes  Because  He  *‘Needed 
Money  More:Than  Any  Candidate” — Shunned 
Political  Buncombe 


TTNDAUNTED  by  the  news  that  he  Atlantic  Fleet,  and  even  Roosevelt,  him- 
had  lost  the  official  Republican  nom-  sell,  thought  he  was  doing  it.  As  orderly, 
ination  for  sheriff  of  Erie  county  by  a  h  was  lom’s  duty  to  awaken  the  presi- 
meager  28  votes,  and  with  the  Democrat  dent  each  morning,  whereat  Roosevelt 
nomination  already  tacked  to  his  belt,  would  inquire  as  to  the  weather.  If  lorn 
Thomas  Garfield  Sterrett.  affectionately  desired  to  wear  dress  whites,  he  would 
known  throughout  newspaper  circles  as 
“Tom”  Sterrett,  because  of  his  “Wha 
Dye  Know”  column  in  the  Erie  Daily 
Times,  has  stripped  for  action  again  and 
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POWERS  PERFECTION  COOLER 

Every  Newspaper  Photo  Engraving  Plant  should  have  at  least  one 


The  Powers  Perfection  Cooler  requires  no  water 
connection  of  any  kind. 

It  can  be  moved  at  will  by  simply  picking  it  up  and 
placing  it  where  it  is  wanted. 

It  has  no  mechanical  parts  to  get  out  of  order. 

It  applies  cold  water  evenly  and  simultaneously  to 
all  parts  of  the- plate — ON  THE  BACK  OF  THE 
PLATE  only. 

It  cools  the  plate  instantaneously  to  the  exact  tem¬ 
perature  required  and  saves  wiping,  mopping  and 
reheating. 

The  price  of  the  Powers  Perfection  Cooler 
is  $350 


The  Powers  Perfection  Cooler  met  with  the  instantaneous  approval  of  both  the  workers  and  the  owners 
wherever  it  was  installed  and  tried.  The  men  in  the  shops  like  it  because  it  helps  them  in  their  work. 
They  save  time  and  effort,  turn  out  more  work  and  better  work,  and  do  it  with  very  little  physical 
labor.  It  is  a  clean,  workmanlike  way  of  doing  what  is  otherwise  a  messy,  sloppy  task. 

Prop'^letors  like  it  because  it  saves  gas,  water,  time  and  makeovers.  These  savings  mean  money  and 
profits  and  that  is  what  we  all  want.  To  satisfy  yourself,  go  into  your  etching  rooms  and  see  what 
happens  when  the  etcher  tries  to  cool  a  large  plate  hy  dragging  it  over  a  roller  wrapped  in  old  towels 
and  rags  or  a  piece  of  burlap.  Watch  the  plate  buckle  and  then  see  him  try  to  straighten  it  out.  You 
know  what  that  means  in  color  work. 

The  use  of  the  Powers  Perfection  Cooler  does  away  with  buckled  and  twisted  plates,  the  splashing  of 
water  on  the  face  of  the  plate  and  the  constant  work  and  worry  connected  with  etching.  A  zinc  etch* 
ing  is  heated  from  13  to  16  times  by  the  etcher.  That  tells  the  story. 
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Immediate  delivery  guaranteed 
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205  West  39th  Street 
New  York  City 
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SHOPPING  NEWS  PLANS 
RURAL  INVASION 


CleTeUnd  Merchant  Organ  to  Blanket 
14  Surrounding  Counties,  It 
Announces — Review  of  Shop¬ 
ping  Paper  Growth 


Further  encroachment  into  the  field  of 
the  legitimate  newspaper  is  being  contem¬ 
plated  in  Northern  Ohio  by  the  Cleveland 
Shopping  News,  printed  for  free  distribu¬ 
tion  by  22  Cleveland  stores.  Fourteen 
counties  in  the  northern  section  of  the 
state  will  be  blanketed  with  free  copies 
starting  Oct.  21,  next,  and  where,  in  the 
past,  the  Shopping  News  has  conflicted 
only  with  the  Cleveland  dailies,  it  now 
plans  to  step  out  in  the  field  of  several 
scores  of  smaller  country  and  small  town 

papers.  .  j  u 

According  to  an  announcement  made  by 
officials  of  the  Shopping  News  to  a  repre¬ 
sentative  of  Editor  &  Publisher,  the 
paper  is  already  printing  two  editions— 
Monday  and  Thursday  of  each  week— and 
now  will  print  a  third  edition  of  100,0(W 
copies,  to  be  distributed  direct  by  mail 
throughout  the  following  northern  Ohio 
counties;  Ashland,  AshUbula,  Erie,  Ge¬ 
auga,  Huron,  Lake,  Lorain,  Mahoning, 
Medina,  Portage,  Stark,  Summit,  Trum¬ 
bull  and  Wayne. 

Shopping  News  officials  said  also_  that 
as  conditions  warrant,  the  edition  will  be 
enlarged  until  as  many  copies  are  printed 
as  may  be  necessary  to  reach  the  entire 
field  scheduled  for  mail  service.  It  is  the 
aim,  these  men  said,  to  reach  every  one 
of  the  230,000  families  shown  by  the  cen¬ 
sus  to  be  living  in  the  counties  named. 

Circulation  of  the  present  editions,  made 
by  Shopping  News  carriers  in  Cleveland 
and  its  immediate  suburbs,  is  239,(XX) 
copies  per  issue,  the  officials  said,  adding 
that  the  paper  is  now  celebrating  its 
fourth  anniversary. 

Some  idea  of  the  growth  achieved  in 
various  localities  of  the  United  States  by 
these  free-circulation  papers  is  contained 
in  a  statement  Cleveland  Shopping  News 
officials  made,  covering  the  operations  of 
these  papers.  In  part,  the  statement  fol¬ 
lows  : 

“Cleveland  Shopping  News  was  the  pio¬ 
neer  of  this  form  of  mechant-owned  ad¬ 
vertising  publications.  The  idea  has  spread 
until  there  are  a  score  of  Shopping  News 
over  the  country,  notable  among  which  are 
Los  Angeles  Shopping  News  and  San 
Francisco  Shopping  News,  both  of  which 
print  two  editions  a  week,  and  the  Shop¬ 
ping  News  at  Seattle,  Wash.;  New 
Haven,  Conn. ;  Brockton,  Mass. ;  Holly¬ 
wood,  Cal.;  San  Jose,  Cal.;  Youngstown, 
O.,  and  Long  Beach,  Cal.  All  of  these 
are  operated  on  the  Cleveland  plan. 

“Canton,  O.,  merchants  will  launch  a 
weekly  Shopping  News  about  the  middle 
of  October,  and  negotiations  to  a  similar 
end  are  now  being  conducted  by  down¬ 
town  merchants  of  both  Detroit  and  Mil¬ 
waukee.” 

The  stores  which  own  Shopping  News, 
according  to  the  statement,  operate  it  co¬ 
operatively,  paying  cost  for  their  adver¬ 
tising,  which  fills  all  but  one  page  in  each 
edition,  that  page  being  sold  on  a  tran¬ 
sient  basis  to  non-stockholder  advertisers 
at  rates  comparable  to  those  charged  by 
daily  newspapers.  The  paper  also  oper¬ 
ates  a  co-operative  printing  and  engrav¬ 
ing  plant  for  the  manufacture  of  ad  cuts. 
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SONGS  OF  THE  CRAFT 

(Written  Exclusively  for  Editor  &  Publisher) 

By  Henry  Edward  Warner 
SOMEWH.4T  PERSONAL— II 

The  other  day,  in  this  place,  I  printed  “Somewhat  Personal,”  being  a  moody 
expression  of  doubt  as  to  whether  anyone  but  the  Editor  and  the  printer 
and  proofreader  and  I  ever  read  “Songs  of  the  Craft.” 

We  who  write  into  the  air  to  an  invisible  circle  grow  lonesome  at  times.  We 
want  to  know  whether  we  register  our  purpose,  if  it  is  an  earnest  one; 
and  we  want  to  feel  the  thing  that  is  larking  in  radio  and  writing — that 
reaction  of  friendly  interest  which,  with  its  spontaneous  warmth,  cheers 
us  and  encourages  us,  and  makes  us  feel  worth  while  to  ourselves  and 
to  those  whom  we  would  serve. 

And  so  I  printed  that  doubt,  and  may  the  Good  Lord  forgive  my  lack  of 
faith!  .  .  ,  From  every  part  of  the  country,  from  Boston  to  Frisco 
and  from  Buffalo  to  Miami,  came  letters  in  every  mail  .  .  .  letters 

of  such  thrilling  support  that  I  feel  ashamed,  heartily  ashamed,  that 
ever  a  glimmer  of  doubt  assailed  my  moody  moment.  ...  To  all  of 
you  I  apologize;  and  more  especially  to  the  EDITOR  &  PUBLISHER, 
for  I  found  that  they  not  only  read  my  stuff,  but  they  read  every  line  in 
the  weekly  that  contains  it.  May  it  live  long  and  carry  it’s  flag  proudly! 

They  not  only  read,  but  they  want  “Songs”  in  book  form,  and  so  I  say  this: 

1 —  Since  you  are  so  good  as  to  want  them,  folks,  “Songs”  will  continue  right 

along  in  the  same  li'l  ol’  box! 

2 —  And  if  I  can  seduce  a  publisher,  you  shall  have  a  book  immediately,  half 

of  the  contents  being  “Songs”  and  the  other  half  “Various  Verse,”  in 
which  I  shall  try  to  sing  for  you  my  love  of  Nature,  and  of  Life,  and  of 
the  heart  throbs  and  loves  that  bind  us  brother  to  brother,  each  to  all. 

With  all  the  affection  that  it  is  possible  to  express  in  the  coldness  of  type, 
and  with  every  wish  for  your  happiness  and  the  happiness  of  all  you 
hold  dear,  I  am  your  most  grateful  servant, 

HENRY  EDWARD  WARNER. 


FLORIDA  EDITORS  TO  MEET 


South  Florida  Association  to  Convene 
in  Tarpon  Springs,  Oct.  2  and  3 

The  South  Florida  Editorial  Associa¬ 
tion  will  convene  for  two  days  at  Tarpon 
Springs  Friday  and  Saturday,  Oct.  2  and 
3,  with  headquarters  at  the  Tarpon  Inn, 
which  will  be  thrown  open  for  the  lodg¬ 
ing  of  the  editors  and  their  wives  with¬ 
out  cost,  through  courtesy  of  Col.  Frank 
E.  Malone,  of  Tarpon  Springs  and  New 
York,  proprietor. 

Business  sessions  of  the  convention  will 
begin  Friday  morning.  The  banquet  Fri¬ 
day  evening  will  be  served  by  the  Cham¬ 
ber  of  Commerce  and  the  Civilian  Club 
at  the  Stratford  Hotel.  A  boat  trip  up 
the  Anclote  River  Friday  afternoon  and 
a  luncheon  on  Saturday  at  the  Anclote 
Lighthouse  in  the  Gulf  of  Mexico  will  be 
the  outstanding  entertainment  attractions. 

Maj.  Jay  Hcnnig,  editor  and  owner  of 
the  Tar  pern  Springs  Leader  is  arranging 
a  program. 


Ontario  Weekly  to  Become  Daily 

The  Oshawa  (Ont.)  Reformer,  a 
weekly,  will  enter  the  daily  field  Oct.  1. 
In  addition  to  the  daily,  a  weekly  edi¬ 
tion  to  be  known  as  the  Ontario  County 
Reformer,  will  be  published  every  Friday, 
it  is  announced. 


Vernon  on  Way  to  Visit  U.  S. 

C.  Harold  Vernon,  noted  British  adver¬ 
tising  man,  and  retiring  chairman  of  Dis¬ 
trict  14,  of  the  Associated  Advertising 
Qubs  of  the  World,  is  due  to  arrive  in 
this  country  Oct.  2,  on  the  S.  S.  Beren- 
garia. 


trijc  ^oTid 

These  two  newspapers  of¬ 
fer  the  most  powerful  all¬ 
day  service  in  New  York 
available  as  a  unit  under  a 
single  contact.  The  650,000 
Daily  World  —  Evening 
World  readers  constitute  a 
highly  concentrated  force  to 
be  reckoned  with  in  any 
campaign  designed  to  effect 
distribution  in  Greater  New 
York. 

trijc  esioriD 

Pulitzer  Buildinr,  New  York 
Tribune  Tower,  Chicago 


Northern  Ohio! 

one  of  the  country's 

Greatest  Markets 

covered  ALONE  by 
one  of  the  country's 

Greatest  Newspapers 


A  Security  Market 

with  complete  newipeper  financial 
•ervice. 

Buffalo  often  a  promising  market  for 
high  grade  securities.  The  Buffalo 
Evening  News  financial  and  bnsiness 
pages  are  conmlete,  interesting,  prompt; 
carrying  TO-DAY’S  news  of  activities 
in  commerce  and  markets  TO-DAY. 

The  News  with  its  effective  cover¬ 
age  and  responsive  reader  interest,  of¬ 
fers  the  financial  advertiser  the  com¬ 
plete  audience  in  the  Buffalo  territory. 
A  B.  C.  Sept.  30,  1934,  *124,4dB  total 
net  paid. 

Cover  the  Buffalo  Market  with  the 


er 


J.  B.  W**dwar4 

IIS  E.  i2d  St. 

N«w  T«rk 


Waadward  B  Kaly 
M  If.  Miak.  Aaa. 
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BUFFALO  EVENING  NEWS 

'Present  average  drodathm  IBJM 
E4f«rard  H.  Butler,  EdHor  and  Puhllskar 
Kelbr-Stnith  Company,  Rapresantativea 
Marbridga  Bldg.  Lytton  Bldg. 

New  Yo^  N.  Y.  (Aioago,  IlL 


BUYS  EVENING  COMPETITOR 


Lakeland  (Fla.)  Stnr-Telegmm  Absorbs 
Tabloid  Daily  News 

The  Lakeland  (Fla.)  Star-Telegram, 
morning  paper,  recently  purchased  the 
Lakeland  Daily  News,  evening  tabloid, 
and  temporarily  suspended  that  publica¬ 
tion.  The  purchase  included  membership 
in  the  Associated  Press  held  by  the  News. 

The  News  was  a  year  old  Aug.  4. 
Attractive  inducements  in  real  estate,  a' 
insufficient  support  of  the  daily  caused 
Editor  C.  M.  F'reeman  to  make  the  change 
it  was  stated. 

The  Star-Tele^am  will  make  no 
changes  in  its  equipment  or  staff  but  ex¬ 
pects  to  add  more  equipment  to  take  care 
of  the  increasing  demands.  It  is  repre¬ 
sented  in  the  national  field  by  Frost,  Lan¬ 
dis,  &  Kohn. 


Editor  &  Publisher  covers  the  field. 


S  26.000 

The  Morning  end  Evening 
BINGHAMTON  SUN  offer*  e 

net  paid  A.B.C.  Circulation  in  excess 
of  26,000. 

The  Sun  is  read  in  more  than  12,000 
Binghamton  Homes. 

The  Sun  is  read  in  more  than  9,000 
Suburban  Homes. 

The  Sun  is  read  in  more  than  5,000 
Country  Homes. 

The  Sun  in  many  of  these  Homes  is 
the  only  newspaper. 

GENUINE  GROWTH 

“^e  Sun’s  great  strides  in  both  circula¬ 
tion  and  advertising  offers  a  "Rising 
Market"  to  advertisers.  At  its  present  .  , 

Rat  Rate  of  7  cents  it  is  a  real  adver-  |  | 

tising  bargain,  enabling  the  National 
Advertiser  to  cover  the  Binghamton 
Territory  successfully  and  economically. 

National  Representative 
The  S.  C.  Beckwith  Special  Agency 
New  York,  Chicago,  St.  Louis,  D^roit, 

Kansas  Qty,  Atlanta,  Los  Angeles, 

San  Francisco. 


Vanderbilt 


means 
Newspapers 
Clean  Enough 
For  Every 
Home ! 

Where  do  you  want  your  advarlfaing 
to  goT 


Tri)  OutC'itij 
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THE  SOUTH 

The  Land  of  Golden  Opportunity 


The  South  is  now  producing  steel  of  the  highest  grade  made  in  the 
world  and  her  plants  were  running  at  1 00  per  cent  capacity  all  during  the 
summer  of  1 924,  when  the  steel  industry  of  the  country  was  running  at  a 
basis  of  50  per  cent. 

There  has  been  an  evolution,  also,  in  the  Southern  cotton  industry. 
The  South  contains  abundant  supply  of  water  for  bleacheries.  It  has  the 
climate  necessary  for  the  production  of  the  finest  class  of  cotton  goods.  It  is 
today  consuming  greatly  more  than  one-half  of  the  cotton  used  in  the 
American  mills.  Naturally,  then,  practically  all  of  the  cotton  mill  machin¬ 
ery  now  sold  in  this  country  goes  to  the  South. 

Another  great  industry,  new  to  the  South  but  now  under  development, 
is  that  of  paper  making.  Two  paper  making  enterprises,  each  representing 
an  investment  of  about  $  1 0,000,000,  are  now  being  organized  to  operate  in 
the  South. 

These  three  outstanding  industrial  interests — Steel — Cotton — ^Paper — 
have  added  a  new  page  to  the  startling  history  of  the  South. 


For  Quick  Response  to  National 
Advertising  Use  These  Newspapers 
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ENDLESS*  CHAIN  STUNT 
ATTACKED  BY  DAILY 


ENGLAND  SCANNING  AD  MEDIA 


Rochester  Herald  Joint  with  Local 
Better  Business  Bureau  in  Exposing 
Adrertited  Sales  Scheme,  Mislead* 
ing  to  Public 


All  Publicity  Fields  Seeking  Share  of 
Million  Pound  National  Fund 


“Endless  chain”  schemes  are  being  at- 


London,  Sept.  16. — Consequent  upon 
the  Government’s  decision  to  spend  one 
million  pounds  annually  to  encourage  the 
use  of  Empire  produce,  great  interest  is 
being  evinced  in  the  methods  upon  which 
the  money  will  be  expended,  and  advertis- 


BABSON  PAYS  TRIBUTE  changed  and  advertising  has  been  { 

TO  NEWSPAPER  SPACE  E* 

-  “Newspaper  advertising  is  not  a  n® 

Sutistician  Says  Use  of  Advertising  sity  but  it  is  one  of  the  very  best 

-  ,  .  i>  Dal  a _  a.  vestments  a  business  firm  can  make.  ? 

Columns  in  Papers  Best  Inves^nt  the  good  wil  gained  by  natic 

A  BuftineM  Firm  Can  Make —  advertising  is  developing  monopolies  vi 

Comments  on  Lineage  Increase  are  far  more  profitable  than  any  of 


tacked  by  the  Rochester  Herald  in  a  ing  mieresis  oi  aii  Kinas  are  ensue 
series  of  articles,  exposing  “shoe  string”  the  avenues  of  publicity  in  which  1 
merchants  fostering  the  novel  plan.  The 

local  better  business  bureau  is  co-operat-  not  likely  that  the  whole 


.oiumns  in  rapers  oesi  inv«^m  the  good  wil  gained  by  natiJ 

A  Business  Firm  Can  Make —  advertising  is  developing  monopolies  «y 

Comments  on  Lineage  Increase  are  far  more  profitable  than  any  of  | 

_  so-called  trusts.  Moreover,  thus  fjr| 

......  ,  politician  has  found  a  way  to  attack  ik 

Advertising  m  newspapers  was  upheld  Monopolies  which  are  thus  being  J 


ing  interests  of  all  kinds  are  ensuring  that  investment  a  business  which  are  thus  Deing  \ 

the  avenues  of  publicity  in  which  they  are  ^^m  can  make,”  by  Roger  W.  Babson,  ^ciously  formed  by  national  advertu 


:erested  snail  not  De  ovenooKea..  statistician,  in  a  recent  copyrighted  ar- 

It  IS  not  likely  that  the  whole  of  this 


CAPTURE,  CHARM,  CONVINC 


UCllCI  UUSiliCdd  uui  cau  la  v.^  at-  ...  -  ,  j  j  •  _  ^ 

ing  in  the  campaign.  In  addition  to  "lo^^y  wnl  ever  expended  in  news-  “During  previous  business  depressions  ;  I 

running  articles  the  Herald  has  refused  newspaper  advertising  fell  off  very  con-  Thai  U  Salesmanship  and  Writiii,iJ 

to  sell  space  advertising  the  coupon-sell-  siderably,  but  not  so  during  the  recent  Says  Glenn  Frank 

ing  stunt  adver  isers  in  Britain,  for  the  bigg^  depression,"  Mr.  Babson  commented.  ^  , 

Eirst  of  the  series  explains  the  scheme  annual  appropriation  at  present  is  £M)0,^  “Now  most  newspapers  are  running  more  Frank,  former  ^itor  of  Cf  J 

as  follows ;  j  London  department  stores,  advertising  than  ever  before,  even  though  president  of  the  Univd 

“Applied,  for  instance,  to  the  sale  of  advertising  ideas  is  a  railway  gg^eral  business  is  quiet  in  many  sections  Wisconsin,  summed  up  salesn^ 

hosieS^,  you  are  informed  by  a  coupon  -J?  country  carrying  and  ship  and  the  writing  art  in  three 

seller  that  you  can  get  $10  worth  of  exhibiting  all  varieties  of  Empire-grown  “Advertising  experts  are  suggesting  that  >n  a  recent  article  of  the  series  no*  n 
hosiery  for  $1.  And  so  you  can,  at  first.  Careful  consideration  is  years  to  come  more  advertising  space  peanng  in  newspapers.  The  words  wq 

“You  pay  $4  to  the  hosiery  company  ^  will  be  required  in  dull  times  than  in  capture,  charm,  and  convince. 

S  ITO  If  h^S?  r  ro^af  ?eS  S^varT”we.l?^^^^^^^  ^t^SactlS^^^^^^^  thraSs^lle^^ 

in,«  a.b.  .»  have  „o  .„a. 


VoTteVelroIhroe ’"coupons  attached  ^"“fUomists  even  talk  of  the  time  when  ^ 


lo;^^bon:ra;;d,ou=^s^^;^ 


can  pocket.  This  traiLction  reduces  producers  in  the  home  ^  have  not  spent  their  time  hawking  d 

_ $1  Kv.  country,  who  plaintively  ask  why  they  as  adverti^ng  rates  in  boom  times  own  wares  and  advertising  themse!v^ 


your  investment  to  $1  by  passing  on  $3  w.u,  i^.ai.u.vc.y  a=iv  «  j  advertising  rates  in  boom  times  own  wares  anu  auver using  oil™ 

ofTt  tl  STe  of  your  frknds.  tax-payers  should  be  expected  to  help  ad-  ^  situation,  and  but  in  the  way  they  have  thought  t 

“The  hosiery  w^ll  be  delivered  to  you  lowering  them  in  times  of  depression  to  written  they  have,  consciously  or  , 

as  soon  as  thlse  three  friends  hook  up  _ _  encourage  buying.  .  IV 

with  the  hosiery  company  by  paying  $4  .  early  days,  advertising  was  laws  of  salesmanship.  The  art 

each,  as  you  did.  Detroit  New»  Hit*  Air  Race  Rules  looked  upon  either  as  a  stunt  or  a  luxury,  fit^rature  is  the  art  of  capturing  : 

“After  that  you  are  out  of  it  and  you  The  Detroit  News,  donor  of  a  trophy  The  largest  advertising  accounts  were  ^  attention  and  ^t^^ 

really  have  $10  worth  of  hosiery  for  a  in  the  National  Air  Races  Oct.  8-10,  this  those  of  the  circus  compani«  and  patent  ‘tis  mina.  Ana  16 

$1  investment.  And  if  you  were  in  at  week  attacked  the  National  Aeronautic  medicine  manufacturers.  To  advertise  **  _ 

the  lieginning,  it  wasn’t  hard  to  do.  Association  for  rules  said  to  freeze  out  heavily  was  not  considered  good  form  and  Buv«  Armv  and  Naw  Journal 

“Next,  your  three  friends  to  whom  you  civilian  entrants  in  two  of  ten  events,  some  o*  the  largest  department  stores  y  a  «  .  y  -  •>« 

sold  your  coupons  must  each  find  three  The  newspaper  reconsidered  its  first  'icyer  did  any  advertising.  The  Army  and  Navy  Journal, 

more  friends,  or  nine  in  all,  to  pay  the  thought  of  withdrawing  the  trophy  be-  “Then  there  was  another  group  which  lished  in  1863,  and  a  recognized  sa 

hosiery  company  $4  each,  and  go  on  with  cause  of  discrimination  against  privately  ndv'ertised,  as  they^  said,  for  good  will official  purveyor  of  army,  navy  and  i 

the  scheme.  owned  planes,  but  insisted  the  race  in  hut  a  study  of  their  copy  shows  that  it  tional  guard  news,  has  been  purchu 

“When  the  nine  new  coupon  buyers  future  years  must  be  wide-open  to  all  largely  to  satisfy  their  vanity.  To-  by  John  Callan  O’Laughlin,  Washiaii 

have  paid  in  their  $4  each,  your  three  types  of  aircraft  that  meet  necessary  re-  ^lay,  however,  the  situation  is  entirely  new'spaper  man. 

friends  get  $10  worth  of  hosiery  for  $1,  (juirements  of  structure  and  performances.  _ _ _ _ _ 

the  bargain  which  would  be  held  out  -  tL!^tmuji|ir7ijit,>i)iy;i|i^Mi  inn  i^ipunByif|^ii 

for  them.  Resigmi  from  Time*-Picayune  n .rv- .-mrrann  ^  i  i,  i  m ■ 

“The  delivery  of  hosiery  is  always  one  t-  t-j  j  •  ■  j  S 

wave  behind  the  selling  of  coupons,  which  James  E.  Edmonds  has  resigned  as  _man-  ^  _  _  _ 

is  multiplying  in  all  directions.  The  ulti-  editor  of  the  N^  Orleans  Times-  a  Trad.  M.rk  A  IT  n  n  s  ■>  »> 

mate  situation  is  one  in  which  everybody  to  join  the  Johness_  Realty  and  3  ^  n  J  H’J  B  ll  F  [Pd  n  a  **' 

is  attempting  to  sell  coupons  to  every-  Securities  Company  as  first  vice-president  g 

body  else,  and  all  have  ^  invested  for  'Jl  '-h?''!^  m  promotion  and  development,  ra 

which  thev  want  to  get  $10  worth  of  Martin  T.  Durkm,  who  succeeds  Col.  Ed-  H 

linf'th,  'atl I  THE  IMPORTED  DRY  MAT 

coupons  will  be  unable  to  fulfill  their  •‘•'my  at  Jackson  Barracks  in  1919.  He  g  OIR’  Cl  nPHriUHirbfn?  iTbll  T  A I  1TT*'V 

Ixiiid.  This  is  where  the  hosiery  com-  ''as  <?lectcd  secretary  of  the  cmiiany^  in  ^  ^IT  oUi  81111*1011*  H^lUALfiTfl 

pany  takes  its  profit  "as  been  acting  as  managing  g 

“The  theoretical  end  ixniit  is  the  satura-  ‘‘'''t"'!  ‘’'"'mg  Col.  rxlmond’s  absence  on  S  ,  Write  for  Free  Samples 

tion  point  where  the  hosiery  company  '^''^f'on  the  [last  month.  ^ 


Rcf[.  U  S  Pit.  Off 


TEE  IMPORTED  DRY  MAT 

OF  SUPERIOR  QUALITY 

Write  for  Free  Samples 


finds  itself  with  $4  collected  from  a  host 
of  people  and  no  obligation  to  give  them 
any  hosiery  for  it  unless  they  pay  a  con¬ 
siderable  sum  of  cash.” 

The  Herald  further  says: 


Coast  Press  Organ  Suspend 

The  Washington  Newspaper,  organ  of 
the  Washington  Press  Association  wdiich 
has  been  printed  by  the  University  of 


FLEXIDEAL  COMPANY,  Inco 


“The  great  difficulty  in  combating  the  Washington  School  of  Journalism  with 
so-called  endless  chain  system  of  selling  state  funds,  has  suspendetl.  Goy.  L.  F. 
merchandise  lies  within  its  apparent  pro-  Hartley  was  unwilling  to  continue  the 
tection  by  the  law.  There  is  a  provision  appropriation, 
in  the  Postal  Laws  that  seems  to  cover 

the  operations  of  such  schemes,  but  the  Change*  on  Phoenix  Gazette 

Supreme  Court  of  the  District  of  Colum-  h.  H.  Fries,  for  the  past  18  years  with 
l.ia  has  issued  an  injunction  restraining  the  El  Paso  Herald,  has  been  named  as- 
the  Postmaster  General  from  enforcing  sistant  general  manager  of  the  Phoenix 
this  fraud  order,  which  leaves  the  score  (Ariz.)  Gacelte.  George  W.  Comparet 
or  more  of  coupon-distributing  companies  for  the  past  five  years  with  the  Gazette 
fret*  to  continue  flowhng  the  country  with  editorial  department,  has  been  made  busi- 
their  contracts  and  coupons.  ness  manager.  J.  H.  Whyte,  news  editor. 

As  a  matter  of  fact  the  objectionable  becomes  editorial  writer. 

features  of  the  scheme  lie  not  so  much  _ _ 

in  its  legitimacy  according  to  law  as  in  n.:i„  p _  i  .  c  n  i- 

the  dangers  that  arc  offered  to  stabilized  ^  ^'^****  South  Fla.  Tax 

business.  Continue<l  far  enough,  this  sys-  The  Tampa  Dailv  Times,  referring  to 
tern  of  selling  would  soon  disrupt  and  dis-  the  $166,267.72  income  tax  paid  by  Col. 
organize  all  existing  forms  of  merchandis-  W.  F.  Stovall  for  the  Tampa  Tribune 
ing  and  \york  not  only  great  loss  but  Publishing  Company  for  the  last  year  the 
eventual  disaster  to  the  merchants  who  Tribune  was  under  his  management,  de- 
haye  large  amounts  of  money  invested  in  dared  it  the  largest  amount  paid  by  any 
•.heir  busines.ses.”  business  organization  in  Tampa  and  South 

- Florida.  It  did  not  include  the  personal 

Lawyer  Sues  Red  Wing  Paper  income  tax  of  Mr.  Stovall  nor  the  indi- 
The  Red  Wing  (Minn.)  Daily  Eagle  '’'dual  taxes  of  those  associated  with  him. 

has  been  sued  bv  Thomas  Mohn,  at-  - 

torncy,  for  $25,000  damages  for  having  New  Radio  Weekly 

reported  court  proceedings  in  which  The  Radio  Weekh  Post,  new  illustrated 
brother  lawyers  made  derogatory  re-  journal  for  the  radio  field,  will  be  pub- 
marks  concerning  him  lished  in  Philadelphia  about  Oct  31 
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rOMEN  EXECUTIVES  also  both  freight  and  passenger  elevator  F.l.l.lS  BUYS  RADIO  STATlMf 

service  and  the  new  style  mastic  floors.  _ 

ERECT  NEW  PLANT  An  expenditure  of  $20,000  was  made  for  Worcester  Telegram-Gexette  Publisher 
_  4  new  linotype  machines.  , .  wrT< 


Cornell  (N.  Y.)  Tribune-Times  Builds 
$150,000  Home — ^President,  Gen¬ 
eral  Manager  and  Editor 
Are  Women 


NEW  S.N.P.A.  SERVICE 

Personnel  Bureau  Opened  to  Ms 
Increasing  Demand  for  Workers 


Now  Operating  WCTS 
(.By  Ttitgraph  to  EsiToa  &  Publishbs) 

VVoRCESTEK,  Mass.,  Sept.  23. — Worces¬ 
ter’s  only  active  radio  broadcasting  sta¬ 
tion  WCTS  was  sold  today  by  the  C.  T. 
Sherer  Company,  a  department  store,  to 


Construction  of  one  of  the  finest  and  In  order  to  assist  its  membership  of 

200  ‘laily  newspapers  .in  14  "xhe  Sherfr  Com^ny  had  operated  t^^ 
HornWl  achievement  Southern  states  to  meet  increasing  de-  first  went  on  t^  air  May 

i  detriments  j  1934,  future  broadcasts  will  be  under 

J/en  I-  -  - _ _  ^  been  orpnized  in  the  head-  njanagement  of  the  newspapers  pub- 

'  quarters  office  of  the  Southern  News-  fished  by  Mr.  Ellis.  By  this  purchase 

iMnn  '*■?  AssMiation  at  Chat-  Telegram-Gazette  b^omes  the  only 

J  tn  Pvlr  o"  newspapCT  in  New  England  with  its  own 

It  having  an  exec-  and  women  who  are  available  for  em- 

ptftireIv°*of  u  A  daily  programs  will  be  continued 

posed  entirely  of  Members  are  referring  to  the  head-  ^.j^^out  interruption,  according  to  an 

■"  T,  ..  quarters  applications  from  persons  in  announcement  by  Mr.  Ellis  who  says  that 

The  Tribune-  whom  they  are  not  interest^  and  the  the  station  will  be  utilized  to  render  that 

Times  new  plant  headquarters  tabulates  the  information  type  of  service  which  constitutes  so  large 

cost  in  the  neigh-  for  other  members  who  may  call  for  ^  of  jaily  newspaper  business. 

U^huo,  of  $150,-  m  ,  i  persons  in  their  editorial  business,  or  Telegram-Gazette  station  is  among 

(01  and  IS  in  the  ^  \  mechanical  departments.  The  S.  N.  P.  the  more  powerful  broadcasting  plants  of 

heart  of  the  busi-  -  A.  headquarters  performs  the  service  of  the  country.  Transmitting  on  500  watt 

district.  jj  putting  the  prospective  employer  and  em-  power,  it  reaches  easily  over  a  span  of  500 

The  three  wo-  ployee  together  so  the  details  of  ex-  miles  in  all  directions.  Its  waves  have 

men  who  conduct  penence,  references,  salary,  etc.,  may  be  been  picked  up  at  a  much  greater  distance, 

the  paper  are  Mrs.  W.  H.  Greenhow,  arranged  between  the  two.  Pr«ident  jhc  station  is  included  in  the  nation- 
president  and  chief  stockholder,  Mrs  Walter  C  Johnson  stated  that  difficulty  chain  of  stations  which  are  linked 

Olive  G.  Buish,  general  ^nager.  and  was  being  encountered  in  providing  a  in  on  all  important  events  broadcast. 

Miss  S.  Mabel  Wombough,  editor.  reservoir  of  personnel  sufficient  to  meet 

Under  their  direction  the  new  plant  the  requests  of  Southern  publishers. 


a  service  has  been  organized  in  the  head¬ 
quarters’  office  of  the  Southern  News¬ 
paper  Publishers  Association  at  Chat¬ 
tanooga  to  furnish  information  on  men 
and  women  who  are  available  for  em¬ 
ployment. 


Members  are  referring  to  the  head-  without  interruption,  according  to  an 


quarters  applications  from  persons  in 
whom  they  are  not  interest^  and  the 


announcement  by  Mr.  Ellis  who  says  that 
the  station  will  be  utilized  to  render  that 


headquarters  tabulates  the  inforiration  ^f  jervice  which  constitutes  so  large 

i  ‘^^her  members  who  may  call  for  ^  share  of  the  daily  newspaper  business. 

‘  \  per>ons  in  their  editorial,  business,  ^  -j-fip  Telegram-Gazette  station  is  among 

■  t  mechanical  departments.  The  S.  N.  P.  jfig  more  powerful  broadcasting  plants  of 

-  A.  headquarters  performs  the  service  of  ^y^c  country.  Transmitting  on  500  watt 

Mbs.  W.  H.  Gbeenhow  prospective  employer  and  power,  it  reaches  easily  over  a  span  of  500 

ployee  together  so  the  details  of  ex-  miles  in  all  directions.  Its  waves  have 
vv  H  rrppnhow  references,  salary,  etc.,  may  be  been  picked  up  at  a  much  greater  distance. 


The  station  is  included  in  the  nation- 


.•as  built.  President  Johnson  has  just  appointed  as  Catholic  Paper  Now  Semi-Weekly 

The  Tribune-Times  was  established  in  the  S.  N.  P.  A.  committee  on  the  Lee  The  Denver  Catholic  Register,  weekly. 

Memorial  School  of  Journalism  the  fol-  on  Sept.  11,  began  publishing  as  a  twice- 
iginally  known  as  lowing  members:  Major  John  S.  Cohen,  a-week  paper.  If  the  move  proves  a  suc- 

the  Hontell  Tn-  Atlanta  (G^)  Journal,  chairman ;  Col-  ^^55  jj  planned  to  make  the  Register  a 

time,  this  name  onel  H.  L.  Opie,  Staunton  (Va.)  News-  djjjy 

being  given  it  by  Leader,  and  Major  Powell  Glass,  Lynch- 

its  founder,  Ed-  burg  (Va.)  Netvs.  The  school  opened 

win  Hough,  as  a  Saturday,  Sept.  19. 

tribute  to  Horace _ ADDRESSES  WANTED 


y'^of7'^Tf^uM.  CIRCULATORS  ELECT  HAGOOD 

Editor  Greeley  . 

and  Mr.  Hough  Worth  Man  Named  President  of 
were  warm  per-  Texas  Circulation  Managers 

Texas  Circulation  Managers’  As- 
fht’r'  ^ociation  in  annual  convention  at  Gal- 

Miss  Mabel  Wombough  cbjlc  tnopthpr  in  a  week  elected  L.  J.  Hagood  of 

ships  togeth^  a  a  pf  IVorth  Star-Telegram  president 

. ’  ■’  and  chose  Ft.  Worth  for  next  year’s 

printing  establishment.  meeting 

The  T ribune  was  originally  established  Galveston  Tribune 

on  the  second  floor  of  a  building  which  vice-president  and  H.  E. 

was  even  then  ancient  and  ramshackle  as  j^urpfiree  of  the  Houston  Chronicle  was 
business  blocks  go.  The  equipment,  an  -pelerted  cprretarv 
old  hand  press  and  a  meager  supply  of  ^  g  Harris  of  the  Dallas  Times 

t^irpe  and  inks,  was  conveyed  to  Hornell  presided  at  the  Galveston  sessions 

by  horse  and  wagon  from  Hough  s  for-  ^^e  concluded  with  a  banquet 


mer  location  in  Springville,  N.  Y. 

For  years  the  paper  was  published 
weekly,  being  placed  on  the  basis  of  a 
daily  about  48  years  ago.  In  1908  it  ab- 
lorbed  the  Morning  Times,  assuming  its 
present  name. 

Erection  of  the  Tribune-Times  new 


Monday  evening  at  Hotel  Galvez. 


Buys  Into  Clinton,  Ill.,  Daily 

J.  Melvin  Ledden,  former  city  editor 
of  the  Clinton  (Ill.)  Journal  has  pur- 


I-ICCIIUII  Ui  VlIC  X  i  lUUlIC- X  1111^9  ll^W  «  A  t  If  «  A  A  •  A«  A 

home  serves  as  an  outstanding  example  of  ^^f^^p^  lialf  interest  in  the  C/m/on 
the  strides  being  made  in  the  publishing  Wood, 

field.  The  building  is  three  stories  high. 


has  a  length  of  150  feet  and  a  width  of  Too  much 

50  feet.  Its  exterior  is  of  brick  and  con-  theory  that  y 

Crete.  if  you  are  ; 

The  spaciousness  of  the  interior  permits  Mail-Tribune. 
the  allotment  of  special  rooms  to  each  of 
the  dozen  or  more  departments.  Some 
of  its  features  are  a  steam  heating  plant, 
storage  capacity  for  4  carloads  of  paper,  TIlP  1 
fireproof  construction  with  the  added  in-  ‘ 

stallation  of  an  up-to-date  sprinkler  sys-  .  v  k  ,1 
tern,  dressing  rooms  on  each  floor,  and  Nobody 

shower  baths  for  the  use  of  employes;  sponsible 


Too  much  of  the  world  is  run  on  the 
theory  that  you  don’t  need  road  manners 
if  you  are  a  five- ton  truck. — Medford 


The  Public  Did  It 


BUILDINGS 
PLANT  LAYOUTS 
PRODUCTION 
OPERATION 

An  organisation  speciaJizinx  solely 
in  newspaper  building  design,  man¬ 
ufacturing  and  prodnetioa  proems. 

S.  P.  WESTON 

Newspaper  Buildings 
Plant  Lay  ants  _ 
Production,  Operation 


•20  West  42nd  Street 


New  York 


Nobody  in  particular  was  re¬ 
sponsible  for  the  overturn  in 
Erie,  Pa.,  which  landed  the  Dis¬ 
patch-Herald  firmly  in  first  place. 
The  change  came  about  because  the 
Dispatch-Heiald  had  exclusive  rights 
to  the  Associated  Press,  the  United 
Press,  the  Consolidated  Press,  the 
Universal  Service  and  N.  E.  A.  That 
combination  was  enough  to  put  any 
paper  on  top. 

Investigate  Erie 
Erie,  Pa.,  Dispatch-Herald 

WILXJAM  A.  HENDRICK,  PuhHslMr 
LOUIS  BENJAMIN,  Trana.  A  Gan.  Mgr. 
CHAS.  H.  EDDY  CO.,  RaprsaantaUvas 
New  York  Chicago  Boston 


ADDRESSES  WANTED 
J.  E.  WILLIAMSON 
YANDELL  C.  CLINE 
C.  H.  SHERWOOD 


NEW  YORK  STATE 

Westchester  County’s 

Fastest  Growing  Cities 

Mount  Vemon  and 
New  Rochelle  and 
The  Vicinity  Towns 

Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Vemon 

THE  STANDARD  STAR 

of 

New  Rochelle 
Badb  Mmmbmrs  •/  A.  B.  C. 

Westchester  Newspapers,  Ine. 
Fraaklia  A.  MBrriBoi*  Pr«s. 

Mount  Voraon— ‘Wow  RocholU 


There  is  Only  One 
Dallas  News 

There  ore  other  newspapers  in 
Texas — big  ones,  some  of  them — 
bat  there  are  no  others  with  the 
power,  the  influenre,  the  hold  on  . 
its  people  that  The  Dallas  News 
has. 

No  other  with  such  a  voice  of 
authority  in  the  affairs  of  Texans — 
from  their  legislatures  to  their 
humblest  family  circles. 

It  pays  to  advertise  in  such  a 
medium.  It  pays  present  adver¬ 
tisers.  It  will  pay  you. 

Clie  Ballaa 
iHornins  JEttos 


Kvrr>  Yt*ar  .\l  T  lie 

W(>R1D 

SERIES 


Olir  i  li.-lll-  ■b'lll.lllil  ill)' 

and  "rr.ili'-l  -tar-  in  ba-rb.ill! 

And  ihcy  get  them 

iigiiiii  llii-  W  orlfl  ;i.> 

Piltsluir^li'-.  .Manager 

Will.  McK<‘cliiii(‘ 

“Sili'iil  llill”  ri'rii'lii;;  In  l.ilk  - 
nr  wrilf  all  -la-nn.  liiialK 
a^ri'i'-  In  "-aN  -niinililn^."' 

Ii  sliirii’s  Urfiiri’  till-  scries. 
piiily  sliir\  iliirinti  .•ifiitw. 


riic  oiir  mill  Hilly 

llaiis  W  ajiiHM* 

Hern  nf  I’ilt-liiiri'ir'-  iiiriiinralile 
nrbl  Serie-  in  I'lll'l. 

.''I  V  llll  iim  e  .S/nril  s 
i.i>ni[niriiit:  I'lll^hiiryli'i 

f. /mill /linns  In  Pil I \liiir i:li\  /'eii- 
miiil  n  iiiiieis  III  M'lirs  ii;rn. 

Daily  Sliirv  During.  Sniis 


iNifk 

/hii7>  //ifiiioroii.N  Siin\  Ihtrin,:  Svrivs 


WalU‘r  Joliiisoii 

M*ti»  ttf  till-  l.i'i  Wiu'M 

;ni«l  uf  eoiuiitg 

M-ri*’'. 

^  <1  ln’ftirv  serif's. 

Jhiit\  stfpry  series. 


I  Ilf  grtMlf'l  “friMil-paiie  *  nante 
ill  \iiit*ri<a 

U  a  I)  V  \{  11  I  h 

uill  In-  in  llie  I’ll'--  IlnN  a^ain 
llll-  M'.ir. 

/)ill/i  .''/nn  Dm  III  -  .defies 


1  he  Mall. I"!  r  «lin  lia-  IV  nn  innre 
Inniiaiil-  .Mill  lnn;:lil  llirnn',:li 
innre  \\  nrl*l  >el  ii'-  lli.in  .iiiv 
111. in  in  ba-eli.ill  lii-lnrs 

John  M<*(iraw 

Unnv\-  llie  W  .l-llini:lnll  rhlb 
frniii  I  i-l  \ear  anil  klinvv- 
I’ll  I -Inir'jli  frnni  eveiv  y.ir. 

Duih  >/nrv  During  .''eriev 


Ii.ilieb.il I'-  jin-ale-l  |il.iver.  will 
re|inrl  I'i2”i  nrlil  ''erie-.  fnl- 
Inwine  willi  hi-  llirilliii',:  Life 
Mnrv  tn  run  12  week-. 

Daily  .*'/nrv  Darin;:  .'<eries 


U  ire  far  /v’eseri  ii/in/1.5 

The  (!lirislv  Walsh  Sviulieale 
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FOREIGN  A.  P.  MEN  WANT 
U.  S.  NEWS 


Jackson  Elliott,  Assistant  General 
Manager  Describes  Conditions 
Abroad  on  Return  from 
Two  Months*  Tour 


Associated  Press  members  were  this 
week  urged  to  supply  the  press  associa¬ 
tion’s  foreign  bureaus  with  their  news¬ 
papers  daily,  by  Jackson  S.  Elliott,  as¬ 
sistant  general  manager,  who  returned 
Sept.  21,  from  a  two  months’  tour  of 
Europe,  during  which  he  conferred  with 
correspondents  in  I^ndon,  Paris,  Berlin, 
Rome,  Geneva,  Moscow  and  Madrid. 

A.  P.  men  in  Europe,  Mr.  Elliott  said, 
are  suffering  from  “a  new  kind  of  home¬ 
sickness” — a  sort  of  nostalgia  for  their 
local  newspapers. 

”\V’e  want  more  news  from  home,” 
they  told  him. 

”1  found  them  with  ravening  curiosity 
for  every  bit  of  information  I  could  give 
them  about  what  the  newspaper  of  today 
is  doing,”  the  A.  P.  executive  declared. 

Mr.  Elliott  said  apparently  the  most 
plea.sing  information  he  was  able  to  give 
foreign  representatives  was  of  the  in¬ 
creasing  demand  for  human  interest 
stories. 

“They  all  realize,”  he  said,  "that  the 
important  news  of  political  changes,  in¬ 
dustrial  developments,  finances,  debts,  and 
similar  subjects  will  always  have  first 
call.  They  were  delighted  to  learn,  how¬ 
ever,  that  long  stories  on  these  subjects 
are  not  wanted  by  many  newspapers,  but 
that  there  is  a  growing  preference  for 
news  told  in  a  lighter  vein.” 

.At  a  staff  gathering  in  one  of  the 
bureaus,  Mr.  Elliott  was  asked  how  the 
foreign  correspondents  could  be  sure  that 
an  individual  figuring  conspicuously  in 
the  day’s  news  of  a  foreign  city  was 
known  to  .American  readers. 

“If  the  person  is  one  you  think  should 
be  introduced  to  .America  it  is  your  place 
to  make  the  introduction,”  Mr.  Elliott 
replied.  "When  something  of  interest 
happens  about  a  worth  while  individual 
introduce  that  personage  to  .American 
readers.’* 

About  two  years  ago  the  .Associated 
Press  started  a  service  to  its  membership 
having  Sunday  morning  editions  covering 
light  features  which  were  designated  as 
cable  news  letters.  The  material  was 
very  largely  what  is  called  “human  inter¬ 
est.”  It  was  cabled  to  New  York,  chiefly 
from  London,  Paris  and  Berlin,  during 
the  week  and  distributed  either  by  leased 
wire  or  mail  to  the  Sunday  morning 
membership.  Speaking  of  this  service 
.Mr.  Elliott  said; 

“No  features  have  been  more  appre¬ 
ciated.  Recently  we  have  begun  distribu¬ 
tion  of  similar  features  for  Saturday 
afternoon  publication.” 

Mr.  Elliott  also  spent  some  time  in 
getting  acquainted  with  the  methods  of 
operation  of  the  several  of  the  news 
agencies  with  which  the  Associated  Press 
is  allied,  chiefly,  Reuters,  Ltd.,  Agence 
Havas,  Wolff  Bureau  and  -Agence  Stefani. 
He  was  impressed  by  the  fact  that  Amer¬ 
ican  press  associations  and  newspapers  do 
a  great  deal  more  in  correctly  pictur¬ 
ing  Europe  to  America  than  European 
agencies  and  newspapers  do  for  the 
United  States  in  this  regard. 

“Comparatively  very  little  worth  while 
news  of  America  is  published  by  Euro- 


HEREVER  Fashions 
are  created,  there  will 
be  found  Fairchild 
staff  reporters  and 
artists. 

FAIRCHILD 

N e w's p'a per  Services 

8  EAST  13th  ST.  NEW  YORK 

**Th€  larf€$t  organization  in  the  world  devoted  to 
the  collection  and  distribution  of  fashion  newt** 
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pean  newspapers,”  he  said.  “The  papers 
over  there  clearly  like  to  write  of  an  ec¬ 
centric  class  of  Americans  and,  as  a  re¬ 
sult,  they  help  spread  the  erroneous  view 
that  Americans  lack  culture.  They  are 
very  likely  to  judge  Americans  by  the 
travelers  who  go  about  in  groups  and 
gain  their  impressions  of  Europe  from 
what  is  pointed  out  to  them  by  loud 
mouthed  guides,  or  from  the  Americans 
who  spend  large  sums  of  money  on  osten¬ 
tatious  apparel,  or  their  time  where  the 
lights  are  brightest.” 

Mr.  Elliott  was  met  in  Berlin  by  James 
.A.  Mills,  correspondent  at  Moscow,  who 
recently  negotiated  for  General  Manager 
Cooper  a  news  exchange  arrangement 
with  the  Russian  Official  Soviet  Tele¬ 
graph  .Agency,  formerly  known  as  Rosta 
but  now  as  Tass.  This  name  is  made  up 
from  the  official  letters  of  Telegraph 
-Agency  of  the  union  of  Soviet  Socialist 
republics.  This  organization,  according 
to  Mr.  Mills,  is  showing  great  enterprise 
in  collecting  the  news  of  the  wide  area 
embraced  by  Russia  in  Europe  and  Asia. 

Mr.  Mills  has  one  of  the  most  difficult 
newspaper  positions  in  Europe  because  he 
is  virtually  alone,  so  far  as  American 
or  English  associates  of  his  profession 
are  concerned.  Occasionally  other  agen¬ 
cies  or  individual  newspapers  send  cor- 
respemdents  into  Moscow  but  Mr.  Mills 
is  the  only  .American  correspondent  who 
has  been  there  upon  a  permanent  basis. 

Robert  Berry,  correspondent  at  Madrid, 
met  Mr.  Elliott  in  Paris.  They  can- 
vased  the  general  situation  relating  both 
to  Spanish  news  desired  for  distribution 
in  the  United  States  but  also  an  even 
larger  supply  of  Spanish  news  desired  by 
members  in  South  .America,  Central 
.America,  Mexico  and  Cuba. 


Correction 

In  a  recent  issue  of  Editor  &  Publish- 


NEWSBOY  QUESTION  UP  AGAIN 


ER  it  was  incorrectly  stated  that  the 
Cortland  (N.  Y.)  Standard  had  purchased 
the  Cincinnatus  Times  and  would  pub¬ 
lish  the  latter  as  a  separate  paper.  The 
Times  has  been  discontinued. 


Denver  City  Council  to  Draft  Seco^ 
Regulative  Ordinance 


CAMP  HEADS  GEORGIA  PRESS 


Walton  Publisher  Named  President — 
Williams  Wins  Sutlive  Trophy 


Ernest  Camp  editor  of  the  Walton 
(Ga.)  Tribune  was  elected  president  of 
the  Georgia  Press  Association  at  the 
annual  convention  held  in  West  Point, 
Ga.,  this  week. 

Other  officers  elected  were :  vice-presi¬ 
dent,  Miss  Emily  Woodward,  Vientia 
News;  recording  secretary,  T.  E.  Benns, 
Butler  Herald;  corresponding  secretary, 
Hal  M.  Stanley,  .Atlanta;  treasurer,  J. 
J.  Howell,  Cuthbert  Leader. 

The  Sutlive  Trophy  given  to  the  news¬ 
paper  editor  doing  the  best  constructive 
work  during  the  year  was  awarded  to 
Jack  Williams,  editor  of  the  Wayrross 
Journal-Herald. 

The  editors  went  to  Atlanta,  Wednes¬ 
day  night,  and  were  entertained  there  by 
the  Chamber  of  Commerce. 


By  unanimous  vote,  the  city  council 
Denver  has  instructed  City  Attorney  E 
May  to  draft  a  second  ordinance  regulat 
ing  the  sale  of  newspapers  and  pericKi 
icals,  the  first  ordinance  passed  by  tht 
council  having  been  declared  invalid  b; 
the  district  court. 

The  new  ordinance  is  to  be  a  duplicatt 
of  the  first,  it  is  said,  except  for  several 
minor  points  upon  which  the  decision  oi 
unconstitutionality  was  based.  The  prf> 
posed  bill  will  demand  the  licensing  ci 
newsboys  under  a  system  similar  to  tht 
licensing  of  peddlers.  Such  a  system 
would  place  on  file,  it  is  claimed  by  spon¬ 
sors  of  the  measure,  facts  regarding  it* 
age,  school  attendance  and  personal  his¬ 
tory  of  the  newsboys  which  would  aid 
Denver  public  schools  in  enforcing  com¬ 
pulsory  attendance. 


ASKS  FREE  COPIES 


N.  W.  Ayer  &  Son  Seeks  Compliment¬ 
ary  Papers  for  Free  Publicity  Dept. 


To  gee  complimentary  copies  of  news¬ 
papers  to  be  used  by  its  publicity  depart¬ 
ment  for  checking  purposes,  N.  W.  Ayer 
&  Son,  Philadelphia  advertising  agency, 
recently  sent  this  letter  to  editors ; 

“This  is  written  to  ask  if  you  will  grant 
to  us  the  courtesy  of  sending  to  this 
agenev.  for  a  special  purpose,  for  the 
period  of  one  year  complimentary  copies 
of  each  issue  of  your  paper. 

“When  you  understand  that  these  copies 
will  b**  used  for  business  purposes,  in  our 
Publicity  Bureau,  we  presume  you  will  be 
willing  to  see  that  we  are  supplied  with 
them  gratuitously.  The  copies  are  to  be 
sent  to  Mr.  Granville  E.  Toogood,  Pub¬ 
licity  Bureau,  N.  W.  Ayer  &  Son,  300 
Chestnut  Street,  Philadelphia,  Pa. 

“In  making  this  request  we  assume,  of 
course,  you  are  aware  that,  according  to 
postal  regulations,  there  will  be  a  slight 
extra  postage  charge  on  the  mailing  of 
additional  copies. 

“May  we  ask  for  early  reply  indicating 
your  action? 

“Thank  you.** 


A  Dependable 
Means  of 


Increasing 

Classified 

Lineage 

Write  for  Particulars 


Associated  Editors,  Inc. 

440  S.  DMibMB  Su  Chicago 


Europe  has  her  grand  old  ruins,  but 
we  have  our  detours. — Cleveland  Times. 


The  Morning 
Telegraph 


Is  the  giant  influence  on 
the  Turf,  in  Society,  Music, 
Theatre,  Motion  Picture 
and  Finance,  having  the 
largest  circulation  of  any 
Daily  in  the  United  States 
at  a  ten-cent  Price. 


Circulated  in  every  State 
in  the  Union  and  the  prin¬ 
cipal  capitals  of  Europe. 
An  exclusive  market  for  its 
advertisers. 


50th  St.  &  8th  Ave.,  N.  Y.  City 


MARKET 

NEWS 


Plus  TABLES 


An  unusual  financial  service 
that  places  emphasis  on  the 
news  that  influences  the 
course  of  security  and  com¬ 
modity  prices. 


COMPLETE  OR  IN  PART 
BY  LEASED  WIRE 


PENTRAL  NEWC 

of  America  ^ 


ESTABLISHED  ins 
42  New  SL,  New  York  City 
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A  Gift  for  Agency  Executives 

.A  specially  bound  edition  of  “The 
Progress  of  Newspaper  Advertising” 
is  being  prepared  liy  the  Bureau  of 
-Advertising  of  the  American  News¬ 
paper  Publishers’  .Association  to  be  pre¬ 
sented  to  advertising  agency  execu¬ 
tives.  The  edition  is  limited  to  1,000 
copies. 


Monroe  Merchants  Fighting  Peddlers 


“Peddlers  Must  Keep  Out  of  Monroe” 
was  the  heading  on  a  three-quarter  page 
advertisement  in  the  Monroe  (La.) 
Scu's-Star  recently  attacking  the  house- 
to-house  canvasser.  It  was  signed  by  12 
local  merchants. 


pDlTORIAL  RESEARCH  RE- 
“  PORTS  supply  accurate  in¬ 
formation  upon  the  major  prob¬ 
lems  which  call  for  frequent 
editorial  comment. 

The  reports  are  for  the  in¬ 
formation  and  review  of  editors 
and  publishers,  rather  than  for 
publication. 

They  are  in  use  by  the  leading 
American  newspapers  and  maga- 


The  cost  of  this  service,  based 
upon  circulation,  is  compatible 
with  every  moderately  liberal 
editorial  expense  budget. 


EDITORIAL  RESEARCH 
REPORTS 

828  18th  St.,  Washington,  D.  C. 


"Who^s 

Who’’- 


That's  what  newspaper  readers 
call  Joe  Mitchell  Chappie’s  bio¬ 
graphical  sketches  of  today's 
celebrities. 


BRAND  NEW  SERIES 
NOW  ON  THE  WAY 


Ask  Us  About  It 
Joe  Mitchell  Chappie  Associatei 


“n#  Attic”  WsMort- ActcrU,  New  York  City,  N.  V. 


RADIO 


PROGRAMS 


ANY  STYLE 


Used  in  more  than  ISO 
newspapers;  complete, 
CONCISE  and  accurate; 
IN  YOUR  LOCAL 
STANDARD  TIME. 


Write  for  TERMS  nil  SAMPLES 
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AUDIO  SERVICE 
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30  N,  D**arhorn  St.  Chicago 
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Bdng  Diplomat’*  Bald  Pate  Burns 
When  Asked  What  He  Was 
Convicted  For — Raps  News 
Photographers 


eph  Caillaux,  French  Minister  of 
unce.  arriving  in  this  country  Sept, 
was  met  down  the  bay  by  the  pick  of 
m  of  L  York  newspaper  reporters — the 
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Honor  Victor  Lawson’s  Memory 

The  Publishers’  Association  of  New 
York  has  unanimously  adopted  a  resolu¬ 
tion  paying  tribute  to  the  late  Victor  F. 
Lawson,  publisher  of  the  Chicago  Daily 
News,  as  follows:  “Resolved,  that  in  the 
passing  of  Victor  F.  Lawson,  American 
journalism  loses  one  of  its  most  eminent 
editors  and  one  of  its  wisest  counselors, 
who  had,  during  his  whole  professional 
life,  been  a  continuous  influence  for  news¬ 
paper  progress  and  journalistic  righteous¬ 
ness.” 


LANDIS  PERMITS  RADIO 
OF  WORLD  SERIES 


Baaeball  Commi**ioner  Approve*  Play- 
by-Play  Broadca*ting  by  A.  T.  db  T. 
Hook-Up  in  Addition  to  Pre** 
A**ociation  Air  Coverage 


il  procedure  when  foreign  celebre- 
visit  .\merica. 

[1  have  a  very  interesting  statement  for 
gentlemen,”  he  said,  when,  boarding 
ship  at  Quarantine,  the  reporters 

ted  in  on  the  Foreign  Minister  at 

il  Caillaux  knew  he  couldn’t  get  away 
^  anything  like  this.  He  saw  the  re- 
ers  pocket  the  statement  without  look- 
at  it,  and  close  in  on  him.  He  par- 
with  remarks  about  the  Statue  of 
;rty  and  the  sky-line. 

V.  Riis,  reporter  for  the  Brooklyn 
,V,  leaned  across  the  table  towards 
diplomat  and  began: 

Kl.  Caillaux,  there  has  been  some  mis- 
^•r>t:iii(ling  in  this  country  as  to  just 
you  were  convicted  for — ” 
Caillaux’s  pate,  as  bald  as  a  man’s 
be,  burned  red,  according  to  the 
York  IV orld  man’s  account. 

)f  course,”  the  reporter  persisted, 
It  people  understand  it  was  not  for 


jl  Caillaux  leaped  to  his  feet.  He 
te  his  breast. 

,I  am  here,”  he  said,  and  his  voice  took 
I  a  shrill  note,  “as  a  Minister  of  my 
That  is  enough !” 
pe  grabbed  up  his  ivory  handled  cane 
his  white  gloves  and  pushed  his  way 
itcdly  through  the  group.  Propitiating 
brought  him  back ;  the  reporters 
Bn-tivi'  were  shocked  at  the  unfinished 
•i'.n  The  reporter  later  apologized 
explained  to  Mr.  Caillaux  that  he 
been  ordered  to  ask  the  unpleasant 
tCn.  “It  is  nothing,”  the  diplomat 

lol. 

ih(  visitor  was  also  plainly  harassed 
i!u  news  photographers. 

'll.  this  small  thing  is  unbearable !”  he 
4'1  out  once,  irritated  by  one  particular 
•lographer  of  slight  physical  dimen- 
»'  He  pounded  the  deck  with  his 
4i  and  walked  to  the  rail.  Rut  when 
Illumed  around,  a  moment  later,  he 
two  motion  picture  cameras.  There 
no  escape. 


RADIO  MEN  EULOGIZE  LAWSON 


Chicago  Broadca*ter*  A**ociation 
Prai*e  Hi*  Integrity  and  Vi*ion 

Victor  F.  I.awson,  late  publisher  of  the 
Chicago  Daily  News  and  ojierator  of  the 
radio  station  WM.\Q,  was  eulogized  re¬ 
cently  in  a  resolution  passed  by  the  Chi¬ 
cago  Broadcasters’  .\ssociation,  of  which 
he  was  a  member.  The  resolution  said : 

“We  who  have  come  in  contact  with 
him  through  the  policies  of  his  radio  sta¬ 
tion  WM.\Q,  knew  him  as  a  man  of  up¬ 
right  character,  great  integrity  and  far- 
seeing  vision.  This  association  recognizes 
a  tremendous  loss  in  the  passing  of  Mr. 
Lawson  because  we  feel  that  one  of  the 
staunch  friends  of  radio  and  one  whose 
wisdom  was  invaluable  in  aiding  us  in  the 
proper  conduct  of  broadcasting  has  been 
taken  from  our  ranks.” 


f  " 
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“LOOK  IN  MY  WINDOW” 


ill* 


Store  Newspaper  Copy  Ci 
'  Attention  ot  Window  Display* 

Ifw.sp.ipcr  advertising  of  the  A.  Schulte 
fi;an\  cigar  stores  appearing  this  week 
nin<  a  suggestion  to  local  solicitors  to 
to  home  town  merchants.  Attention 
^lled  to  the  cigar  store  windows, 
t  really  does  pay  to  keep  an  eye  on 
Schulte  windows,”  the  copy  reads. 

always  try  to  make  them  newsy 
interesting — to  make  them  bulletins. 
0  speak,  which  w'ill  keep  you  posterl 
what  is  latest  and  best, 
giou  probably  stop  in  Schulte's  regu- 
to  buy  your  favorite  cigars,  etc. — so 
not  make  it  a  habit  to  glance  in  our 
pws  to  see  what  else  we  are  offering 
Cincinnati  Zoo  last  week. 


LETTERS  FROM  READERS 


^ormick  Head*  Chicago  Publ’*her* 

R.  R.  McCormick,  co-editor  and 
''her  of  the  Chicago  Tribune,  has 
I  elected  president  of  the  Chicago 
'ih  of  the  .American  Newspaper  Pub- 
‘f'’  Association  to  fill  the  vacancy 
'ed  by  the  death  of  Victor  F.  Law- 
Puhlisher  of  the  Chicago  Daily  Nervs. 

R*vr  Oklahoma  Paper  Start* 

ft  Mannford  (Okla.l  News,  has 
't'l  publication,  issued  by  the  Gusher 
liishinir  Company  of  Oilton  of  which 
L.  .Admire,  owner  of  the  Oiltoii 
I''"' )  Gusher  is  president. 


Well,  What’*  the  An*wer? 

To  KdITO*  Pt’BLISlIF.R; 

Following  is  letter  written  by  the  Cincinnati 
office  of  Campbell- Ewalft  to  newspapers  getier- 
.-illv: 

“On  September  12th.  our  client.  The  Croslej- 
Radio  Corporation,  will  announce  an  entirely 
new  line  of  r.vlios. 

“The  Cri.sley  R.idio  Corporation  will  finance  a 
very  powerful  and  impressive  announcement 
campaign  consisting  of: 

“4  paves,  Saturday  Evening  Post,  September 
12th. 

“2  pages.  Literary  Digest,  Septemlier  19th. 

“2  pages.  Country  Centlem-an,  September. 

“2  pages.  Successful  Farming.  September. 

“2  pages,  Christian  Herald,  September  19th. 
and 

“an  extensive  billlKiard  display  in  key  citie*. 

“.\t  the  s,ame  time  the  Crosley  distributors 
and  dealers  are  urged  to  finance  local  advertis¬ 
ing  effort. 

“To  enable  them  to  tie  into  so  imnres.sive  a 
national  camjwign  we  have  prepared  the  en 
cl(  sed  advertisement  built  upon  a  base  size  of 
70“  with  a  flexible  panel  for  distributors’  anil 
de.alers’  names. 

“We  suggest  that  you  bring  this  before  the 
loc.al  Crosley  distributors  and  dealers,  and  con¬ 
vince  them  of  the  advant.-iges  of  co-operating 
to  run  the  encloseil  advertisement  on  the  best 
date  between  September  10th  and  13th,  in¬ 
clusive. 

“After  you  have  arranged  for  the  appearance 
rf  the  advertisement,  notify  this  office  901 
Atlas  Bank  Bldg..  Cincinnati.  Ohio,  and  m.at 
or  stereotype,  as  you  specify,  will  be  forwarded. 
The  Crosley  de.alers  m  yoiir  city  are  as  per 
the  enclosed  cards.  The  Crosley  distributors 
are— The  I.  T.  Cooper  Rubber  Co.,  Van  Camp 
Hardware  &  Iron  Co.” 

What  have  these  magazines  and  billboards 
ever  done  to  help  radio? 

John  E.  Lutz. 
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DOSMOIN^ 

CAPITAL 

Completely  cover* 
De*  Moine*’  entire 
trade,  territory  for 
you  at  a  rate  of  14c 
per  line. 

It  is  the  best 
advertising 
buy  in  the  mid¬ 
west. 

O’Mara&Onnsbee 

Special  Representatives 

The 

DES  MOINES 
CAPITAL 

Lafayette  Young 
Publisher 


Judge  Kenesaw  Mountain  Landis,  base¬ 
ball  commissioner,  this  week  approved  of 
broadcasting  a  play-by-play  report  of  each 
of  the  World  Series  games  through  a 
chain  of  broadcasting  stations  operated 
by  the  .American  Telephone  and  Telegraph 
Company. 

This  service  will  be  in  addition  to  plans 
of  the  United  Press  and  the  .-XsscKiated 
Press  already  announced,  for  furnishing 
clients  and  memlicrs  wire  rejHirts  from 
the  ball  parks  to  be  put  on  the  air  from 
local  radio  towers.  The  question  in 
doubt  last  week  was  whether  or  not 
Judge  Landis  would  permit  microphones 
in  the  press  boxes  at  the  playing  fields. 

Twelve  stations  contprise  the  tentative 
A.  T.  &  T.  chain  and  are  as  follows : 
WEAF,  New  York,  WT.AR,  Providence, 
WEEI,  Boston,  WTIC,  Hartford,  WOO, 
Philadelphia,  WCAE,  Pittsburgh, 
WC.AP,  Washington,  WCTS,  Worcester, 
WGY,  Schenectady,  WGN,  Chicago, 
KDK.A,  Pittsburgh  and  WM.AQ,  Chi¬ 
cago. 

Alany  A.  P.  members  and  U.  P.  client 
newspapers  will  also  broadcast  the  games. 
Neither  press  association  would  make 
public  the  number  or  the  names  of  the 
newspapers  which  will  provide  their 
publics  with  this  radio  service. 

It  is  known  the  Associated  Press  re¬ 
port  will  be  put  on  the  air  from  WJZ, 
New  York,  and  WRC,  Washington,  both 
operated  by  the  Radio  Corporation  of 
.America. 

Editor*  Gue*t*  at  We*t  Point 

.A  group  of  editors  from  eastern  states 
was  entertained  at  luncheon  by  the  Com¬ 
mandant  of  United  States  Military  .-Xcad- 
emy.  West  Point,  Sent.  2.^. 


Get  75%  of  your 
city*s  classified 
advertisers  into 
your  medium! 

THE  BASIL  L.  SMITH  SYSTEM.  Idc. 

Ifitenutional  CUitificd  Advertising 

Cemsellers 

Packard  Buildiog,  Philadelphia 


THE  WELFARE  COMMIHEE 

of  the 

INTERNATIONAL 
CIRCUUTION  BSANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


Imperial's 
New  Chicago 
Factory 


in' 


4lb  ■ 

mil. 


Top;  View  of  Factory. 
Middle;  fVhere  Plus  Metals  are 
Made. 

Bottom;  Part  of  Chemical  and 
Physical  Laboratory. 

'T'llh'  rapidly  increasing  number 
of  publishers  using  the  Im¬ 
perial  Plus  Metal  Plan  as  a  means 
of  assuring  efficient  type  metal 
with  longer  working  life  has  made 
necessary  the  building  of  the  new 
Chicago  Plant  shown  above. 

Situated  on  the  B.  &  O.  Chicago 
Terminal  Ry.,  this  new  plant  has 
splendid  shipping  facilities  to  every 
printing  shop  in  the  Mississippi 
\’allcy.  It  has  the  most  modern 
eijuipment  for  proilucing  Type 
Metals  and  a  Laboratory  com¬ 
pletely  equipped  for  Physical  and 
Chemical  determination  of  White 
Metals.  The  new  Plant  enables  us 
to  give  publishers  the  highest  qual¬ 
ity  of  Type  Metal  Service. 

If  you  are  not  acquainted  with 
the  Imperial  Plus  Plan  that  makes 
this  new  Plant  necessary,  write 
and  let  us  send  you  a  copy. 


M  ET  AL 


Linotype  Monvtip*  Intwtyp* 
Stereotype 

Elrod — Ludlow— Lktograpli — Tbompeon 

Imperial  Type 
Metal  Co. 

PkiUdcIpbii  ClcveUad— New  York — CUcag* 
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SUPPLIES  AND  EQUIPMENT 

FOR  NEWSPAPER  MAKING 


Printera*  Outfitter*. 

Printing  Plants  and  business  bought  and  sold. 
American  Typefounders'  products,  printers' 
and  bookbinders'  machinery  of  every  descrip¬ 
tion.  Conner,  Fendler  &  Co.,  96  Beekman  St., 
New  York  City. 


[C'H 


Newspaper'  Conveyors 

upeed  up  the  movement  of  papers  to  de¬ 
livery  room- -without  fuss  or  waste.  Used 
for  ye^nrs  by  hundreds  (ft  larpe  and  small 
publishers  throuKhout  the  country.  Write 
for  details  and  typical  installation  views. 

The  Cutler-Hammer  Mfg.  Co. 

W'orkn;  MILWAUKEE  and  NEW  YORK 
New  York  Detroit 

PltlRbiirsh 

Philadelphia  IhRilon  Mllwaukoe 

San  Frnnciiico,  I.o*  Angplos,  Portland. 
Seattle.  II.  B.  Squire*  Co. 

CUTLER-HAMMER 


rieveland 

nneinrrati 

Ibisloii 


GOSS  PRINTING  PRESS  CO. 
Chicago  -  new  york-  lonoon 


Complets  Nesrspaper  Plsmts. 

Plant  H,  7  or  8  col.,  $1,500.00.  Plant  F,  7-col. 
with  job  equipment,  $2,100.00.  Plant  O,  7  or 
8-col.  with  Model  8  Linotype  and  jobbers, 
$5,500.00.  Plant  W,  7-col.  with  29  x  43  Opti- 
mus,  power  cutter  and  jobbers,  $3,650.00.  Plant 
G,  daily,  16-page  Web,  Linotypes,  Ludlow,  im¬ 
mediate  shipment,  $20,000.00.  Plant  C,  32-page 
Web,  Linotypes,  Jntertypes,  steel  composing 
room  equipment,  fine  condition,  $30,000.00.  Ten 
Linotypes,  7  Intertypes,  2  Ludlow  equipments 
in  other  plants.  List  31,  24  pages,  will  be 
issued  soon.  Peckham  Machinery  Co.  Plant 
Sale  Specialists,  1328  Broadway,  New  York 
City. 


THE  DIRECT 
IMPRINT 

Of  the  gnbacriber’a  name  and  com¬ 
plete  address  in  the  margin  of  the 
paper  means  delivery  of  the  paper. 

With  Speedaumatic  equipment  you 
ran  use  the  direct  imprint  and  in 
addition  have  an  accurate  mail  list 
corrected  daily  in  the  Circulation 
Department. 

May  we  tell  you  more  about  it? 

THE  SPEEDAUMATIC  COl 


ffMreasinif  Machinertf 


THE  APPROPRIATE 
ETCHING  DEVICE 
FOR  THE  NEWSPAPER 

NEW  PRICES: 

“MIGNON”  . $  625 

“SIRIUS”  . $  890 

"DIAMOND”  . $1025 

AXEL  HOLMSTROM 

ETCHING  MACHINE  CO. 

328  CheMnut  St.,  PHILADELPHIA.  PA 


Hall  Form  Tables 

For  the  Modern  Newspaper  Plant 

Made  in  two  siiet:  No.  7,  23x28  and 
No.  8,  25x30.  Special  sixes  are  made 
to  order.  Extra  heavy  semi-steel  top. 
Heavy  pipe  frame.  Ball  bearing  cast¬ 
ers.  Built  for  heavy  duty. 

Also  all  kinds  of  Printing  Equip¬ 
ment,  Including  Cylinder  Presses, 
Job  Presses,  Paper  Cutters,  etc. 


Send  for  current  issue  of  “Hall  Broadcaster” 

THOMAS  W.  HALL  CO. 

INCORPORATED 

512  West  41tt  St.  New  York 


For  Sale. 

Goss  Comet,  Linotype  and  complete  equip- 
ment  of  small  daily  newspaper;  also  many 
other  bargains  in  used  newspaper  equipment. 
I>et  us  know  your  wants.  Griffiths  Publishers 

Exchange.  15  Nassau  St,  N.  Y.  C. _ 

Small  Compute  Newspaper  and  Job  Plant. 
Owing  to  consolidation  of  two  papers,  we 
have  for  sale  a  complete  small  equipment  for 
an  interior  daily  or  a  weekly  of  considerable 
circulation.  It  includes  a  Campbell  flat-bed 
web  press,  26  x  36  Cottrell  Monarch  single¬ 
revolution  press,  12  x  18  Chandler  &  Price  job 
press,  30  in.  lever  cutter,  one  Linotype  ma¬ 
chine,  type,  cabinets,  imposing  tables,  wood 
type,  office  equipment,  etc.,  for  both  news¬ 
paper  and  job  printing.  Price  low  in  order 
to  effect  quick  sale.  Send  for  itemized  list 
and  price.  Baker  Sales  Co.,  200  Fifth  Avenue, 
New  York  City. 


Don’tTig"  Metal 

It  Wastes  Money 

Don’t  melt  your  metal  twice  to  use 
it  once.  Write  for  trial  offer.  The 
Monomelt  “Single  Melting  Sya- 
tcm.”  References  gladly  furnished. 


£iim^mf§  ikm  Mmtml  Fmmmem 

Printers  Manufacturing  Co. 

1109-17  Transportation  Bldg. 
Chicago  Illinois 

World  Bldg.,  New  York  City 


MODERNIZE 

your 

COMPOSING  ROOM 

with 

HAMILTON  EQUIPMENT 

Made  in  both  wood  and  atecL 
Manufactured  by 

The  Hamilton  Mfg.  Co. 

Two  Rivera,  Wia. 

For  tale  by  all  promtnant  Typa 
Fotaulera  ami  Dealers  everywhere. 


For  Sale  Cheap. 

Used  Goss  Mat  Roller  for  sret  mats  only. 
The  Goes  Printing  Press  Co.,  1535  So.  Paulina 
St.,  Chicago,  ni. 


CUne-Westbighoiiaa  Doubla  Matar-Drhro 
with  fisll  automaMc  puah  button  controL 

USED  BY  THE 

New  York  News 

New  York  City 
We  refer  you  to  them  for  their 


MAIN  omci 

Coowsy  Bldg. 

Ill  W.  WuhIngteoBL 
CHICAOO 


BASTBRN  OrriCE 
Mirbrtdge  Bldg. 
Brtiedvty  st  S4th  8t 
KIWTOBR 


Fastest,  most  easily  operated, 
most  accurate  and  dunble  flat 
casting  box  you  can  buy.  Per¬ 
fectly  naUnced.  New  design  lock- 


Positive  quick  lock  -  up  at  four 
points  on  box  with  one  lever 
movement.  Write  for  complete 
caulog  of  Goss  Stereotyping 
Mechinery. 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


Hoe  Quick-Lock-Up  Flat  Casting  Mould 


The  throwing  of  a  single  Lever  locks 
this  Hoe  Flat  Casting  Mould  which  is 
carefully  designed  and  constructed  for 
perfect  Balance  as  well  as  Quality  and 
Durability. 

Made  in  three  sizes — five,  seven  and 
eight  columns. 


If  It's  a  Hoe,  It's  the  Best. 


R.  HOE  &  CO.,  Inc. 

7  South  Dearborn  StrecS, 
CHICAGO,  ILL. 


504-520  Grand  St.,  N.  Y.  City 


Also  at 

DUNELLEN,  N.  J. 


7  Water  Street. 
BOSTON,  MASS. 
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C  par  word  par  inaai  ttoo,  cadi  wtth  order, 
9C  (or  advoitlMaunta  laidar  tha  daaaifica- 
lion  of  '*SltuBtiooa  Waotaa.** 

P**"  *"•  P**"  InoorHoi^  caah  wtth  ardH*, 
due  J|  white  tpmea  ia  uaad  at  top  and  bot- 
lom  of  advai-tiaamant 

1  P"*"  P**"  InoortloiK  caah  with  ordn*, 

lUC  advai tlaamanta  undar  aap  othar 

claMlAoKtiana 

/j/\_  per  Ihia  par  liiaaitinn,  caah  adth  oi'dar, 
U^  It  white  apaca  ia  uaad  at  top  and  hot- 
tom  of  advartloamant. 


SITUATIONS  WANTED 


Advertiainc  or  Businesa  Manager. 

A  thoroughly  experienced  newspaper  executive 
will  be  available  October  15th.  Eightem  years 
in  executive  positions  on  newspapers  in  cities 
up  to  a  million  population.  Enviable  recoH 
for  results.  Prefer  second  or  third  paper  in 
city  of  hundred  thousand  or  more  where  pub¬ 
lisher  is  convinced  that  the  right  man  can 
materially  increase  the  business  and  lower 
costs.  If  you  need  or  can  use  such  a  man 
write  for  full  particulars.  Address  Box  A -816, 
Editor  &  Publisher. 


A  Part-Tliiie  Man  Needed? 

Am  25;  at  liberty  from  11  a.  m.  until  3  p.  m. 
daily  except  Saturday;  now  employed  on  night 
desk  of  daily;  desire  connection  with  any  pub. 
lication;  any  capacity;  $20  weekly.  Box  A-858, 
Editor  &  Publisher. 


Assistant  Circulation  Manager. 

Or  as  Qty  or  Country  Circulator  in  place 
with  not  less  than  300,000  population.  Metro¬ 
politan  experience.  Highest  recommendations. 
Box  A-848,  Editor  &  Publisher. 


Circulatkn  Manager. 

Experienced,  capable,  high-class  executive, 
available  after  Oct.  1  for  position  in  city  of 
over  100,000.  First-class  references.  Box  A -847, 
Editor  &  Publisher. 


Circulation  Manner 

of  exceptional  ability,  open  for  engagement  on 
short  notice.  Experience  on  large  and  small 
dailies,  morning,  evening  and  Sunday.  Famil¬ 
iar  with  A.B.C.  records,  exceptionally  efficient 
on  boy  promotion,  economical  and.  conserva¬ 
tive  on  upbuilding  of  circulation.  At  present 
employed  on  large  daily  and  Sunday.  Salary 
reasonable.  References.  Box  A-859,  Editor  & 
Publisher. 


Circulation  Manager. 

Mr.  Publisher:  Can  you  use  exceptionally  good 
circulation  man,  with  clean  record,  proven 
ability  as  producer  with  maintenance  at  low 
cost.  A  circulation  business  man  with  thor¬ 
ough  knowledge  of  circulation  work.  Now  in 
periodical  field  but  anxious  to  get  back  on  a 
newspaper.  If  interested,  write  or  wire  Ivan 
C.  Moore,  617  West  Twenty-sixth  Street, 
Norfolk,  Va. 


Classified  Advertising  Manager. 

Thoroughly  experienced  every  phase  of  classi¬ 
fied  advertising.  At  present  employed  on  daily 
of  25,000.  Good  reason  for  leaving.  Increased 
classified  lineage  200,000  lines  in  6  months  1925 
over  same  period  1924.  Are  you  interested? 
Available  about  October  15th.  Box  A-8S7, 
Editor  &  Publisher. 


Situations  Wanted 


now  available  for  afternoon  papers;  prefer  city 
with  population  between  40,000  and  60,000;  can 
give  employer  as  reference;  editorials  command 
attention;  good  executive;  alert  and  construc¬ 
tive;  go^  mixer;  married  and  not  floater; 
five  years  on  present  job,  K.  H.  Craig,  Mans¬ 
field,  Ohio,  care  Mansfield  News. 


I’ll  Help  Build  Up  That  Daily. 

Editor  and  feature  writer  of  more  than  imag¬ 
inary  ability,  just  returned  from  European 
tour,  wishes  to  move  his  family  out  of  the 
metropolis  into  smaller  city,  where  there  is  a 
daily  needing  push  that  will  absorb  his  inter¬ 
est.  Besides  injecting  life  and  human  interest 
into  its  columns,  he  would  preferably  assist  in 
building  advertising  volume  and  circulation 
and  to  take  real  part  in  making  paper  suc¬ 
cessful.  Though  his  experience  has  been 
largely  editorial,  he  has  given  publishing 
methods  and  problems  much  study,  and  can 
prove  business  capacity.  Aged  32,  well  edu¬ 
cated,  well  read  and  widely  travelled  at  home 
and  abroad;  steady,  clean  and  responsible. 
More  interested  in  opportunity  to  do  construc¬ 
tive  work  and  getting  credit  for  it,  than  in 
pecuniary  compensation.  Therefore  available 
at  $50  week.  If  desired,  might  buy  interest  in 
promising  paper.  E.  A.  S.,  .1656  Janssen  Ave¬ 
nue,  Chicago. 


Newspaperman, 

24,  seeks  immediate  connection,  in  East. 
Experienced,  reporting,  theatricals,  feature. 
A -853,  Editor  &  Publisher. 


Proofreader 

open  for  position  evening  daily  in  Georgia, 
Alabama,  Florida  or  Carolinas.  Wire  or  write 
Inez  Walker,  Sylvester,  Ga. 


Somewhere 

In  a  comparatively  small  city  there  likely  is  a 
publisher  whose  circulation  department  is  caus¬ 
ing  him  worry,  and  who  has  so  many  other 
troubles  he  would  gladly  relieve  himself  of 
part  of  his  burdens  if  he  could  get  just  the 
right  man.  I  believe  I  am  the  man  for  such 
a  publisher.  Am  not  only  an  experienced  cir¬ 
culation  manager,  but  am  grounded  in  all  the 
other  work  of  the  business  office.  Even  learned 
trade  in  country  office.  Recommendations  not 
only  from  publishers  but  from  bankers.  Ad¬ 
dress  Box  A-849,  Editor  &  Publisher. 


Wanted. 

Young  man,  22,  wants  reportorial  and  adver¬ 
tising  job.  Has  had  some  experience;  college 
graduate.  Good  references.  Address  George 
Van  Gundy,  Monmouth,  Ill. 


Wanted. 

Opportunity  of  handling  all  or  city  news  on 
small  city  daily  up  to  50,000  population.  Ex¬ 
perience,  large  and  small  papers.  Personality. 
Tact.  Develop,  write,  edit,  head  copy  in  way 
making  commonplace  news  attractive.  Abil¬ 
ity  to  develop  local  news  when  regular  sources 
fail.  Will  consider  anything.  Now  employed. 
W.  R.  Baldridge,  ISyi  Paris  Road,  New  Hart¬ 
ford,  New  York. 


Help  Wanted 

Resident  Syndicate  Salesman. 

One  man  in  every  state  to  represent  feature 
syndicate,  as  side  line.  Liberal  commission. 
Box  A-845,  Editor  &  Publisher. 


Nevrspaper  Representatives 
wanted  in  every  town  and  city  to  furnish 
up-to-minute  news  photographs.  We  pay 
cash.  Oakley  Photo  News,  Geneva,  N.  Y. 


Reporter. 

For  State  House  run,  good  salary.  Minimum 
living  costs,  wonderful  health  advantages. 
State-Tribune,  Albuquerque,  New  Mexico. 


Wanted. 

Advertising  man:  middle-aged;  experienced  in 
writing  copy  and  making  lay-outs;  permanent 
position;  salary  $50.00  to  start;  full  particulars 
in  first  letter.  Address  Box  A-854,  Editor  & 
Publisher. 


Wanted:  A  Prooaotion  Man. 

Metropolitan  daily  in  city  of  two  hundred 
twenty  five  thousand  located  in  South  wants 
a  promotion  man  to  take  charge  of  newly  es¬ 
tablished  promotion  department.  We  prefer  a 
man  who  is  now  an  assistant  in  the  promotion 
department  of  some  larTC  metropolitan  daily. 
The  man  we  are  looking  for  must  be  an  execu¬ 
tive  capable  of  taking  entire  charge  of  de¬ 
partment,  must  be  statistician  enough  to  develop 
facts  and  figures  regarding  the  paper  and  then 
be  able  to  write  a  convincing  advertisement 
with  the  facts  developed  and  must  come  well 
recommended.  With  first  letter  enclose  photo¬ 
graph  giving  age  and  by  whom  employed  dur¬ 
ing  the  past  five  years  also  what  salary  ex¬ 
pected.  This  is  a  real  opportunity  for  a  man 
who  can  fill  the  place.  Address  Box  A-827, 
Editor  &  Publisher. 


Wanted. 

Alert,  experienced  city  editor,  familiar  with 
Connecticut,  who  can  build  up  a  $ood  local 
organization  under  small  paper  limitations. 
Must  be  live  worker  himself;  know  news;  be 
able  to  write  graphic  heads  and  instill  right 
methods  into  men  under  him.  If  he  makes 
good,  can  become  Manapng  Editor.  Appli¬ 
cants  write  to  The  Evening  Day,  New  Ixm- 
don.  Conn. 


BUSINESS  OPPORTUNITIES 


Daily  Newspaper. 

I  want  to  buy  a  dailjr  newspaper,  preferably  east 
or  middle  west,  in  city  of  25,000  to  75,000.  Posi¬ 
tively  will  not  deal  through  broker.  If  inter¬ 
ested  write  to  A-856,  caje  Editor  and  Pub¬ 
lisher,  which  vouches  for  my  serious  purpose 
and  Imows  my  standing  in  the  newspaper  world. 
All  communications  kept  strictly  confidential. 


We  Offer 

Only  evening  paper  in  city 
of  25,000  in 
New  York  State 

PALMER 

DeWlTT  &  PALMER 

350  Madison  Ave.,  New  York  City 


Successful 

Performance 

This  firm  kaa  a  rseeH  ef  almoat 
15  years  of  laasiisfal  girfiranaii  ta 

the  diKcalt  wurh  ef 

PURCHASI,  CONaOUDA-nOM, 
SAUi  AND  APnUUAL 
of  nesrapaper  and  magaiha  prepmlfaa 

throogluial  the  U.  A 

HARWELL  &  CANNON 

Tim**  Bldf.  N«w  York 


^WE  CONNECT  THE  WIRES 

EDITORIAL  PROMOTION 
4—*  MAN,  whose  sound  features 
and  stunts  have  been  widely 
copied,  wants  higher  salary— and 
will  go  anywhere  to  get  it.  Pres¬ 
ent  position  held  seven  years. 
This  year  his  paper’s  circulation 
steadily  grew  to  nearly  100,000— 
increase  of  18,000.  Much  attrib¬ 
uted  to  his  work.  Age  31.  Uni¬ 
versity  trained.  Married.  Our 
No.  8868. 

Fernalo's  EXCHAN6C.INC 

TVnao  NATk.Btais..  SmiiNeritLO.  Mass. 


Business  Opportunities 


Weekly  Newspaper. 

$30,000  half  cash  will  purchase  the  only  news- 
raper  in  one  of  South  Florida’s  best  towns. 
Good  equipment,  profitable,  p^ular,  Wayne 
Thomas,  716  Tribune  Building,  Tampa,  Florida. 


Will  Buy. 

Successful  publisher  would  buy  all  or  part  in¬ 
terest  in  small  city  daily  in  exclusive  field  in 
Georgia,  Alabama,  Mississippi  or  South  Caro¬ 
lina.  Address  A-Kl,  care  Editor  &  Publisher. 


CUT  SERVICES 


Editor 

country  weekly  desires  ^rmanent  position  on 
editorial  staff  of  magazine  or  trade  publica¬ 
tion.  Young,  single,  university  graduate. 
Address  A-8S5,  Editor  &  Publisher. 


EditoriaL 

Man  of  ability  and  wide  experience,  mainly 
raetrepolitan,  seeks  connection  with  first  class 
paper,  editorial  or  feature  writing  preferred, 
out  will  accept  job  in  another  capacity.  Desires 
permanent  connection  where  there  it  a  future. 
Address  Box  A-831,  Editor  &  Publisher. 


Somewhere, 

Mr.  Publisher, 

the  right  man  for  that  vacant 
position  on  your  staff  is  waiting 
to  hear  from  you.  He  is  ready 
to  put  his  knowledge  and  ex¬ 
perience  at  your  service.  He 
may  be  in  the  next  town  to  you, 
or  he  may  be  a  thousand  miles 
away.  But  no  matter  what  part 
of  the  country  he  is  in  a 
“Help  Wanted”  advertisement 
in  Editor  &  Publisher  will 
quickly  locate  him  for  you. 

Rate  ten  cent*  per  word,  'cath 
with  order 


HELP  WANTED 


Advertising  Solicitors 

make  extra  $  and  not  interfere  with  your 
regular  work.  Box  393,  Janesville,  Wis. 


Circulation  Promotion  Man  WanteA 
A  high  grade  circulation  promotion  man  is 
wanted  by  an  Eastern  publication  nationally 
known.  Newspaper  experience  required.  No 
premiums,  popularity  contests  or  stunts,  but 
straight  promotion  on  basis  of  merits  of  pub¬ 
lication  is  planned.  Reply  giving  age,  ex¬ 
perience,  qualifications,  salary,  last  or  present 
place.  Address  The  Patterson-Andress  Com¬ 
pany,  1  Madison  Avenue.  New  York  City. 


Managing  Editor. 

To  a  seasoned,  thoroughly  trained  editorial 
executive  who  can  rebuild  this  department  of 
an  upstate  New  York  daily  we  will  pay  $100 
weekly.  Complete  details  of  previous  experience 
and  copy  of  newspaper  you  are  now  associated 
with  desired.  Box  A-850,  Editor  &  Publisher. 


Daily  Newspaper. 

Half  interest  and  the  business  management  of 
one  of  the  best  small  dailies  in  Florida  may 
be  purchased  on  advantageous  terms  by  com¬ 
petent  experienced  newspaper  man.  Good  towm, 
noted  for  its  civic  pride  and  public  improve¬ 
ments.  Beautiful  location,  growing  rapidly, 
business  now  profitable,  brilliant  future.  Ref¬ 
erences  retired.  Wayne  Thomas,  716  Tribune 
Building,  Tampa,  Florida. 


Morning  Papar. 

Central  west  coast  section.  Progressive  com¬ 
munity  8000.  Now  paying  and  can  be  made 
to  do  even  better.  Reasonable  amount  of  cash 
will  handle  this.  Box  A-852,  care  Editor  & 
Publisher. 


Newspaper  Opportunity. 

A  live,  profitable  weekly  newspaper  in  one  of 
South  Florida’s  best  and  fastest  lowing  towns 
can  be  purchased  now  by  qualified  man.  $20,000 
cash  required:  $20,000  indebtedness  may  be 
assumed.  Only  paper  in  populous  county; 
field  now  ready  for  Daily.  Plant  fully  equippra. 
Present  owners  wish  to  devote  time  to  other 
business  interests.  As  property  has  never  be¬ 
fore  been  offered  for  sale  and  may  now  be 
withdrawn  at  any  time,  quick  action  is  advis¬ 
able.  References  requirro  from  prospective 
purchasers.  Address:  Wayne  Thomas,  716  Trib¬ 
une  Office  Building,  Tampa,  Florida. 


Wanted. 

General  manager  for  Pacific  Coast  morning 
paper  in  live  city.  2000  circulation.  Investment 
teq  to  fifteen  thousand  dollars  required.  Or¬ 
ganization  is  well  established  and  financially 
sound.  Circumstances  require  quick  action 
and  reply  shonld  give  full  details  of  experience 
and  financial  references.  This  ia  opportunity 
of  lifetime.  Write  or  wire.  P  O.  Box  9, 
Station  C,  Loe  Aagcle*. 


Original  Cartoons 

drawn  and  engraved  $6.25  a  cartoon.  Size  cut 
3  col.  6  in.  deep.  Place  our  name  on  your 
exchange  list:  we  will  submit  ideas:  you  pick 
out  one  and  return  to  be  finished.  No  charge 
for  the  ideas  submitted.  Return  mail  service 
when  needed.  Guido  D.  Janes  Service,  Quincy, 


YOUR 

CLASSIFIED 

AD 

IN 

EDITOR  8C  PUBLISHER 


Is  read  by 

THE  MAN  YOU  WANT 
TO  REACH 
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$  $ 


DOLLAR 
PULLERS 


$$ 


BUSINESS  TICKLERS 


ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 


MEi>ILL  LECTURERS  NAMED 


TN  nearly  every  city  there  are  con- 
cerns  which  sell  articles  that  cannot 
be  duplicated,  hand-painted  lamp  shades, 
hand-painted  china,  carvings,  embroideries 
and  so  on.  Perhaps  a  page  of  ads  could 
he  sold  these  concerns.  An  appropriate 
heading  should  be  run  urging  lovers  of 
the  best  to  buy  the  article  advertised. — 
Frank  H.  Williams. 


Much  adverse  criticism  has  been  heaped 
upon  insurance  agents  for  their  poor  ad¬ 
vertising.  Perhaps  this  really  poor  ad¬ 
vertising  on  their  part  is  because  they  are 
too  close  to  the  game.  An  enterprising 
writer  can  get  up  a  series  of  ads  ex¬ 
ploiting  the  various  kinds  of  policies,  hut 
keeping  away  from  technical  insurance 
phraseology  and  explaining  in  words  of 
one  syllable  if  need  he,  not  what  those 
policies  are  from  the  company's  stand¬ 
point,  but  what  they  will  do  for  the  buyer 
from  his  standpf)int. — Ruth  F.  Dietz. 


strong  and  where  it  was  weak. — Xorman 
J.  Kadder,  Bloomington,  Ind. 

l-'or  the  weekly  Real  Estate  Page,  have 
the  artist  make  an  outline  sketch  of  the 
city,  bringing  out  the  important  buildings 
and  parks.  Here  and  there,  have  lettered 
in  the  names,  addresses,  and  telephone 
numbers  of  real  estate  dealers.  If  the  map 
is  made  sufficiently  attractive,  the  reader 
will  search  for  points  of  interest  to  him. 
The  names  of  the  concerns  cannot  miss 
his  eye. — C-  W.  Whittemore. 


Prominent  Newspaper  Men  to  Address 
Journalism  Students 

Speakers  for  the  Open  Forum,  a  fea¬ 
ture  of  the  Medill  journalism  school  of 
the  Northwestern  University,  have  been 
announced  by  Prof.  H.  F.  Harrington, 
director.  The  first  Open  Forum  will  be 
held  Thursday  night,  Oct.  8,  with  other 
sessions  every  two  weeks  thereafter.  The 
speakers  will  be  in  the  order  named; 
Richard  Atwater,  (Riq),  who  conducts 
the  column,  “From  Pillar  to  Post,”  Chi¬ 
cago  Evening  Post;  Forrest  Crissey,  spe¬ 
cial  writer,  Saturday  Evening  Post;  Rob¬ 
ert  M.  Lee,  city  editor,  Chicago  Tribune; 
Carleton  Hackett,  publicist ;  George  L. 
Knapp,  editorial  writer,  Chicago  Evening 
Journal;  Fred  A.  Chappell,  assistant  man¬ 
aging  editor,  Chicago  Daily  News;  Ed¬ 
win  E.  Slosson  of  Science  Service,  Wash- 
in^on,  D.  C. ;  Robert  R.  McCormick,  co¬ 
editor  and  publisher  of  the  Chicago  Trib¬ 
une  and  Spearman  Lewis,  managing  di¬ 
rector  of  the  Chicago  Furniture  Mart. 
Each  speaker  will  take  as  his  subject  that 
field  of  activity  with  which  he  is  most 
intimatelv  associated. 


One  of  the  most  effective  ways  |||| 
the  reader  value  of  a  feature  that 
pearing  every  day  is  to  leave  it  oaj 
day  and  count  the  telephone  caHjf 
quiring  about  it. — F.  D.  H. 


If  the  canning  season  has  been  il 
one  in  your  locality  considerable 
interest  may  be  stimulated  by 
women  readers  to  send  in  their 
record — both  quantity  and  variety- 
selecting  the  town’s  canning  chan 
— E.  D.  S. 


What  does  the  landlord  think  ofi 
tenant?  What  does  the  tenant  thi| 
the  landlord?  Each  has  his  own  i 
lems  and  complaints.  Run  the 
without  names,  in  parallel  cohimaj 
insert  a  box  editorial  suggesting  a  i 
tion,  if  possible. — B.  A.  T. 


HUNCHES 


ONE  DOLLAR 
WILL  BE  PAID 
FOR  EACH 
“HUNCH” 
PUBLISHED 


Interest  your  department  stores  in  a 
home  sewing  week.  Co-ordinate  the  ad¬ 
vertising  with  some  good  editorial  copy 
on  sewing,  patterns,  women’s  sewing  circle 
news  and  window  displays.  Omaha  news¬ 
papers  utilized  this  enterprise  to  good 
effect. — F.  D.  H. 


ler  pt 

it  for  mention  of  the  latest  in  apparel  and 
accessories  of  various  sorts.  Then  give 
your  department  stores  the  opportunity  of 
tying  up  with  the  letters  if  they  have 
such  merchandise  in  stock/ or  ordered. — 
E.  D.  S. 


If  there  are  a  number  of  stores  in  your 
city  which  have  sales  rooms  in  the  base¬ 
ment,  it  would  be  a  good  stunt  to  inaugu¬ 
rate  a  “Basement  Morning  Special” — a 
special  morning  each  week  or  each  month 
on  which  all  of  the  basement  stores  would 
have  special  offerings.  And,  if  the  stores 
put  on  such  a  morning  sale  every  now 
and  then  the  paper  could  get  a  consider¬ 
able  amount  of  new  advertising. — F.  H. 
Williams. 


TJOW  many  namesakes  has  your  town? 

Where  are  they?  How  did  they  get 
the  name?  What  was  their  excuse  for 
existence?  Tell  their  vicissitudes,  their 
rise  to  fame,  their  decline.  Add  art  and 
you  have  an  interesting  local  feature  for 
every  one  of  your  town’s  namesakes. 
Saginaw,  for  instance  has  nine,  scattered 
from  Pennsylvania  to  Oregon,  Alabama 
to  Minnesota.  There  are  Watertowns  in 
Connecticut,  Florida,  Hawaii,  Illinois, 
Massachusetts,  Michigan,  Minnesota,  Ne¬ 
braska,  Ohio,  South  Dakota,  Tennessee, 
and  Wisconsin.  But  Schenectady,  N.  Y., 
holds  its  name  in  sublime  exclusion,  which 
should  be  good  for  a  story  there. — Robt. 
McMillen. 


The  Chicago  Daily  News  has  been  pub¬ 
lishing  for  several  months  a  series  of 
photographs  and  plans  of  houses  of  va¬ 
rious  sizes  and  types.  Now  a  book  of 
plans  has  been  published  containing  some 
ot  the  most  popular  which  were  printed 
as  well  as  others  which  did  not  appear. 
The  demand  for  the  book  is  large.  The 
first  edition  was  sold  out.  The  News 
is  selling  it  for  only  a  nominal  fee. — 
Cyril  E.  Lamb,  Ypsilanti,  Mich. 


Has  the  ratio  of  divorces  to  marr'^ 
in  your  county  for  the  last  five  or; 
years  increased  or  decreased?  Court h 
officials  can  furnish  material  for  a  ^ 
story. — Bruce  Cole. 
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County  seat  dailies  and  weeklies  can 
make  an  attractive  window  display  by 
obtaining  from  the  United  States  Po.st 
Office  Department  a  map  of  the  county 
showing  all  rural  routes  and  all  houses 
along  these  routes.  The  publisher  can 
then  obtain  some  map  tacks  and  stick 
a  tack  into  each  house  that  receives  his 
newspaper.  Single  tacks  will  do  for  the 
routes  while  tacks  representing  ten  will 
have  to  be  used  for  the  cities  and  towtis. 
The  Brownstown  (Ind.)  Banner  found 
that  such  a  map  not  only  interested  read¬ 
ers  and  advertisers  when  used  as  a  win 
dow  display,  but  that  it  always  more  than 
paid  for  itself  hy  increasing  the  effective¬ 
ness  of  the  subscription  canvassers  since 
it  showed  them  just  where  the  paper  was 
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The  Salt  Lake  (Utah)  Telegram  is 
running  a  two-column  daily  feature  on 
current  traffic  law  violations.  Under  a 
two-column  head,  “The  Traffic  Cop”  there 
appears  “Today’s  Tag  List,”  including  the 
names  of  all  traffic  violators  during  the 
preceding  24  hours.  There  is  a  tail-line 
referring  the  reader  to  page  3  for  details. 

On  page  3  under  the  same  two-column 
head  appear  in  order,  the  license  numbers 
of  the  offending  vehicles,  their  owners,  the 
ordinances  violated  and  the  names  of  the 
offenders  as  given  at  booking. 

Still  below  this  is  another  list,  a  record 
of  the  preceding  day’s  traffic  court.  It 
includes  the  name  of  the  offender,  the 
number  of  ordinance  violated  and  the  dis¬ 
position  of  the  case,  giving  the  amount  of 
fine  if  any. — Ruel  McDaniel,  San  Antonio. 

BELL  SYNDICATE 

Offers  Four  Great  Comic  Pages 

MUTT  and  JEFF 

By  Bud  Fisher 

TOONERVILLE  FOLKS 

By  Fountaine  Fox 

THE  NEBBS 

By  Sol  Hess 

S’MATTER  POP 

By  C.  M.  Payne 

The  Combination  Can  Not  Be  Beaten 
MATT  FORM  or 
PRINTED  COLOR  SUPPLEMENTS 
Ask  for  Quotation 
THE  BELL  SYNDICATE.  INC.,  1S4  Nassan  St. 

NEW.YORK,  N.  Y. 


BY  UNITED  PRESS 


UNITED  PRESS  ASSOCIA'nONS 
World  BnUdiag  Now  Took 


SKIPPY” 


By  PERCY  CROSBY 

The  best  juvenile 
comic  strip.  Combines 
great  humor,  excellent 
drawing  and  emphatic 
adult  appeal. 

A  feature  Jiou  cant  afford 
to  miu 

JOHNSON  FEATURES,  Inc 

1819  Broadway,  New  York,  N.  Y. 


Metropolitan  Newspapc| 
Service 

Maximilian  Elser,  Jr.,  General  AfoiMirf 
150  Nassau  Street,  New  York  Ctoi 


Big  Feature^' 

Daily  History  Strip  I 

Fairy-tale  Strip  1 

Frank  Crane’s  Daily  Talk  ^ 
Kathleen  Norris’  Weekly  Talk  ^ 
Glenn  Frank’s  Daily  Article  y, 
Fannie  Hurst’s  Weekly  Story  Q 

Frank  H.  Simonds  on  Foreifa 
Affairs  ^ 

Arnold  Bennett  on  Timely  Topio^, 


The  McClure  Newspaper  Sjedkik*^ 

373  Fotwth  Avstaus,  New  York  Ot$  4 
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STEP  WORB 
PUZZLES 


By  ARTHUR  WYNWi 

Falh«rof  Moitrn  X-W arJ. 
patents  new  popular  bit.  Get  It  dr" 

KING  FEATURES^ 
SYNDICATE,  Inc. 

241  W.  Mk  St  HEW  TORE  Cfft 


There  is  a  Powerful  Buying  Force  in 


New  York  State  merchants  are  busily  preparing  for  the  fall  trade.  Stock  on 
hand  will  be  moved  and  new  merchandise  bought  in  great  volume  for  the 
holiday  season. 


Business  has  been  unusually  good  through  the  summer  months,  salaries 
high  and  crops  have  been  plentiful. 


In  addition  to  its  wealth  in  natural  resources  and  manufactured  products,  New 
York  State  ranks  first  in  financial  wealth  and  is  richer  than  the  second,  third 
and  fourth  states  combined. 


Any  nationally  distributed  product,  or  one  that  is  distributed  for  merchandis¬ 
ing  in  any  section  that  includes  New  York  State,  is  positively  neglected  if 
it  is  not  supported  by  advertising  in  the  daily  newspapers. 


New  York  State  is  the  greatest  merchandising  territory  in  the  country  and  is 
completely  covered  by  the  newspapers  listed  below,  offering  the  most  thoroughly 
efficient  and  economical  means  of  presenting  your  advertising  announcement. 
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'■Mount  Varncn  Sally  Ar(ut  . 

"Vowburyh  Dally  Hava . 

"Vow  Sooballa  Standard-Star  . 

"Tlia  Ban.  How  York . 

"Mow  York  Ttmaa  . 

"Vow  York  Timoa . 

"Vow  York  Horald-Tribuno . 

"Vow  YoA  Horald-Tribuno . . 

"Vow  York  World  . 

"Vow  York  World  . 
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"Albany  Eronins  Vawa . 

"Albany  Kniekarbeokor  Proat  . . . . . 
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"Batarla  Dally  Vawa  . 
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"Brooklyn  Dally  Eayla  . 

"Brooklyn  Dally  Eaylo  . 
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"Buffalo  Oourlar  . . 
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Editor  &  Publisher  for  September  2  6,  1  9  25 


First  in  Football 

HE  best  brains  of  the  football  world  will  write  the 
current  Gridiron  History  of  1925  day  by  day, 
exclusively  for  The  Consolidated  Press  Association. 

Lawrence  Perry,  national  authority  on 
amateur  sports  and  worthy  successor  to  the  mantle  of  Walter 
Camp,  is  swinging  round  the  circle  renewing  his  contacts  with 
football  centers  from  coast  to  coast. 

In  addition  to  the  daily  dispatches  of  Lawrence  Perry,  seven  great 
coaches,  recruited  from  the  best  brains  of  the  football  world  in  each  section 
of  the  country,  will  telegraph  signed  stories  of  the  plays  and  players  coming 
under  their  expert  observation. 

NEW  ENGLAND— MIDDLE 
ATLANTIC 

Major  Charles  D.  Daly 

of  Harvard 

Serving  with  R.  O.  T.  C.  and  associated 
in  football  coaching  at  Harvard. 

SOUTH  AND  SOUTHEAST 

H.  J.  Stegeman 

of  Georgia 

Director  of  athletics  and  football  advisor 
at  University  of  Georgia. 

ROCKY  MOUNTAINS 

Myron  E.  Witham 

of  Colorado 

Head  football  coach  of  the  University 
of  Colorado,  Denver. 

MIDDLE  WEST 

Dr.  J.  W.  Wilce 

of  Ohio 

Director  of  athletics  and  head  coach  of 
football  at  Ohio  State  University. 

This  remarkable  sports  service,  furnished  without  extra  charge  to  ist 
member  newspapers,  is  a  typical  achievement  of  The  Consolidated  Press  Asso¬ 
ciation  in  offering  “today’s  news  specialties  today”  by  a  staff  of  writers  expert 
in  every  phase  of  successful  newspaper  making. 

The  Consolidated  Press  Association 

ELxecutive  Offices,  Evening  Star  Building,  Washington,  D.  C. 

New  York  Chicago  San  Franciaco  Paria 

Eighth  Floor  Fourth  Floor  Third  Floor  Fourth  Floor 

World  Building  Daily  Newa  Bldg.  Spreckela  Bldg.  19  Rue  d'Antin 


SOUTHWEST 

J.  W.  Heisman 

of  Rice  Institute 

Head  football  coach  at  Rice  Institute. 
Houston,  Texas. 

PACIFIC  COAST 

Andrew  L.  Smith 

of  California 

Head  coach  of  the  University  of 
California’s  undefeated  football  team. 

MISSOURI  VALLEY 

C.  L.  Brewer 

of  Missouri 

Difector  of  athletics  at  the  University  of 
Missouri. 


Lawrence  Perry 
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